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Section 1: Website Traffic Report
Website Traffic Overview

Jan 1,2017-Jan 31, 2017
Audience Overview Compare to: Dec 1, 2016 - Dec 31,2016
O All Users
+0.00% Sessions
Overview

Jan1,2017 - Jan 31,2017: @ Sessions
Dec 1,2016 - Dec 31,2016: @& Sessions
30,000
15,000, o < ——a
= — S e R
Jan8 Jan 15 Jan 22 Jan 29
M New Visitor M Returning Visitor
Sessions Users Pageviews Jan 1,2017 - Jan 31, 2017
65.36% 65.16% 58.85%
i e SN | Y S ——— R e —
Pages / Session Avg. Session Duration Bounce Rate
-3.94% -2.00% 0.19%
e S e
Dec 1, 2016 - Dec 31,2016
% New Sessions
1.59%
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Website Traffic Sources

All Traffic Jan 1,2017-Jan 31,2017

All Users
100.00% Sessions

Explorer
Summary
@ Sessions
30,000
5,000
Jan B Jan 15 Jan 22 Jan 29
P Contribution to total:
Source | Medium | Sessions |+| Sessions |'5 ; l"']
549,069 549,069
% of Total: 100.00% (548,065) % of Total: 100.00%
(549, 068)
1. W google [ organic 238,306 43.40%
2. M (direct) { (nong) 141,398 25.75%

3. M bing/ organic 15,341 2.79%

ﬁ'&-&
4. yahoo / organic 14,288 2.60% —

5. M google f cpc 13,697 2.49%
B m.facebook.com / 11,943 2 18%
referral
7. M publicitas f {not set) 6,355 1.16%
floridakeyswebcams v
8 I refemral 2,763 0.50%
9. observer.com / referral 2,202 0.40%
10. goal.com { referral 1,961 0.36%

.;-'\ : . o~
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Most Visited Sections of Website

Content Drilldown Jan 1,2017-Jan 31,2017

All Users
100.00% Pageviews

Explorer

@ Pageviews

£0,000
WM
Jan 8 Jan 15 Jan 22 Jan 28

®age path level 1 |Pageviews |+ Pageviews Contribution to total: |Pageviews |+
1,376,934 1,376,934
% of Total: 100.00% % of Total: 100.00%
{1,376,934) {1,376,834)
1. W Ikey-west/ 258,081 18.74%
2z n Iwebcams)/ 203,969 14.81%
3 N0 findex.cfm 168,084 12.21%
4, lkey-largo/ 138,388 10.05%
5 N Icalendar/ 95,746 6.95%
6 W lislamaorada/ 88,997 6.46%
7. 0 Imarathon/ 72,413 5.26%
8. Nower-keys! 63,814 463%
9. Inews/ 46,218 3.36%
10. Iphotoadventure/ 27,394 1.99%

_£EN “ floridakeys 2
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Device Usage

Overview Jan 11,2017 -Jan 31, 2017
All Users
100.00% Sessions
Explorer
Summary
@ Sessions
30,000
15,000
Jan 8 Jan 15 Jan 22 Jan 29
Contribution to total:
Device In. L |v| Sessions |Sessions Iv
549,069 549,069
% of Tolal: 100.00% (S40,060) % of Total: 100.00%
(549,068)
1. B mobile 231,324 42 13%
2. M desklop 230,439 41.97%
3. M tablet 87,306 15.90%

ﬂorldake ys2
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Section 2: Social Media Report
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COMe s you are”

Facebook: 303,920 fans
Twitter: 36,401 followers
Instagram: 80,998 followers
Pinterest: 2,948 followers

Google +: 2,067 followers

Data mined 2/6/17
orldake ys2
twooceans §oridakerss
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FACEBOOK SUMMARY

Total Fan Posts Impressicns Engagements Link
Facebook Page Impressions Engagements
Fans Increase Sent per Post per Post Clicks
The Florida Keys & .
303,920 1.80% 20 10,892,115 136,151 155,566 19446 12,337
= Key West

Facebook Activity Overview

10,892,115 155,566 12,337

IMPRESSIONS POST ENGAGEMENTS LINK CLICKS

PAGE IMPRESSIONS, EY DAY

M
B00K

GO00K
Paid 57,189

400K Organic 445,257
Viral 417,143

200K Total Impressions 919,589

2 3 4 5 g 7 8 9 10 M 12 13 14 15 16 117 18 19 20 21 22 23 24 25 26 27 28 29 30 I

WHEN THE FACEBOOK PAGE IS MOST ACTIVE

DAYS
253,170 250,013 250,828 251,886 251,509 252,551 253,338

TIMES

127,049
4:00pm

twé}\\ | L'f;

DIGITAL
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AUDIENCE ENGAGEMENT, BY DAY

15K

10K

Reactions 14,782
Comments 1,072

sk | Shares 1,725

SHARED CONTENT

Audience Engagement

ACTION METRICS
Reactions
Comments

Shares

Total Engagements

B REACTIONS

B comMmeEnTs B SHARES

127,739
1,447

16,380

155,566

Total Engagements increased by

+12.0%

since previous month

PAGE FANS

BY AGE

10%

13.7%

19.3%

24.3%

PEOPLE REACHED

BY GEMDER

PEOPLE ENGAGED

FEMALE

MALE

‘ﬂorldakeys°
keywest=

67.3%
32.7%
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CONTENT PERFORMANCE (top 5, sorted by Total Reach)

Post Reactions Comments Engagement ¥  Reach

The Florida Keys & Key West

2,696 137 23.4% 12,772

(Post) January 06, 2017 11:46 am

The Florida Keys & Key West
Enjoy the view! ’

5,608 218 7.2% 151,188

(Post) January 13. 2017 1:18 pm

The Florida Keys & Key West

Who wouldn't want to enter-to-win a 5-night stay at the new Oceans Edge
Key West Hotel & Marina plus $500 for dining at Yellowfin Bar and Grill?!
You could also enjoy water-sport activities for two or a private fishing
charter for two, with Sea-Clusion. Pretty incredible giveaway. really. ,;.‘*
http://bit.ly/OEKWWin
1,289 124 6.9% 64,900

ad

A

(Post) January 04, 2017 3:24 pm

The Florida Keys & Key West
Live Tuesday over Key West. #flkeys #simplythekeys

7517 942 6.7% 234306

(Post) January 17, 2017 1:23 pm

The Florida Keys & Key West
Live Tuesday over Lower Keys. #flkeys #simplythekeys

518 50 6.6% 46.452

(Post) January 17, 2017 1:32 pm

) “ floridakeys 2
twooceans ) ondakerss
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TWITTER REPORT -follower and content data

OWER METRICS

Total Followers 36,401
New Fellower alerts 797
170’996 4’637 759 Actual Followers gained 614
ORGANIC IMPRESSIONS TOTAL ENGAGEMENTS LINK CLICKS
People that you followed 2
SENT MESSAGE CONTENT YOUR TWEETING BEHAVIOR

33%
14 CONVERSATION
PLAIN TEXT 67%

UPDATES
PAGE LINKS 70%

20 30%

PHOTO LINKS EXISTING CONTACTS

Audience Engagement

ENGAGEMENT COUNT

Replies 1
Retweets 29
Likes 121
Tweets Sent 1

B repLies M ReTWEETS M ukes B TWEETS SENT

NGAGEMENT METRICS TOTALS The number of engagements

increased by
Replies 74

Retweets 284 - 1 8 . 4%

since previous month
Retweets with Comments 22

Likes 1,087

(an)
tWOOCEANs L‘ ﬂOrlg%eeysi S
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Audience Demographics

FOLLOWERS BY AGE FOLLOWERS BY GENDER

18-20 I 0.8% 0

L 47%

_ i FEMALE FOLLOWERS
°
. . 53%

=3 4 [ET MALE FOLLOWERS

-

WEBSITE VS. SOCIAL COMPARISON - traffic variations in relation to social referrals

125k 250 5 —
| WEBSITE TRAFFIC
525,975
100k 200 4
® TWITTER MENTIONS
75k 150 3 366
50k 100 2 @ ARTICLES & BLOGS
0
25k 50 1
SOCIAL TRAFFIC

Social Traffic Sources ©

*OCA .ﬂorldake =

keywest=
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COMPETITOR TWITTER COMPARISON

The Florida Keys vs. Visit Florida

The Florida Keys [ BN VISIT FLORIDA
thefloridakeys [ = VISITFLORIDA

ENGAGEMENT ENGAGEMENT
0%

INFLUENCE INFLUENCE

Followers Gained 600 Followers Gained 2,875

THE FLORIDA KEYS'S FOLLOWERS 36.4K VISIT FLORIDA'S FOLLOWERS 1-26.."K

THE FLORIDA KEYS'S MENTIONS 299 VISIT FLORIDA'S MENTIONS 11.6K

.;-'\
wo e @k
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COMPETITOR TWITTER COMPARISON

The Florida Keys vs. Visit Orlando

The Florida Keys — . Visit Orlando
thefloridakeys . iOdondo  y/isitOrlando
=
ENGAGEMENT ENGAGEMENT
INFLUENCE INFLUENCE
Followers Gained 600 Followers Gained 1,849

THE FLORIDA KEYS'S FOLLOWERS 36 4K VISIT ORLANDO'S FOLLOWERS 121 3K

THE FLORIDA KEYS'S MENTIONS 299 VISIT ORLANDO'S MENTIONS 2.5K

twooceans ‘ﬂorldake y$3
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COMPETITOR TWITTER COMPARISON

The Florida Keys vs. Visit The Bahamas

The Florida Keys ,’,A:'. The Bahamas
thefloridakeys : VisitTheBahamas
= )
ENGAGEMENT ENGAGEMENT

INFLUENCE INFLUENCE
100%

Followers Gained 600 Followers Gained 742

THE FLORIDA KEYS'S FOLLOWERS 36.4K THE BAHAMAS'S FOLLOWERS 40.1K

S

THE FLORIDA KEYS'S MENTIONS 299 THE BAHAMAS'S MENTIONS 771

.;-'\
wo e @k
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TOPICS FREQUENTLY MENTIONED

HASHTAGS FREQUENTLY MENTIONED

with @thefloridakeys with @thefloridakeys
key west 1 3 #flkeys 40
always full end wish caught touring one . playing fonite kids roadtrp stops floridakey...
road trip 8 #lovefl 1 8

make stops mustdo a5

florida keys 8

make stops looking permanently serve

keys 7

run luv beautiful misty-eyed relax wisiing soooo...

tonite 7
playing great performing 9pm-1am

kids 6
make stops
trip 6

cancelled exploring booked sailffishing complete just..

day 3

better end much please sal sooooo else anywhe..

winter 4
ago nght love miss warm used done take need..

things 4

best go top involves

current tv ad 4
fire pronounced pronounced(eezzla

month 4
best go playing

isla morada 4
fire pronounced pronounced(eezzla

today 4
91 caught 1-5 tag 11-2 catch shows

history 4

living full wisiing favorite fouring discuss 2/18 mu...

kids roadtrip stops flondakeys make keywe...

#keywest

things month sunset day seafood lovers hemi...

#livemusic 12
playing fonite 6-10 tonight monday nite cafe

#lorida 8

key west flonda key west day key west garden . h..

#fltravelchat 7
a6 a3 year stand-up paddieboard hoping complete ...

#floridakeys 7
find therapy dolphins . hopping read island flo...

#music 6
playing cafe 5-7tonite firsttoday duvalst tonite 6-8 ...

#travel 6

perfect day wish snowday video escape key westfan. .

#ltravelnews L
draw clear night skies when descendants feb presiden...

#boycottsteveharvey 3

asians racist pull advertising business rethink spon..

#travelphotography 2
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INSTAGRAM REPORT

Total Follower Followers Media Comments Total Engagements Engagements per
Instagram Profile
Followers Increase Gained Sent Sent Engagements per Media Follower
. thefloridakeys 80,998 3.2% 2,487 6 - 8,058 1,343.0 0.10

Top Instagram Posts

@thefloridakeys @thefloridakeys @thefloridakeys
2718 Engagements 2214 Engagements 1678 Engagements
Audience Growth

AUDIENCE GROWTH, BY DAY
120
100
80 '

Followers gained 115

60

40

1 2 3 4 5 86 74 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 31

""C-\ ‘ﬂorldakeysc

keywest=
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INSTAGRAM ENGAGEMENT

The number of engagements
Likes Received 7,904 increased by

Comments Received 154 9 6 o/
F . ; o

Total Engagements 8,058 since previous month

The number of engagements per

media decreased by
Engagements per Follower 0.1

Engagements per Media 1,343.0 v 3 I . I /O'

since previous month

Audience Engagement

AUDIENCE ENGAGEMENT, BY DAY

2K
1.5K
Likes Received 1,572
Comments 9
1K "
Media Sent 1
500
o L e
1 2 3 4 3 =} 7 8 2 w0 M 12 13 14 1% 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 AN
JAHN
B LIKES RECEIVED M cOMMENTS B MEDIA SENT
Outbound Hashtag Performance
MOST USED HASHTAGS MOST ENGAGED HASHTAGS
#flkeys 5 #flkeys 7,493
#simplythekeys - #simplythekeys 6,738
#conchrepublic 12

floridakeys
keywe);tg
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PINTEREST SUMMARY

Avg. daily impressions

469 B””

400
Avg. daily viewers
%+ 5.09%
Jan 1 4 7 10 13 16 19 22 25 28 31
L1
4o Add more of your Pins to Pinterest to increase impressions and reach more people. Learn more.
Top Pin impressions from the last 30 days Impressions Clicks Saves Likes Pin type
. A stunning underwater shot of a Moray e... 4,958 2 39 8
. The tours are now in their 10th year and f... 859 0 3 1
#SCUBA diving in #KeyLargo, checking o... 734 0 4 0
ﬂ "Key Deer on No Name Key" Florida Keys... 686 3 3 1
w Wounded war veterans pedal across the ... 378 0 0 0
Show more
Boards with top Pin impressions from the last 30 days Impressions Clicks Saves Likes # of Pins
!a Diving and Snorkeling by The Florid.. 6,253 5 46 8 36
| Fl 5]
717 orida Keys Visitor Photos by The Florid.. 2,141 1 3 0 188
& s - .
5] Cool Finds in the Florida Keys by The Florid... 1,026 0 9 0 90
@g Island Holiday by The Florid. .. 996 1 3 1 27
1, [

T Florida Keys Weddings, Honeymoons, Ro... by The Florid... 935 1 0 0 93
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Section 3: Geographic Data on Website Visitors
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http://www.fla-keys.com
I www.fla-keys.com

01_TDC_01_World

All Users

100.00% Sessions

Map Overlay
Site Usage
1

Country

1. United States

2. Canada

3. United Kingdom

4. Germany

5. France

6. Sweden

7. Denmark

8. Netherlands

9. Italy
10. India
11. Australia

12.  (not set)

13. Norway

14. Brazil

I 480,656

Sessions

549,069
% of Total:
100.00%
(549,069)

480,656
(87.54%)

23,821
(4.34%)

14,191
(2.58%)

6,731
(1.23%)

2,255
(0.41%)

1,290
(0.23%)

1,268
(0.23%)

1,073
(0.20%)

1,012
(0.18%)

846
(0.15%)

836
(0.15%)

822
(0.15%)

766
(0.14%)

728

0 190\

Pages / Session

2.51
Avg for View:
2.51

(0.00%)

2.52

2.46

212

3.03

2.48

2.66

212

2.91

3.28

1.57

2.36

2.96

2.87

2.55

Avg. Session Duration

00:01:55
Avg for View:
00:01:55
(0.00%)

00:01:57

00:01:45

00:01:22

00:02:04

00:01:40

00:02:03

00:01:31

00:02:08

00:02:10

00:01:06

00:02:10

00:02:21

00:02:05

00:02:13

[/ GO TO REPORT

Jan 1,2017-Jan 31, 2017

% New Sessions

79.30%

Avg for View:
79.24%
(0.08%)

79.12%

82.78%

82.61%

73.61%

78.05%

76.20%

87.78%

80.06%

76.88%

82.03%

84.45%

86.25%

80.81%

80.36%

Bounce Rate

59.65%
Avg for View:
59.65%

(0.00%)

58.96%

63.31%

70.62%

53.25%

64.04%

55.12%

69.16%

54.71%

54.84%

75.65%

62.44%

51.09%

55.74%

65.38%


https://analytics.google.com/analytics/web/?utm_source=pdfReportLink#savedreport/ExIpO34uSMOmqAQ9QUz_YQ/a552146w2129713p2156971/?_u.date00=20170101&_u.date01=20170131&_r.dsa=1&geo-segmentExplorer.segmentId=analytics.country&geo-table.rowStart=0&geo-table.rowCount=25&geo-table.plotKeys=%5B%5D&_.sectionId=&_.useg=&_.advseg=&geo-sectionControl.sectionId=site_usage/

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

Switzerland

Russia

Belgium

Czech Republic

Spain

Poland

Turkey

Argentina

Mexico

Austria

Finland

A D

600
(0.11%)

567
(0.10%)

501
(0.09%)

485
(0.09%)

441
(0.08%)

430
(0.08%)

422
(0.08%)

403
(0.07%)

372
(0.07%)

360
(0.07%)

342
(0.06%)

3.23

1.72

3.42

2.31

2.69

2.23

1.28

3.04

1.68

3.28

3.28

© 2017 Google

00:02:14

00:00:54

00:02:33

00:01:07

00:01:45

00:01:27

00:00:52

00:02:51

00:01:17

00:01:55

00:02:31

78.67%

76.54%

72.46%

83.51%

81.63%

83.72%

73.70%

82.63%

83.60%

81.67%

79.24%

47.67%

73.72%

51.30%

76.49%

65.31%

75.81%

86.49%

56.58%

74.19%

55.00%

51.17%

Rows 1 -25 of 197



http://www.fla-keys.com
I www.fla-keys.com

01_TDC_02_Usa

ALL » COUNTRY: United States

All Users

87.54% Sessions

Map Overlay

Site Usage

289

Region

1. Florida
2. lllinois
3. New York

4. New Jersey

5. Pennsylvania

6. Massachusetts
7. Michigan
8. Texas
9. Ohio
10. California
11. Virginia
12. Georgia

13. North Carolina

TN 36,474

Sessions

480,656
% of Total:
87.54%
(549,069)

86,474
(17.99%)

52,166
(10.85%)

44,799
(9.32%)

29,126
(6.06%)

28,244
(5.88%)

25,403
(5.29%)

15,495
(3.22%)

15,162
(3.15%)

13,545
(2.82%)

12,974
(2.70%)

12,484
(2.60%)

11,778
(2.45%)

11,199
(2.33%)

Pages / Session

2.52

Avg for View:
2.51

(0.45%)

2.39

2.04

2.15

2.24

2.63

2.07

3.20

2.66

3.42

217

2.54

275

3.06

Avg. Session Duration

00:01:57
Avg for View:
00:01:55
(1.64%)

00:01:58

00:01:21

00:01:29

00:01:33

00:01:57

00:01:24

00:02:44

00:02:04

00:02:48

00:01:29

00:02:01

00:02:21

00:02:40

[/ GO TO REPORT

Jan 1,2017-Jan 31, 2017

% New Sessions

79.12%

Avg for View:
79.24%
(-0.15%)

73.76%

82.76%

79.89%

81.16%

78.68%

83.58%

76.45%

83.28%

76.59%

85.09%

79.39%

79.48%

78.20%

Bounce Rate

58.96%

Avg for View:
59.65%
(-1.16%)

60.10%

62.29%

68.54%

63.18%

58.60%

62.83%

49.68%

56.02%

46.56%

67.24%

59.61%

55.59%

50.35%


https://analytics.google.com/analytics/web/?utm_source=pdfReportLink#savedreport/a27uvcafTQ-5-2OJ3fOwdw/a552146w2129713p2156971/?_u.date00=20170101&_u.date01=20170131&_.sectionId=&_.useg=&_.advseg=&_r.dsa=1&_r.drilldown=analytics.country:US&geo-table.rowStart=0&geo-table.rowCount=50&geo-table.plotKeys=%5B%5D&geo-sectionControl.sectionId=site_usage/

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.

28.

29.

30.

31.

32.

33.

34.

35.

36.

37.

38.

39.

40.

41.

42.

43.

44.

45.

46.

47.

Maryland

Indiana

District of Columbia

Minnesota

Connecticut

Wisconsin

Tennessee

New Hampshire

Missouri

Colorado

South Carolina

Washington

Kentucky

Alabama

lowa

Louisiana

Arizona

Kansas

Delaware

Oregon

West Virginia

Nebraska

Oklahoma

Maine

Arkansas

Rhode Island

Mississippi

Utah

New Mexico

Vermont

Nevada

(not set)

North Dakota

South Dakota

’

(2.30%)

10,175
(2.12%)

8,502
(1.77%)

7,660
(1.59%)

6,941
(1.44%)

6,635
(1.38%)

6,147
(1.28%)

5,492
(1.14%)

5,270
(1.10%)

4,691
(0.98%)

4,253
(0.88%)

4,129
(0.86%)

4,023
(0.84%)

3,349
(0.70%)

2,885
(0.60%)

2,575
(0.54%)

2,409
(0.50%)

2,357
(0.49%)

2,302
(0.48%)

1,815
(0.38%)

1,725
(0.36%)

1,712
(0.36%)

1,680
(0.35%)

1,677
(0.35%)

1,434
(0.30%)

1,288
(0.27%)

1,287
(0.27%)

1,287
(0.27%)

1,041
(0.22%)

1,021
(0.21%)

1,013
(0.21%)

656
(0.14%)

628
(0.13%)

597
(0.12%)

2.47

2.77

1.88

3.44

2.68

3.42

3.07

2.31

3.09

3.24

3.19

2.46

3.21

3.19

3.56

2.87

3.07

2.66

2.64

2.58

2.88

3.21

3.19

3.10

2.87

3.14

2.79

2.62

2.54

2.67

2.49

1.69

3.36

3.60

00:01:51

00:02:16

00:01:16

00:02:57

00:01:50

00:03:06

00:02:44

00:01:41

00:02:38

00:02:51

00:02:49

00:01:42

00:02:47

00:03:00

00:03:16

00:02:27

00:02:11

00:02:03

00:02:02

00:01:59

00:02:13

00:02:36

00:02:35

00:02:45

00:02:25

00:02:41

00:02:15

00:02:02

00:02:14

00:02:13

00:02:05

00:00:36

00:02:56

00:03:12

79.26%

76.84%

80.08%

75.70%

80.98%

75.15%

79.01%

84.50%

79.56%

78.21%

79.29%

85.98%

76.26%

80.02%

74.84%

81.44%

79.04%

81.84%

79.02%

83.58%

77.22%

79.32%

78.93%

73.52%

79.99%

78.11%

80.96%

81.74%

79.54%

83.64%

83.22%

93.45%

80.10%

76.05%

60.30%

51.29%

70.21%

46.62%

55.87%

48.26%

50.68%

57.72%

51.23%

52.06%

49.12%

62.58%

48.89%

48.49%

44.16%

53.86%

60.02%

59.48%

58.04%

59.50%

50.49%

51.58%

51.67%

46.75%

56.00%

52.02%

50.51%

55.71%

61.19%

52.69%

60.41%

78.35%

46.34%

47.07%



48. ldaho

49. Montana

50. Hawaii

583

(0.12%) 334
469

(0.10%) 261
385

(0.08%) 1.72

© 2017 Google

00:02:53

00:02:02

00:01:09

78.39%

79.96%

88.05%

52.83%

55.44%

76.88%

Rows 1 - 50 of 52
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http://www.fla-keys.com
I www.fla-keys.com

_TDC_03_Fla

ALL » COUNTRY: United States » REGION: Florida

" All Users
15.75% Sessions

Map Overlay

Site Usage

City

10.

11.

12.

13.

Miami

Tampa

Key West

Orlando

Key Largo

Marathon

Fort Lauderdale

Miami Beach

Jacksonville

Cape Coral

Islamorada

(not set)

St. Petersburg

I 13,535

Sessions

86,474

% of Total:
15.75%
(549,069)

13,535
(15.65%)

9,866
(11.41%)

5,851
(6.77%)

5,729
(6.63%)

2,646
(3.06%)

2,547
(2.95%)

1,660
(1.92%)

1,534
(1.77%)

1,383
(1.60%)

904
(1.05%)

865
(1.00%)

828
(0.96%)

683
(0.79%)

Pages / Session

2.39

Avg for View:
2.51

(-4.82%)

1.92

1.79

2.29

2.16

2.33

2.51

2.54

2.34

2.81

2.41

2.33

2.31

2.66

e

t)

Avg. Session Duration

00:01:58
Avg for View:
00:01:55
(2.44%)

00:01:32
00:01:16
00:02:10
00:01:35
00:01:53
00:02:27
00:02:03
00:01:58
00:02:34
00:01:53
00:01:35
00:01:47

00:01:57

[/ GO TO REPORT

Jan 1,2017-Jan 31, 2017

% New Sessions

73.76%

Avg for View:
79.24%
(-6.91%)

73.31%

74.04%

55.96%

79.51%

61.34%

54.89%

73.49%

79.07%

80.62%

79.54%

59.31%

82.49%

81.11%

Bounce Rate

60.10%

Avg for View:
59.65%
(0.76%)

69.21%

71.65%

63.15%

63.68%

60.47%

58.85%

58.67%

60.50%

51.19%

53.98%

57.34%

60.75%

53.59%


https://analytics.google.com/analytics/web/?utm_source=pdfReportLink#savedreport/ez80sIcnS4y_vn8LXmKWew/a552146w2129713p2156971/?_u.date00=20170101&_u.date01=20170131&_.sectionId=&_.useg=&_.advseg=&_r.dsa=1&_r.drilldown=analytics.country:US,analytics.region:US-FL&geo-table.rowStart=0&geo-table.rowCount=50&geo-table.plotKeys=%5B%5D&geo-sectionControl.sectionId=site_usage/

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.

28.

29.

30.

31.

32.

33.

34.

35.

36.

37.

38.

39.

40.

41.

42.

43.

44.

45.

46.

47.

Boca Raton

Hollywood

Pompano Beach

West Palm Beach

Port St. Lucie

Homestead

Doral

Davie

Gainesville

Coral Gables

Kendall

Pembroke Pines

Tallahassee

Plantation

Palm Beach Gardens

Fort Myers

North Naples

Bradenton

Hialeah

Coral Springs

Big Pine Key

Melbourne

Boynton Beach

Ocala

Palm Coast

Jupiter

Naples

Miramar

Cutler Bay

Delray Beach

Lakeland

Wellington

Bonita Springs

Largo

642
(0.74%)

642
(0.74%)

638
(0.74%)

520
(0.60%)

515
(0.60%)

495
(0.57%)

484
(0.56%)

455
(0.53%)

444
(0.51%)

440
(0.51%)

427
(0.49%)

418
(0.48%)

417
(0.48%)

416
(0.48%)

381
(0.44%)

378
(0.44%)

371
(0.43%)

367
(0.42%)

363
(0.42%)

357
(0.41%)

345
(0.40%)

342
(0.40%)

333
(0.39%)

325
(0.38%)

325
(0.38%)

304
(0.35%)

297
(0.34%)

295
(0.34%)

293
(0.34%)

289
(0.33%)

287
(0.33%)

284
(0.33%)

280
(0.32%)

278
(0.32%)

2.59

2.63

2.60

2.72

2.65

2.58

2.43

2.30

3.02

217

2.78

2.61

2.74

2.60

2.56

3.13

2.75

2.25

2.30

2.89

1.93

3.00

2.46

2.92

3.08

2.46

2.24

2.59

2.68

2.38

2.51

2.44

2.96

2.49

00:01:53

00:01:57

00:02:01

00:02:54

00:02:08

00:01:56

00:01:47

00:01:45

00:02:15

00:01:48

00:01:59

00:02:14

00:02:07

00:02:14

00:01:50

00:02:49

00:02:04

00:01:52

00:01:50

00:02:22

00:01:46

00:02:32

00:01:45

00:02:46

00:03:23

00:01:52

00:01:25

00:01:59

00:06:21

00:01:59

00:02:15

00:01:38

00:02:38

00:01:47

80.84%

80.69%

73.67%

67.31%

80.00%

76.77%

78.31%

76.04%

81.31%

82.27%

73.07%

76.08%

81.77%

79.57%

79.27%

74.60%

79.25%

81.47%

84.57%

71.99%

59.42%

78.07%

77.78%

76.92%

67.08%

77.63%

86.20%

76.27%

47.44%

78.20%

83.28%

77.46%

81.43%

75.90%

54.36%

55.61%

54.70%

51.35%

52.43%

56.36%

58.06%

56.26%

52.25%

61.14%

57.61%

57.89%

55.16%

55.29%

51.18%

48.15%

56.06%

55.31%

59.23%

52.10%

66.96%

45.61%

53.15%

53.23%

42.46%

52.96%

60.94%

55.25%

53.92%

54.67%

52.26%

53.17%

49.29%

49.64%



48. Coconut Creek

49. Brandon

50. Greenacres

278
(0.32%) 5.68

268

(0.31%) 233
267

(0.31%) 2.53

© 2017 Google

00:07:19

00:01:51

00:02:12

33.09%

80.22%

80.90%

38.49%

56.72%

51.31%

Rows 1 - 50 of 478



01

I http://www.fla-keys.com

www.fla-keys.com

_TDC_04_Can

ALL » COUNTRY: Canada

All Users

4.34% Sessions

Map Overlay
Site Usage

1 I 4250

City Sessions
23,821
% of Total:
4.34%
(549,069)
4,250
1. Toronto (17.84%)
1,680
2. Montreal (7.05%)
1,198
3. Ottawa (5.03%)
) 1,008
4. Hamilton (4.23%)
5. Mississauga 743
(3.12%)
549
6. London (2.30%)
426
7. Calgary (1.79%)
412
8. Brampton (1.73%)
- 349
9. Winnipeg (1.47%)
334
10. Vancouver (1.40%)
) 314
11. Windsor (1.32%)
298
12. Markham (1.25%)
13. Kitchener 208

(1.23%)

Pages / Session

2.46

Avg for View:
2.51

(-1.88%)

2.34

1.72

2.19

3.66

2.25

2.35

2.61

1.88

2.58

2.16

2.35

2.30

2.22

&

Avg. Session Duration

00:01:45
Avg for View:
00:01:55
(-9.26%)

00:01:34

00:00:49

00:01:22

00:03:25

00:01:13

00:01:36

00:02:04

00:01:10

00:02:19

00:01:25

00:01:29

00:01:40

00:01:56

[/ GO TO REPORT

Jan 1,2017-Jan 31, 2017

% New Sessions

82.78%

Avg for View:
79.24%
(4.47%)

83.29%

91.25%

86.39%

75.50%

86.14%

84.52%

86.15%

88.11%

82.81%

82.63%

82.80%

80.54%

82.99%

Bounce Rate

63.31%

Avg for View:
59.65%
(6.14%)

66.94%

80.12%

64.86%

59.33%

70.12%

63.02%

53.52%

69.17%

55.87%

63.77%

57.96%

64.09%

63.95%


https://analytics.google.com/analytics/web/?utm_source=pdfReportLink#savedreport/U2OuUwqnStOnAJjGrOAaXg/a552146w2129713p2156971/?_u.date00=20170101&_u.date01=20170131&_.sectionId=&_.useg=&_.advseg=&_r.dsa=1&_r.drilldown=analytics.country:CA&geo-segmentExplorer.segmentId=analytics.city&geo-table.rowStart=0&geo-table.rowCount=25&geo-table.plotKeys=%5B%5D&geo-sectionControl.sectionId=site_usage/

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

Vaughan

(not set)

Oakville

Burlington

Kingston

Barrie

Richmond Hill

Oshawa

Sudbury

Edmonton

St. Catharines

Guelph

293
(1.23%)

288
(1.21%)

284
(1.19%)

271
(1.14%)

259
(1.09%)

248
(1.04%)

221
(0.93%)

216
(0.91%)

215
(0.90%)

202
(0.85%)

196
(0.82%)

183
(0.77%)

2.35

2.81

2.47

2.25

1.68

2.36

2.22

2.75

2.20

2.54

2.99

2.23

© 2017 Google

00:01:20

00:02:09

00:01:35

00:01:04

00:00:57

00:01:27

00:02:11

00:02:13

00:01:51

00:02:15

00:02:25

00:01:29

76.45%

85.76%

80.63%

81.55%

83.01%

86.69%

78.28%

85.19%

77.67%

79.70%

79.08%

81.42%

66.89%

57.64%

65.49%

60.89%

71.81%

61.69%

65.16%

62.96%

66.98%

50.99%

56.12%

61.20%

Rows 1 - 25 of 588



http://www.fla-keys.com
I www.fla-keys.com

01_TDC_05_UK

ALL » COUNTRY: United Kingdom

All Users

2.58% Sessions

Map Overlay

Site Usage

City

1. London

2. (not set)

3. Reading

4. Hove

5. Taunton

6. Halifax

7. Halesowen

8. Manchester

9. Northampton
10. Edinburgh
11. Wolverhampton
12. Birmingham

13. Maidstone

T 4451

Sessions

14,191

% of Total:
2.58%
(549,069)

4,451
(31.36%)

954
(6.72%)

511
(3.60%)

481
(3.39%)

470
(3.31%)

277
(1.95%)

230
(1.62%)

191
(1.35%)

171
(1.20%)

168
(1.18%)

164
(1.16%)

163
(1.15%)

149
(1.05%)

Pages / Session

212

Avg for View:
2.51
(-15.55%)

1.63

1.59

1.26

1.05

1.20

1.10

1.26

1.74

1.58

4.21

1.40

2.15

1.23

Avg. Session Duration

00:01:22
Avg for View:
00:01:55
(-29.05%)

00:00:52

00:00:44

00:00:19

00:00:05

00:01:29

00:00:05

00:00:28

00:00:55

00:00:36

00:04:09

00:00:34

00:01:37

00:00:23

[/ GO TO REPORT

Jan 1,2017-Jan 31, 2017

% New Sessions

82.61%

Avg for View:
79.24%
(4.25%)

84.90%

93.19%

95.89%

99.17%

79.57%

98.56%

99.57%

90.58%

94.74%

54.76%

94.51%

71.78%

98.66%

Bounce Rate

70.62%

Avg for View:
59.65%
(18.38%)

78.81%

85.64%

93.93%

98.75%

91.70%

97.47%

98.26%

77.49%

85.38%

41.07%

90.24%

60.74%

94.63%


https://analytics.google.com/analytics/web/?utm_source=pdfReportLink#savedreport/rxD4piegQRukUNg2x5chEw/a552146w2129713p2156971/?_u.date00=20170101&_u.date01=20170131&_.sectionId=&_.useg=&_.advseg=&_r.dsa=1&_r.drilldown=analytics.country:GB&geo-segmentExplorer.segmentId=analytics.city&geo-table.rowStart=0&geo-table.rowCount=25&geo-table.plotKeys=%5B%5D&geo-sectionControl.sectionId=site_usage/

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

Luton

Leeds

Liverpool

Glasgow

Sheffield

Shipley

Nottingham

Bristol

Oxford

Newcastle upon Tyne

Slough

Norwich

140
(0.99%)

135
(0.95%)

133
(0.94%)

120
(0.85%)

98
(0.69%)

97
(0.68%)

75
(0.53%)

74
(0.52%)

74
(0.52%)

71
(0.50%)

70
(0.49%)

68
(0.48%)

1.42

2.97

3.09

2.72

2.88

1.00

2.65

2.66

4.09

3.38

4.69

2.28

© 2017 Google

00:00:33

00:01:41

00:02:29

00:01:11

00:01:50

00:00:00

00:01:59

00:01:22

00:01:53

00:03:25

00:06:10

00:03:06

90.71%

68.89%

75.94%

85.00%

76.53%

100.00%

70.67%

77.03%

59.46%

74.65%

75.71%

67.65%

86.43%

58.52%

49.62%

55.83%

50.00%

100.00%

41.33%

56.76%

45.95%

47.89%

44.29%

60.29%

Rows 1 - 25 of 635
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Website Status Report: J.1.
fla-keys.com
February 2017 Data for the April 2017 DAC Meetings

Section 1: Website Traffic Report

Section 2: Social Media Report

Section 3: Geographic Data on Website Visitors
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™ Florida Keys & Key West

®
) come 4as you arc

Section 1: Website Traffic Report

Website Traffic Overview

Audience Overview Feb 1,2017-Feb 28, 2017

All Users
100.00% Seszionsz

Overview

® Sescions

.?_E'_-!J

10,000
Feb & Fab 15 Feb 22

M New Visitor B Returning Visitor

Sessions Users Pageviews

449,600 368,031 1,119,412 ‘
Pages / Session Avg. Session Duration Bounce Rate

2.49 00:01:51 1 60.93%

% Mew Sessions

76.41%

_£EN “ floridakeys 2
twooceans Lkeywe);tg



™ Florida Keys & Key West

®
) COome 4as you arc

Website Traffic Sources

All Traffic Feb 1,2017 -Feb 28, 2017

All Users
100.00% Sessions

Explorer
Summary
@ Sessions
20,000
[
10,000
Feb 8 Fab 15 Feb 22
Source | Medium | sessions ¥ |l Sessions | o I 1o tofak v]
449,600 449,600
% of Total: 100.00% (449.600) | % of Total: 100.00%
(449.600)
1. M google / organic 195,877 43.57%
2. W (direct) ! (none) 136,048 30.26%
3. M bing/ organic 13,266 2.95%
4. yahoo / organic 11,995 267%
5. W publicitas / (not set) 8,328 1.85%
6. M google f cpc 7,348 1.63%

m.facebook.com f

7. m referral 3,769 0.84%
floridakeyswebcams.iv

8. ! referral 2,668 0.59%

9. brand-usa / banner 2,246 0.50%

10, thedailymeal.com / 1,484 0.33%

referral

.;-'\ : . o~
tWOoOCEeans Lﬁrldakeysc

keywest=



™ Florida Keys & Key%st

Content Drilldown

All Users
100.00% Pageviews

« COME as you are”

Most Visited Sections of Website

Feb 1,2017-Feb 28,2017

Explorer
® Pageviews
50,000,
25,000
Feb & Feb 15 Feb 22
Page path levol 1 [Pogeiews __v] & Pageviows Contrbution o toat: [Pageviews ¥
1,119,412 1,119,412
% of Total: 100.00% % of Total: 100.00%
{1,119.412) (1,119.413)
1. B[] /key-west/ 198,422 17.73%
2. m[3 jwebcams/ 188,008 16.80%
3. mldy 138,925 12.41%
4. = [ key-largo/ 111,457 9.96% V
5. W[ Jislamorada/ 72,628 6.49% (
6. ®m [ Jcalendar/ 67,683 6.05%
7. m [ /marathorv 58,148 5.19%
8. [ Nower-keys/ 49,646 4.44%
0. = inews/ 44,043 3.93%
10. = [ iphotoadventure/ 25,685 2.29%
.ll
twooceans orldake Stg



™ Florida Keys & Key%st

« COME as you are”

Device Usage

Overview Feb 1,2017 - Feb 28,2017
All Users
100.00% Sessions
Explorer
Summary
® Sessions
20,000
pec
10,000
Feb 8 Feb 15 Feb 22
Contribution to total:
Device Category [ sessions v ¥ Sessions [Sessions v
449,600 449,600
% of Total: 100.00% (449,600) % of Total: 100.00%
(449 600)
1. M mobile 199,233 44 31%
2. W desktop 182,982 40.70%
3. M tablet 67,385 14.99%

- ﬂorldake ys2
twooceans . eywests



™ Florida Keys & Keyw/est

come 4as you are”

Section 2: Social Media Report

—_—

X 1

the

Florida Keys

& KeyWest

come as you are”

Facebook: 310,760 fans
Twitter: 37,028 followers
Instagram: 83,919 followers
Pinterest: 2,983 followers

Google +: 2,073 followers

Data mined 3/17/17
orldake $2
twooceans §oridakerss



™ Florida Keys & Key West

.. ' come as you are”

FACEBOOK SUMMARY
Total Fan Posts Impressions Engagements Link
Facebook Page Impressions Engagements
Fans Increase Sent per Post per Past Clicks
The Florida Keys &
308,638 1.89% 79 8.850,015 12,026 187.008 23672 9,916
= Key West
Facebook Activity Overview
8,850,015 187,008 9,916
IMPRESSIONS POST ENGAGEMENTS LINK CLICKS

PAGE IMPRESSIONS, BY DAY

M

200K

GOOK

Paid 39,204

400K

Organic 221,664
Vfiral 619,571
Total Impressions 880,439

200K

FEB

B PAID

iz 13 14 15 1% 17 18 19 20 21 22 23 24 25 26 27T I8

B orcanNIic H VIRAL

floridakeys2
*keywe);tg



™ Florida Keys & Key West

®
) COome 4as you arc

FACEBOOK SUMMARY (continued)

BY AGE EY GEMDER

56.2%

s 43.8%

13.8%

Women between the ages of 45-54 appear to be the leading force among your fans.

TOP COUNTRIES TOP CITIES

== |United States 201,702 Key West, FL 3,003
Bl Germany 12,841 Dhaka, Dhaka Division, Bangladesh 261
= Egypt 5.345 MNew York, MY 2,064
8@ United Kingdom 4 655 Cairo, Cairo Governorate, Egypt 2,063
M Fhilippines 4267 Jacksanville, FL 1,870

.;-'\ ‘ , .
tWOoOCEeans Lﬁrldakeysc

keywest=



come as you are”

™ Florida Keys & Key%st

FACBOOK SHARED CONTENT

Audience Engagement

AUDIENCE ENGAGEMENT, BY DAY

25K

20K

Reactions 24,030

15K Comments 3,439
Shares 3,152

10K
5K
a m p—— -
1 2 3 4 5 & 7 8§ 9 10 N 12 13 14 15 16 17 18 18 20 21 22 23 24 25 26 27 28
FEZ
B reacTions B comments B SHARES
Reactians 165,462 Total Engagements increased by
Comments 14,123 42 60/
& . (o]
Shares 19.423 B .
SINCe previous manth
Total Engagements 187,008
BY AGE EY GEMDER
|D.2‘=

71.3%

.

- ey FEMALE
_ - 2 cy
z8.6% 8- ; (o]

22 7% MALE

12.6%

floridakeys 2
twooceans ) ondakerss

)



™ Florida Keys & Key%st

..o’ come as you are”

WHEN THE FACEBOOK PAGE IS MOST ACTIVE

253 170 250,013 250,828 251,886 251,509 252,551 253,338

TIMES

100,000

50,000

-
3:00am 6:00am 8:00am 3:00pm 6:00pm 8:00pm

A ﬂorldakeys°
N keywest=




™ Florida Keys & Key%st

. come as you are”

CONTENT PERFORMANCE (top 5, sorted by Total Reach)

The Florida Keys & Key West
Winter? Not in the Florida Keys! %

33,150 5,158 7.6%

(Post) February 01, 2017 8:01 am

The Florida Keys & Key West

Happy Valentine's Day from Key West! More than 250 couples puckered up
outside the Custom House Museum beside a 25-foot-tall sculpture by Seward
Johnson - which recreates the world-famous photo of a sailor and a nurse
kissing in Times Square, celebrating the end of World War Il. Photo: Rob
O'Neal

8,629 803 7.1%

(Post) February 14, 2017 8:05 pm

The Florida Keys & Key West

Did you know Ernest Hemingway's six-toed cats (also known as 'polydactyT’)
began with "Snow White," a white kitten that he was gifted in the 193057 This
kitten was a given to him by a sea captain named Stanley Dexter. To date, all
of the cats residing on the property still carry the polydactyl gene and have
more than five toes. : Marina Sheveleva via Photo Adventure
#SimplytheKeys #FLKeys

3,448 518 6.8%

.;-'\
twooceans ‘ﬂorldakeys°

keywest=
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CONTENT PERFORMANCE (top 5, sorted by Total Reach, continued)

The Florida Keys & Key West

Wow, wow, WOW! Thank you TripAdwiscr Tor naming THREE Florida Keys
hotels as "Best Romantic Hotels, Unied States”!
nttps:www. tripadvisor.com/ TravelersCholce-Hotels-cRomance-g e

785 40 E.8% 45 235
[Post) February 06, 2017 2:11 pm
The Florida Keys & Key West
We really belleve the Florlda Keys are cnie of the maost baautiful places on
Earth. Who agrees? o & #FLEeys #SImplyThekeys B Kathy Sinnes via
Fhoto Adventure
5,710 335 6.5% 106,303

E

[Post) February 10, 2017 12:07 pm

N
twooceans ‘ﬂorldakeysc
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TWITTER REPORT - follower and content data

FOLLOWER METRICS

Total Followers

Mew Follower alerts

Aciual Followers gained

Paople that you followed

109,845

ORGANIC IMPRESSIONS

SENT MESSAGE COMNTENT

3,404

TOTAL ENGAGEMENTS

25

PLAIM TEXT

2

PAGE LINKS

10

PHOTO LINKS

[ ——

OTALS

36,882
622
481

1

213

LINK CLICKS

¥OUR TWEETING BEHAVIOR

35%

CONVERSATION

65%

UPDATES

71%

HEW CONTACTS

29%

EXISTING COMNTACTS

‘ﬂorldake =
keywest=
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TWITTER REPORT (continued)

ENGAGEMENT COUNT

120

100

g0 Replies 52
Retweets 27

60 Likes 114

Tweets Sent 3

40

B repLiEs W ReTweers B ukes B TWEETS SENT

The number of engagements

decreased by
Replies 140

Retweets 202 v 1 8 . 2 %

simce previous month

Retweets with Comments 24
Likes 720
FOLLOWERS BY AGE FOLLOWERS BY GENMDER

]
(=]
(=1

47%

FEMALE FOLLOWERS

53%

MALE FOLLOWERS

.;-'\ : . o~
tWOoOCEeans Lﬁrldakeysc
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WEBSITE VS. SOCIAL COMPARISON - traffic variations in relation to social referrals

¥l WEBSITE TRAFFIC

284,048

,
g 2 ¥l TWITTER MENTIONS

o 27
¥l ARTICLES & BLOGS

TR u

SOCIAL TRAFFIC

Social Traffic Sources ©

.;-'\
woe (@i



™ Florida Keys & Key West

®
) COome 4as you arc

COMPETITOR TWITTER COMPARISON

The Florida Keys vs. Visit Florida

The Florida Keys VISIT FLORIDA
thefloridakeys VISITFLORIDA

ENGAGEMENT EMNGAGEMENT

INFLUENCE INFLUENCE

100% 100%

Followers Gained h25 Followers Gained 1,504

THE FLORIDA KEYS'S FOLLOWERS 37.0K vISIT FLORIDA'S FOLLOWERS 148 5K

Feh0d Feb 10 Fen 12 Feli 14 Fel 16 Fen1a Feb20 Fen22 Feb24 Feh25 Feb 28 Mar 02 Mar 04

THE FLORIDA KEYS'S MENTIONS 412 VISIT FLORIDA'S MENTIONS 11.3K

.;!\ ‘ , .
tWOoOCEeans Lﬁrldakeysc
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COMPETITOR TWITTER COMPARISON

The Florida Keys vs. Visit Orlando

The Florida Keys Visit Orlando
thefloridakeys iaiOdendo  \fsitOrlando
ENGAGEMENT EMNGAGEMENT

40%

INFLUENCE INFLUENCE

100% 100%

Followers Gained 469 Followers Gained 1178

THE FLORIDA KEYS'S FOLLOWERS 36.9K VISIT ORLANDO'S FOLLOWERS 122.5K

eh 05 Feb 08 Fely 10 Feb 12 Feb 14 Felt 16 Felt 18 Feb 20 Fea 22 Fehy 24 Feb 26

THE FLORIDA KEYS'S MENTIONS 361 VISIT ORLANDO'S MENTIONS 1.6K

.;!\ ‘ , .
tWOoOCEeans Lﬁrldakeysc
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COMPETITOR TWITTER COMPARISON

The Florida Keys vs. Visit The Bahamas

The Florida Keys The Bahamas
thefloridakeys VisitTheBahamas

ENGAGEMENT ENGAGEMENT
27%

INFLUENCE INFLUENCE
100%

Followers Gained 469 Followers Gained 283

THE FLORIDA KEYS'S FOLLOWERS 369K THE BAHAMAS'S FOLLOWERS 40 4K
)

THE FLORIDA KEYS'S MENTIONS 361 THE BAHAMAS'S MENTIONS 607

.;-'\
wo e @kt
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TWITTER REPORT (continued)

TOPICS FREQUENTLY MENTIONED HASHTAGS FREQUENTLY MENTIONED
with @thefloridakeys with @thefloridakeys

florida keys 1 2 #flkeys
maoke stops welcome just starts watch se.. ploying kids tonite florida keys road trip 530

key west 12 #lovefl 1 5
explore enjoy building see much roughing ... florido keys kids roadtrip stops moke insto..

kids 11 #flkeyscookoff

make stops toke loved ploy love get ft 1. taste 3/6 keys will keylime coolers cooking...
keys 9 #fltravelchat 7
for will arrived find good just start spemt a.. 08 snorkeling tours offer in-depth lock rum distille...
instagram 8  #ad 7
big snog go ready dipped early eaten experien... keywest perfectdoy explore time postvalentine's...
photo 8  #livemusic 6
big snog go ready dipped early eaten experien... ploying tonite &8pm 6:30 bohemion crapsody 8-..
bahia honda 7 #floridakeus 6
ago loved booked love olwaoys stoyed highly s.. info search remember rob stewart needed wisit d...
road trip 7 #keywest 5
make stops fovorite restaurants top petroniost see try key we...

floridakeys
keyweystg
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PINTEREST SUMMARY

Aurg. daily impressions

800

449

Arg. daily viewers 400

257

Fal 1 4 T 10 13 16 13 22 25 28

T

L Add more of your Pins to Pinterest to increase impressions and reach more people. Learn mare.
Top Pin impressions from the last 30 days Impressions Clicks Saves Likes Fin type
. A stunning underwater shot of a Moray eel ... 4 6544 4 37 4
i In a word "Amaze-balls", What do you thin... 783 1 T 0
ﬂ "Key Deer on No Name Key" Florida Keys... 723 0 6 0
‘ #SCUBA diving in #KeyLargo, checking o... 545 0 2 0
’ The sunset is an atfraction all its own in th... 414 0 0 0
Boards with top Pin impressions from the last 30 days Impressions Clicks Saves Likes # of Pins
!E Diving and Snorkeling by The Flonda... 5,662 8 39 4 36
=i Florida Keys Visitor Photos by The Flonda... 2,314 2 14 2 192
'i“a frivago Dream Vacation: Flip Flops by trivago 1,182 0 0 0 76
== Animal Acfion by The Flonda... 882 0 8 0 17
a: Cool Finds in the Florida Keys by The Flonda. .. 829 0 2 0 90

“i» floridakeys
5 keywe);tg
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Website Status Report
fla-keys.com

March 2017 Data for the April 25, 2017 TDC Meeting

Section 1: Website Traffic Report

Section 2: Social Media Report

Section 3: Geographic Data on Website Visitors

) floridakeys &
t\E>)VIC)G I TAL | @ keywe);tg
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Section 1: Website Traffic Report
Website Traffic Overview

Audience Overview Mar 1, 2017 - Mar 31,2017
All Users
100.00% Sessions
Overview
@ Sessions
20,000
10,000
Mar 8 Mar 15 Mar 22 Mar 29
W Mew Visitor [ Retuming Visitor
Sessions Users Pageviews
437,188 352,119 1,163,807 ‘
e B e — B
Pages / Session Avg. Session Duraticn Bounce Rate
2.66 00:02:00 59.35%

— T e e e e,

% Mew Sessions

75.42%

_£EN “ floridakeys 2
twooceans Lkeywe);tg
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Website Traffic Sources

All Traffic Mar 1, 2017 - Mar 31, 2017

All Users
100.00% Sessions

Explorer

Summary

@ Sessions

20,000

W—*—\-—'—-—-

10,000

Mar B Mar 15 Mar 22 Mar 28

Source [ Medium [ Sessions v Sassions - c R

437,188 437,188

% of Total: 100.00% (437,188) % of Total: 100.00%

{437.188)
1. W google / organic 208,530 47.70%
2. W (direct) / (none) 109,602 25.07T%
3. M bing ! erganic 14,923 341%
4. philly.com / referral 14,848 3.40%
5. M yahoo | organic 11,893 272%
m.facebook. com f

6. W refarral 6.270 1.43%

7. W google/ cpe 6,105 1.40%
flondakeyswabcams v

8. I referral 2,789 0.64%
greencameports.com /

9 referral 1,897 043%

10. dailymation_com / 1,628 0.37%

referral

.;-'\ : . o~
tWOoOCEeans Lﬁrldakeysc

keywest=
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™ Florida Keys & Key%st

Most Visited Sections of Website

Content Drilldown Mar 1,2017 - Mar 31, 2017
All Users
100.00% Pageviews
Explorer
® Pageviews
WWA_‘_‘_.
25,000
Mar B Mar 15 Mar 22 Mar 28
Page path level 1 Pageviews Contribution to total: | Pageviews ¥
1,163,807 1,163,807
% of Tatak 100.00% % of Tolal: 100.00%
{1,163,807) {1,163,807)
1. B twabcamsl 218,303 18.76%
2 n Tkey-wast! 206,741 17.76%
im ! 132,035 11.35%
4. Teey-largal 113,468 9.75%
5 W lislamoradal 76,902 6.61%
6. = lealendarf 69,229 5.95%
7. 1 Imarathon/ 66,434 571%
B, HNower-keys/ 50,557 4 34%
a9 Trvenwvel 43,584 374%
10. Iphotoadventurel 23,664 2.003%

.;-'\
twooceans D ondakerss
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Device Usage

Overview Mar 1, 2017 - Mar 31, 2017
All Users
100.00% Sessions
Explorer
Summary
@ Sessions
20,000
10,000
Mar B Mar 15 Mar 22 Mar 20
Device Category [ Sessions v| Sessions I%
437,188 437,188
% of Total: 100.00% {437,188} 9% of Tatal: 100.00%
(437,168)
1. H mobile 199,353 45.60%
2. M deskiop 180,265 41.23%
3. M tablbet 57,570 13.17%
twooceans

.ﬂorldake =
keywest=
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Section 2: Social Media Report
- "‘*«.-h&‘-:;

the

Florida Kes

& KeyWest

COMme as you are”

Facebook: 323,239 fans
Twitter: 37,463 followers
Instagram: 89,266 followers
Pinterest: 3,010 followers

Google +: 2,084 followers

Data mined 4/5/17
orldake ys2
twooceans §oridakerss
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FACEBOOK SUMMARY

Total Fan Posts . Impressions Engagements
Facebook Page Impressions Engogements
Fans Increass Sent peer Post per Post
The Flarida K &
! = e s 320343  375% 75 10821306 145617 250,983 33465
Key West

Facebook Activity Overview

© 10,921,306 sl 250,989 k12,126

Impressions Post Engagements Link Clicks

PAGE IMPRESSIONS, BY DAY

Link
Chicles

12,126

1.2M
1
S00K
Paid 6,505
sook Organic 68,042
- Vfiral 1,036,605
Total Impressions 1,111,152
200K
o
1 2 3 a4 s & 7 & 9 10 1 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 20 30 A
MAR

H paic B orcanmic B vVIRAL

WHEN THE FACEBOOK PAGE IS MOST ACTIVE

266,271 265,768 266,854 265991 266217 266,388 266,585

Wed Thu Fri Sat

Sun Mon Tue

TIMES

100,000

50,000

3:00am 6:00am 9:00am 3:00pm 6:00pm 9:00pm

» floridakeysS
_keyweystg
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AUDIENCE ENGAGEMENT, BY DAY

KeyWest

®
) COome 4as you arc

SHARED CONTENT

40K
30K
20K Reactions 30,313
Comments 4,521
Shares 4,434
10K
] e — J\_—
1 2 3 4 & 7 B 8 10 1 12 13 14 16 17 18 189 20 21 22 23 24 25 26 27 28 28 30 31
MAR
B reacTions W commenTs B SHARES
Rezctions 108,873 Total Engagements increased by
Comments 23,001 24 7“/
a . (o
Shares 29115 ; .
SiNCe previous month
Total Engagements 250,989
BY AGE BY GEMDER
Ic:-.3=-

18.9%

4%

232%

69.0%

FEMALE

31.0%

MALE

27.6%

0 floridakeys 2
L_ keywe);tg
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CONTENT PERFORMANCE (top 5, sorted by Total Reach)

Post Reactions Comments Engagement *

The Florida Keys & Key West

We love these #SnorkleSelfles! Show ws Yours In the commients below!
TELKEyYS FSIMplyThekeys B Halley Michel via Fhoto Adventure

70 13 B.1%

[Post) March #6, 2017 2:30 pm

The Florida Keys & Key West

Check out this view! #SimplyTheKeys FFLEeys B TIm Hancock via Photo
Adweniure

E - 41 )

[Poest) March #0, 2077 #0c30 am

The Florida Keys & Key West

Did you know you can find American Allligators Inthe #FLKeysT! =
#SImplyThekeys B : Kristen Hudson via Photo Adventure

- . 152 .

[Post) March 14, 2017 2200 pm

The Florida Keys & Key West

WowzZa! What 2 phot! #SImplyTheKeys #FLKeys Fhoto by: Blaine
Harrington

I 90,855 14,036 7.6%

[Post) March 24, 2017 10202 am

The Florida Keys & Key West
Friday marming fishing off Islamorada In the F#Tkeys. Fsimplythekeys

1080 47 T.3%

[Post) March 10, 2017 7147 am

_ZE % floridakeys 2
twooceans L_ keyweyst§

DIGITAL

Reach

10,835

32484

39270

1,882,065

30,160
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TWITTER REPORT -follower and content data

© 126,336 ™= 4,854 k 324

Organic Impressions Total Engagements Link Clicks

FOLLOWER METRICS TOTALS
Total Followers 37,386
Mew Follower alerts B51
Aciual Followers gained 04
Paople that you followed b

SENT MESSAGE COMTEMNT ¥YOUR TWEETING BEHAVIOR

27%
18 CONVERSATION

PLAIN TEXT 73%
UPDATES
PAGE LINKS 80%

HEW CONTACTS

20%

EXISTING CONTACTS

15

PHOTO LINKS

The number of impressions per
Tweet increased by

+24.6%

since previous menth

*‘E"\-\ .ﬂorldake =

keywest=
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Audience Demographics

FOLLOWERS BY AGE FOLLOWERS BY GENDER
8-20 I 0.8% 470/
21-24 - 28% 0
25-34 _2,3_5.:} FEMALE FOLLOWERS
o
<= [ - 53 /C'
=5 || MALE FOLLOWERS
. B

WEBSITE VS. SOCIAL COMPARISON - traffic variations in relation to social referrals

100k

B0k

(=]

G0k

4

(=]
=

=]
=

2

¥ WEBSITE TRAFFIC

419,260

® TWITTER MENTIONS

44
33 0
- # ARTICLES & BLOGS
& &

0

SOCIAL TRAFFIC

Social Traffic Sources ©

*“‘C""\.\ ‘ﬂorldake =

keywest=
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COMPETITOR TWITTER COMPARISON | The Florida Keys vs. Visit Florida

The Florida Keys P VISIT FLORIDA
thefloridakeys I VISITFLORIDA

ENGAGEMENT ENGAGEMENT

T2%
INFLUENCE INFLUENCE
100%
Followers Gained 502 Followers Gained 1,906

THE FLORIDA KEYS'S FOLLOWERS 374K VISIT FLORIDA'S FOLLOWERS 150.1K

Mar 11 Mar 14 Mar 16 Mar 18 Mar 20 Mar 22 Mar 24 Mar 26 Mar2s Mar3 A

THE FLORIDA KEYS'S MENTIONS 477 VISIT FLORIDA'S MENTIONS 11.8K

'__,..--"‘\__ . ——

Mar 05 Mar 07 Mar 03 Mar 11 Mar 14 Mar 16 Mar 18 Mar 20 Mar 22 Mar 24 Mar 26 Mar 23 Mar 30 Apri

.;!\ ‘ , .
tWOoOCEeans Lﬁrldakeysc
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COMPETITOR TWITTER COMPARISON | The Florida Keys vs. Visit Orlando
The Florida Keys R Visit Orlando
thefloridakeys ! fabdonds \fiitOrlando
ENGAGEMENT ENGAGEMENT

45%

INFLUENCE INFLUENCE
100% 100%

Followers Gained hO2 Followers Gained 1,602

THE FLORIDA KEYS'S FOLLOWERS 374K vISIT ORLANDO'S FOLLOWERS 124 4K

Mar 05 Mar? Marl@ Mar 11 Mar 14 Mar 16 Mar 18 Mar 20 Mar 22 Mar 24 Mar 26 Mar2d Mar3 April

THE FLORIDA KEYS'S MENTIONS 477 VISIT ORLANDO'S MEMTIONS 28K

Mar 05 Mar 07 Mar 09 Mar 11 Mar 14 Mar 16 Mar 18 Mar 20 Mar 22 Mar 24 Mar 26 Mar 28 Mar 30 Aprin

dakeys3
keyweystg
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COMPETITOR TWITTER COMPARISON | The Florida Keys vs. Visit The Bahamas

The Florida Keys The Bahamas
thefloridakeys VisitTheBahamas

ENGAGEMENT ENGAGEMENT

63%,
INFLUENCE INFLUENCE
100% 100%
Followers Gained 502 Followers Gained 37T
THE FLORIDA KEYS'S FOLLOWERS 37 4K THE BAHAMAS'S FOLLOWERS 408K
_____—-———-_"___-_.
—— -
40
38 4k
4 e
.__u—-—'-_'_

Mar 05 M7 Mam Mar 1 Mar 14 Mar 16 Mar 18 Mar 20 Mar 22 Mar 24 Mar 26 Mar28 Mar3 Apri

THE FLORIDA KEYS'S MEWTIONS 477 THE BAHAMAS'S MENTIONS 925

.;-'\ ‘ , .
tWOoOCEeans Lﬁrldakeysc
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™ Florida Keys & Key%st

TOPICS FREQUENTLY MENTIONED
with @thefloridakeys

key west 19
love get meet come often olwoys pick c..

HASHTAGS FREQUENTLY MENTIONED
with @thefloridakeys

#flkeyscookoff

see  excited cookoff tonight ready toste 46

florida keys

maoke stops come meet

leave lived love r17

marathon 11

good love great just get big recommend p..

tonite 9
ploying 6:30 610 continues join wish perform...

keys 8
enjoy get love luv heoded paoddle quite helped...

trip 8

see¢ bock cooking woit win heod love never st..

#flhl:eus o | | 31

ploying tonite kids rood rip stops florido ke...

#lovefl 4

florida keys kids rood trip stops moke island..

#florida 1

spots best spent florido keys seoworld doy

#keywest 1"

best spots bestwaoys brief history prepored queen...

#livemusic 9
ploying tonite &-8pm cofe 610 grill &30 mond.

2 floridakeys 2
keywests
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INSTAGRAM REPORT

Tota Follower Followers Media Comments Tota Engagements Engegements
In=tagram Profile . i
Followers Increase Gained Sent Sent Engegements per Media per Follower
. thefloridakeys 88,250 B.2% 4,323 4 - 18,483 46208 0.2

Top Instagram Posts

athefloridakeys

4193 Engagements

@thefloridakeys @thefloridakeys

4432 Engagements

5784 Engagements

AUDIENCE GROWTH, BY DAY

200
Followers gained 180

=0
100
50
0
1 2 3 4 5 & 7 © © 10 1 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 20 30 31
MAR

22N .ﬂondakeysca

keywest=



™ Florida Keys & Keyw/est

Likes Received

Comments Received

Total Engagements

Emgagements per Follower

Engagements per Media

AUDIENCE ENGAGEMENT, BY DAY

BK

AK

. come 4as you are”

INSTAGRAM ENGAGEMENT

The number of engagements

18.115 increased by

~9.3%

18.483 since previous manth
¥
The number of engagements per
media increased by
0.2
36.6%
46208 — . (o)

simce previous month

Likes Received 4,780
Comments 50
Media Sent O

MOST USED HASHTAGS

B LIKES RECEIVED

1w 1" 12 13 14 18 16 17 18 19 20 21 22 23 24 325 26 27 28 20 30 AN

B COMMENTS Bl MEDIA SENT

Qutbound Hashtag Performance

MOST ENGAGED HASHTAGS

4 #Hilkeys 18,204
4 #simplythekeys 18,204

floridakeys
‘ eywe);tg
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PINTEREST SUMMARY

Awg. daily impressions
450

Bwg. daily viewers

255

L Add more of your Fins to Pinterest to increase impressions and reach more people. Learn more.

Top Pin impressions from the last 30 days Impressions Clicks Saves Pin type
. A stunning underwater shot of a Moray eel ... 4,693 4 36

- In a word "Amaze-balls"”. What do you thin... 1,038 3 5

“ "Key Deer on No Name Key" Florida Keys... 585 2 1

‘ #SCUBA diving in #Keylargo, checking o... 47 0 2

g Jolly a 330-pound green sea turile was rele.. 258 0 1

. A bird's eye view of our lovely islands. Wh... 230 0 3

ﬂ Friday afternoon in lslamorada #keys. #si... 221 1 4

Boards with top Pin impressions from the last 30 days Impressions Clicks Saves # of Pins
I= Diving and Snorkeling by The Flonda... 5,739 8 39 36
L ila Florida Keys Visitor Photos by The Florid 7 7
o vs Visi 5 by The Flonda... 3,400 [ 13 197
| - " )

e Animal Action by The Flonda. .. 817 3 2 17
=w Cool Finds in the Florida Keys by The Flord

=1 s by The Flonda... 813 2 3 20
=§ Florida Keys Weddings, Honeymoons, Ro... by The Flonda. .. 745 2 0 93

& floridakeys 2
& keywe);tg
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Section 3: Geographic Data on Website Visitors
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I http://www.fla-keys.com
www.fla-keys.com

01_TDC_01_World

All Users
100.00% Sessions

Map Overlay
Site Usage
>
1
Country
1. United States
2. United Kingdom
3. Canada
4. Germany
5. France
6. (not set)
7. Sweden
8. Australia
9. Italy
10. Denmark
11. Netherlands
12. India
13. Brazil
14. Norway

I 392,096

Sessions

437,188
% of Total:
100.00%

(437,188)

392,096
(89.69%)

11,073
(2.53%)

10,083
(2.31%)

7,480
(1.71%)

1,391
(0.32%)

946
(0.22%)

900
(0.21%)

810
(0.19%)

734
(0.17%)

733
(0.17%)

727
(0.17%)

631
(0.14%)

588
(0.13%)

559
(0.13%)

Pages / Session

2.66
Avg for View:
2.66

(0.00%)
2.68
2.27
2.84
2.37
2.46
3.67
2.61
2.08
3.78
2.62
3.60
1.85
2.26

2.56

Avg. Session Duration

00:02:00
Avg for View:
00:02:00
(0.00%)

00:02:01

00:01:28

00:02:08

00:01:29

00:01:39

00:03:09

00:01:30

00:01:31

00:02:30

00:04:19

00:02:12

00:01:11

00:01:49

00:01:43

[/,GO TO REPORT

Mar 1, 2017 - Mar 31, 2017

% New Sessions

75.47%
Avg for View:
75.42%

(0.07%)

76.09%

56.07%

78.11%

60.67%

76.42%

75.58%

63.00%

90.00%

77.38%

79.95%

75.38%

87.16%

80.44%

81.93%

Bounce Rate

59.35%

Avg for View:
59.35%

(0.00%)

59.13%

58.81%

56.83%

65.96%

64.77%

53.38%

60.22%

69.88%

51.77%

67.53%

50.62%

73.06%

63.61%

58.50%



15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

Switzerland

Belgium

Mexico

Poland

Spain

Russia

Argentina

Austria

Japan

Philippines

Ireland

493
(0.11%)

397
(0.09%)

296
(0.07%)

295
(0.07%)

283
(0.06%)

274
(0.06%)

268
(0.06%)

250
(0.06%)

230
(0.05%)

221
(0.05%)

217
(0.05%)

3.27

3.71

1.73

2.36

2.28

1.61

3.13

2.88

1.70

1.49

2.62

© 2017 Google

00:02:19

00:03:14

00:01:02

00:01:26

00:02:02

00:00:32

00:02:42

00:01:26

00:00:47

00:00:47

00:01:40

81.34%

64.74%

86.49%

70.17%

82.33%

88.69%

87.69%

77.20%

85.22%

86.43%

84.33%

45.23%

46.60%

72.64%

70.17%

65.02%

81.75%

56.34%

60.40%

79.57%

85.07%

56.22%

Rows 1 - 25 of 200



I http://www.fla-keys.com
www.fla-keys.com

01_TDC_02_Usa

ALL » COUNTRY: United States

All Users

89.69% Sessions

Map Overlay

Site Usage

219

Region

1. Florida
2. New York
3. Pennsylvania

4. lllinois

5. New Jersey

6. Massachusetts
7. Texas
8. Georgia
9. Michigan
10. Ohio
11. California
12. Virginia

13. District of Columbia

I 89,455

Sessions

392,096
% of Total:
89.69%

(437,188)

89,455
(22.81%)

36,060
(9.20%)

33,489
(8.54%)

26,138
(6.67%)

23,781
(6.07%)

15,193
(3.87%)

13,674
(3.49%)

12,837
(3.27%)

10,683
(2.72%)

10,648
(2.72%)

10,308
(2.63%)

9,822
(2.50%)

8,844
(2.26%)

Pages / Session

2.68
Avg for View:
2.66

(0.60%)
2.49
2.27
2.35

2.31

2.44

2.26
2.96
2.83
3.46
3.73
2.39
2.69

1.96

Avg. Session Duration

00:02:01

Avg for View:
00:02:00

(1.07%)

00:01:59

00:01:31

00:01:37

00:01:36

00:01:43

00:01:33

00:02:20

00:02:07

00:02:51

00:02:59

00:01:43

00:01:57

00:01:18

[/,GO TO REPORT

Mar 1, 2017 - Mar 31, 2017

% New Sessions

76.09%

Avg for View:

75.42%
(0.90%)

73.42%

77.78%

76.75%

76.31%

76.14%

78.43%

79.69%

76.80%

74.68%

73.05%

82.25%

77.29%

76.41%

Bounce Rate

59.13%

Avg for View:
59.35%

(-0.36%)

59.66%

67.47%

67.16%

62.51%

64.70%

64.70%

52.65%

54.69%

47.77%

46.49%

64.32%

58.16%

70.94%



14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.

28.

29.

30.

31.

32.

33.

34.

35.

36.

37.

38.

39.

40.

41.

42.

43.

44,

45.

46.

47.

North Carolina

Maryland

Indiana

Minnesota

Wisconsin

Tennessee

Connecticut

Missouri

Colorado

South Carolina

Kentucky

Alabama

New Hampshire

Washington

Delaware

Louisiana

lowa

Arizona

Kansas

Oklahoma

West Virginia

Rhode Island

Nebraska

Maine

Mississippi

Oregon

Arkansas

Utah

Nevada

Vermont

(not set)

New Mexico

Idaho

North Dakota

8,661
(2.21%)

8,209
(2.09%)

6,721
(1.71%)

5,353
(1.37%)

5,340
(1.36%)

5,045
(1.29%)

5,003
(1.28%)

3,647
(0.93%)

3,588
(0.92%)

3,454
(0.88%)

3,007
(0.77%)

2,972
(0.76%)

2,859
(0.73%)

2,457
(0.63%)

2,237
(0.57%)

2,231
(0.57%)

1,908
(0.49%)

1,882
(0.48%)

1,517
(0.39%)

1,363
(0.35%)

1,342
(0.34%)

1,252
(0.32%)

1,186
(0.30%)

1,180
(0.30%)

1,135
(0.29%)

1,126
(0.29%)

1,065
(0.27%)

903
(0.23%)

862
(0.22%)

618
(0.16%)

463
(0.12%)

447
(0.11%)

407
(0.10%)

403
(0.10%)

3.18

2.69

3.44

3.55

3.33

3.42

3.02

3.20

3.59

3.22

3.51

3.64

2.58

2.78

2.42

3.41

3.61

3.07

2.95

3.69

3.12

3.12

3.32

3.45

3.63

3.00

3.32

2.97

2.61

3.21

1.41

3.34

3.22

4.04

00:02:34

00:02:07

00:02:39

00:02:49

00:02:50

00:02:44

00:02:08

00:02:40

00:02:51

00:02:35

00:02:58

00:02:51

00:01:43

00:02:01

00:01:54

00:03:00

00:02:53

00:02:23

00:02:16

00:03:00

00:02:32

00:02:30

00:02:37

00:02:48

00:03:11

00:02:10

00:02:44

00:02:03

00:02:00

00:02:15

00:00:23

00:02:52

00:02:19

00:02:53

77.01%

78.06%

72.21%

74.22%

72.17%

76.31%

78.47%

77.02%

73.10%

76.49%

71.37%

77.22%

76.50%

81.20%

75.37%

80.41%

72.90%

79.06%

81.61%

77.40%

72.13%

73.96%

76.05%

76.02%

78.33%

81.79%

78.87%

82.61%

77.96%

76.70%

93.74%

84.79%

76.17%

77.67%

49.89%

61.64%

49.58%

44.65%

50.45%

47.18%

54.49%

49.93%

49.39%

50.46%

45.09%

47.51%

59.99%

56.29%

64.42%

47.83%

42.92%

56.22%

55.57%

47.03%

53.87%

51.60%

51.10%

47.20%

50.13%

55.06%

51.83%

53.27%

57.42%

50.16%

83.37%

48.77%

52.83%

43.18%



48. South Dakota

49. Montana

50. Hawaii

333 3.35
(0.08%)
291
oo 3.27
251
(0.06%) 2.00

© 2017 Google

00:02:37

00:02:55

00:01:00

83.78%

78.01%

82.47%

44.44%

46.74%

72.11%

Rows 1 - 50 of 52



01_TDC_03_Fla

ALL » COUNTRY: United States » REGION: Florida

I http://www.fla-keys.com
www.fla-keys.com

"% All Users

20.46% Sessions

Map Overlay

Site Usage

City

10.

11.

12.

13.

Miami

Tampa

Orlando

Key West

Marathon

Key Largo

Fort Lauderdale

Miami Beach

Jacksonville

Islamorada

(not set)

Cape Coral

Pompano Beach

I 14,037

Sessions

89,455
% of Total:
20.46%

(437,188)

14,037
(15.69%)

12,553
(14.03%)

6,495
(7.26%)

5,259
(5.88%)

2,642
(2.95%)

2,604
(2.91%)

1,688
(1.89%)

1,499
(1.68%)

1,380
(1.54%)

944
(1.06%)

762
(0.85%)

732
(0.82%)

722
(0.81%)

Pages / Session

2.49

Avg for View:
2.66

(-6.33%)
2.04

1.85

222

2.45

2.56

2.46
2.55
2.42
3.27
2.48
3.07
2.70

2.88

)

Avg. Session Duration

00:01:59
Avg for View:
00:02:00
(-0.85%)

00:01:33
00:01:13
00:01:38

00:02:08

00:02:16

00:01:55
00:01:57
00:01:41
00:02:44
00:02:02
00:02:14
00:02:06

00:02:27

[/,GO TO REPORT

Mar 1, 2017 - Mar 31, 2017

% New Sessions

73.42%
Avg for View:
75.42%

(-2.64%)

73.09%

74.40%

78.28%

54.55%

56.43%

60.18%

73.70%

79.19%

78.12%

58.90%

77.30%

80.46%

64.13%

Bounce Rate

59.66%

Avg for View:
59.35%

(0.52%)

68.33%

71.82%

65.47%

60.62%

59.01%

58.79%

58.35%

60.24%

49.86%

57.10%

53.54%

52.32%

47.09%



14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.

28.

29.

30.

31.

32.

33.

34.

35.

36.

37.

38.

39.

40.

41.

42.

43.

44,

45.

46.

47.

Hollywood

Boca Raton

St. Petersburg

Homestead

Doral

Port St. Lucie

West Palm Beach

Tallahassee

Plantation

Gainesville

Davie

Kendall

Fort Myers

Hialeah

Palm Beach Gardens

Coral Springs

Coral Gables

Bonita Springs

Bradenton

Miramar

North Naples

Melbourne

Greenacres

Pembroke Pines

Big Pine Key

Jupiter

Boynton Beach

Wellington

Naples

Brandon

Summerland Key

Clearwater

Delray Beach

Ocala

717
(0.80%)

698
(0.78%)

580
(0.65%)

552
(0.62%)

544
(0.61%)

537
(0.60%)

516
(0.58%)

457
(0.51%)

457
(0.51%)

437
(0.49%)

422
(0.47%)

420
(0.47%)

401
(0.45%)

395
(0.44%)

392
(0.44%)

391
(0.44%)

381
(0.43%)

366
(0.41%)

366
(0.41%)

366
(0.41%)

362
(0.40%)

335
(0.37%)

331
(0.37%)

327
(0.37%)

315
(0.35%)

314
(0.35%)

310
(0.35%)

309
(0.35%)

299
(0.33%)

296
(0.33%)

281
(0.31%)

278
(0.31%)

278
(0.31%)

277
(0.31%)

2.80

2.62

2.69

3.01

2.89

2.92

3.06

2.78

3.11

2.60

2.66

2.55

2.86

2.37

2.52

3.13

2.47

2.78

3.14

2.61

2.95

3.40

2.68

2.90

2.16

2.82

2.63

3.17

2.78

2.79

2.40

2.42

2.91

2.74

00:02:29

00:02:02

00:02:30

00:02:40

00:02:23

00:02:30

00:02:53

00:01:59

00:02:50

00:02:46

00:02:08

00:01:56

00:02:43

00:01:40

00:01:45

00:02:26

00:01:53

00:02:38

00:02:40

00:02:11

00:02:07

00:02:38

00:02:19

00:02:11

00:01:27

00:02:22

00:02:18

00:02:34

00:02:10

00:02:32

00:01:53

00:01:51

00:02:44

00:02:05

77.13%

79.08%

79.83%

71.01%

75.92%

73.37%

74.22%

84.68%

75.27%

76.89%

81.99%

72.62%

79.30%

83.80%

81.38%

66.75%

82.68%

69.67%

78.14%

78.69%

83.98%

80.60%

76.44%

82.26%

60.00%

74.52%

76.77%

81.23%

79.26%

80.41%

64.06%

78.78%

83.45%

84.48%

54.95%

55.01%

53.28%

51.45%

53.49%

53.82%

50.97%

56.46%

51.64%

52.17%

51.18%

58.57%

46.13%

53.42%

53.57%

48.85%

58.01%

57.10%

48.09%

56.83%

54.42%

50.45%

50.76%

49.85%

63.81%

50.96%

53.55%

48.54%

55.85%

48.99%

56.23%

57.19%

55.40%

55.23%



48. Deerfield Beach

49. Lakeland

50. Palm Coast

275 2.74
(0.31%)
275
(0.31% 3.48
261
(0.29%) 2.65

© 2017 Google

00:02:01

00:02:30

00:01:43

81.09%

84.00%

68.20%

50.55%

46.91%

45.21%

Rows 1 - 50 of 484



I http://www.fla-keys.com
www.fla-keys.com

01_TDC_04_Can

ALL » COUNTRY: Canada

All Users

2.31% Sessions

Map Overlay

Site Usage

City

1. Toronto
2. Montreal
3. Ottawa

4. Hamilton

5. Mississauga

6. Calgary

7. Vancouver

8. Edmonton

9. (not set)
10. Winnipeg
11. London
12. Kitchener

13. Windsor

I 1,627

Sessions

10,083
% of Total:
2.31%

(437,188)

1,627
(16.14%)

643
(6.38%)

530
(5.26%)

360
(3.57%)

248
(2.46%)

241
(2.39%)

223
(2.21%)

199
(1.97%)

186
(1.84%)

168
(1.67%)

155
(1.54%)

139
(1.38%)

137
(1.36%)

Pages / Session

2.84
Avg for View:
2.66

(6.84%)
2.30
2.40
2.59

3.73

3.17

3.15
2.21
2.94
3.05
3.43
2.80
2.65

3.20

o

Avg. Session Duration

00:02:08

Avg for View:
00:02:00

(6.90%)

00:01:29
00:01:36
00:02:02

00:03:18

00:03:00

00:02:45
00:01:48
00:02:48
00:03:06
00:02:26
00:02:04
00:01:07

00:02:53

[/,GO TO REPORT

Mar 1, 2017 - Mar 31, 2017

% New Sessions

78.11%
Avg for View:
75.42%

(3.57%)

76.28%

78.54%

78.11%

68.61%

76.61%

77.18%

80.27%

74.37%

77.96%

77.98%

79.35%

66.19%

69.34%

Bounce Rate

56.83%

Avg for View:
59.35%

(-4.24%)

63.61%

60.96%

62.26%

55.56%

52.82%

49.38%

66.37%

42.71%

47.31%

49.40%

51.61%

60.43%

48.91%



14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

Quebec City

Burlington

Brampton

Markham

Oakville

Vaughan

Waterloo

Richmond Hill

Oshawa

Kingston

Sudbury

Laval

118
(1.17%)

111
(1.10%)

104
(1.03%)

102
(1.01%)

926
(0.95%)

88
(0.87%)

83
(0.82%)

81
(0.80%)

79
(0.78%)

77
(0.76%)

67
(0.66%)

67
(0.66%)

2.64

272

3.33

2.98

2.81

7.25

2.52

2.96

3.18

3.03

2.51

4.01

© 2017 Google

00:01:25

00:02:13

00:02:53

00:02:08

00:02:56

00:01:55

00:01:46

00:03:35

00:02:09

00:01:53

00:02:19

00:04:18

83.05%

81.98%

86.54%

79.41%

77.08%

79.55%

75.90%

82.72%

72.15%

77.92%

77.61%

91.04%

60.17%

50.45%

55.77%

64.71%

54.17%

48.86%

67.47%

44.44%

60.76%

44.16%

68.66%

52.24%

Rows 1-250of 513



I http://www.fla-keys.com
www.fla-keys.com

01_TDC_05_UK

ALL » COUNTRY: United Kingdom

" All Users

2.53% Sessions

Map Overlay

Site Usage

City

1. London
2. (not set)
3. Birmingham

4. Reading

5. Glasgow

6. Liverpool
7. Edinburgh
8. Manchester
9. Leeds
10. Sheffield
11. Brighton
12. Belfast

13. Newcastle upon Tyne

I 2,935

Sessions

11,073
% of Total:
2.53%

(437,188)

2,935
(26.51%)

687
(6.20%)

226
(2.04%)

188
(1.70%)

177
(1.60%)

172
(1.55%)

170
(1.54%)

142
(1.28%)

125
(1.13%)

101
(0.91%)

95
(0.86%)

91
(0.82%)

90
(0.81%)

Pages / Session

2.27

Avg for View:
2.66
(-14.81%)
1.93

1.80

2.03

1.44

2.26

1.80
3.58
2.21
2.26
2.18
2.02
2.07

1.77

Avg. Session Duration

00:01:28

Avg for View:
00:02:00

(-26.66%)

00:01:06

00:00:48

00:02:05

00:00:40

00:01:10

00:00:53

00:05:05

00:01:18

00:01:18

00:01:10

00:01:42

00:01:20

00:01:40

[/,GO TO REPORT

Mar 1, 2017 - Mar 31, 2017

% New Sessions

56.07%

Avg for View:
75.42%

(-25.65%)

67.46%

71.18%

56.64%

82.98%

54.80%

47.67%

37.06%

58.45%

48.00%

52.48%

35.79%

38.46%

43.33%

Bounce Rate

58.81%

Avg for View:
59.35%
(-0.91%)

69.54%

70.16%

64.60%

83.51%

54.24%

60.47%

27.65%

56.34%

62.40%

45.54%

52.63%

56.04%

52.22%



14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

Nottingham

Cambridge

Bristol

Southampton

Halifax

Woking

Aberdeen

Maidstone

Bolton

Chesham

Stanwell

Exeter

89
(0.80%)

81
(0.73%)

80
(0.72%)

79
(0.71%)

77
(0.70%)

73
(0.66%)

70
(0.63%)

68
(0.61%)

64
(0.58%)

64
(0.58%)

63
(0.57%)

61
(0.55%)

2.82

2.27

2.29

2.23

1.75

1.47

1.74

1.32

2.78

4.44

1.92

© 2017 Google

00:01:48

00:01:38

00:01:08

00:01:53

00:01:30

00:00:20

00:00:44

00:00:13

00:03:25

00:02:04

00:00:09

00:00:34

39.33%

49.38%

53.75%

50.63%

96.10%

89.04%

25.71%

66.18%

39.06%

12.50%

80.95%

29.51%

43.82%

44.44%

51.25%

62.03%

80.52%

82.19%

70.00%

75.00%

42.19%

17.19%

92.06%

45.90%

Rows 1 -25 of 595
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Website Status Report
fla-keys.com

April 2017 Data for the May 23, 2017 TDC Meeting

Section 1: Website Traffic Report

Section 2: Social Media Report

Section 3: Geographic Data on Website Visitors

) floridakeys &
t\E>)VIC)G I TAL | @ keywe);tg




™ Florida Keys & Key West

®
) come 4as you arc

Section 1: Website Traffic Report
Website Traffic Overview

Audience Overview Apr1,2017 - Apr 30, 2017
All Users
100.00% Sessions
Overview
® Sessions
M‘
o "
7,500
Apr B Apr 15 Apr 22 Apr 20

B New Visitor B Returning Visitor

Sessions Users Pageviews

303,428 245,400 838,742 ‘
—— | m—— | ——— e

Pages [ Session Avg. Session Duration Bounce Rate

2.76 00:02:05 57.52%

% New Sessions

75.27%

_£EN “ floridakeys 2
twooceans Lkeywe);tg



™ Florida Keys & Key West

®
) COome 4as you arc

Website Traffic Sources

All Traffic Apr1,2017- Apr 30,2017

All Users
100.00% Sessions

Explorer

Summary

@ Sessions

15,000

M

7,500

Apr B Apris Apr 22 Apr 28

Source | Medium [ sessions ¥ | Bessions - = utiar to total:

303,428 303,428

% of Total: 100.00% (303,428) | % of Total 100.00%
{303.428)

1. MW google / organic 159,585 52 50%

2. MW (direct) ! (none) 77,005 25.38% \

3. W bing / organic 10,392 3.42% Q
4. yahoo / organie 8,740 2 BE%

5. M google / cpe 4,892 1.61%

6. m M facebook.com/ 3,103 1.02%

- floridakeyswebcams. v

7. { refarral 2,452 0.81%

8. bingsearch f referral 1,346 0.44%

a. chron.com / referral 1,33 0.44%
dailymolion.com f

10. refareal 1,307 0.43%

.;-'\ : . o~
tWOoOCEeans Lﬁrldakeysc

keywest=



™ Florida Keys & Key West

®
) COome 4as you arc

Most Visited Sections of Website

Content Drilldown Apr1,2017 - Apr 30,2017
All Users
100.00% Pageviews
Explorer
® Pageviews
50,000
25,000
Apr Apr 15 Aprzz Apr 28
Page patn vt 1 pagevas S = —
838,742 838,742
% of Total: 100.00% (838,742) % of Total: 100.00%
(838.742)
1. 1 Iwebcams/ 184,715 22.02%
2 | Tkey-west! 148,682 17.49%
inm ! 90,551 10.80%
4. Tkey-largol 7217 9.21%
5 W lislamoradal 56,331 B.T2%
6. W lealendarf 50,873 6.07%
7. B imarathaon/ 47,638 5 68%
8. Tewer-key s 31,951 381%
8. Inews! 31,827 3T6%
10. Iphotoadventurel 17,361 207%

.;-'\ . . .
e

keywest=



™ Florida Keys & Key%st

) come as you are”

Device Usage

Overview Apr1,2017 - Apr 30,2017

All Users
100.00% Sessions

Explorer

Summary

® Sessions

15,000

M

7,500

ooy I - 5 I ions i Contribution to total:

]

303,428 303,428

%% of Total: 100.00% (303,428) % of Total: 100.00%

(303,428)
1. M mobile 145,610 47.99%
2. M deskiop 119,978 30.54%
3. M tablet 37,839 12.47%

.;-'\
woe (@i



™ Florida Keys & Keyw/est

come 4as you are”

Section 2: Social Media Report

= p———
. S N

the

Florida Keys
&KeyWest

come as you are”

Facebook: 331,266 fans
Twitter: 37,836 followers
Instagram: 92,439 followers
Pinterest: 3,028 followers

Google +: 2,074 followers

Data mined 5/3/17
orldake $2
twooceans §oridakerss



™ Florida Keys & Keyw/est

come 4as you are”

FACEBOOK SUMMARY
Total Fan Posts Impressions Engagements Link
Facebook Page Impressions Engagements
Fans Increase Sent per Post per Post Clicks
s The Flarida Keys &
329,508 2.70% 7 8696570 122,487 187,810 26452 17.858
Key West
© 8,696,570 pds 187,810 k 17,858
Impressions Post Engagements Link Clicks

PAGE IMPRESSIONS, BY DAY

1.2M

1M
500K Organic 577,328
Viral 590,625
600K Total Impressions 1,167,953
400K
200K
1 2 3 4 5 6 7 8 9 10 M 12 13 14 15 16 17 18 19 20
LFR

H orRcaMIiCc W VIRAL

27

28 20 30 1
MAY

WHEN THE FACEBOOK PAGE IS MOST ACTIVE

s
253,170 250,013 250,828 251,886 251,509

TIMES

127,049
4:00pm

252,551 253,338

floridakeys 2
keywesta



™ Florida Keys & Key West

®
) COome 4as you arc

SHARED CONTENT

Audience Engagement

AUDIEMNCE ENGAGEMENT, BY DAY

20K
K
Reactions 18,436
Comments 1,839
10K
Shares 3,600
i
0
1 2 3 4 5 & 7 S 9 0 M 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 20 30 1
APR MAY
B reacTions B commenTs B SHARES
Reactions 150,355 Total Engagements decreased by
Comments 16,674 25 20/
e . 0
Shares 21,781 . .
SinNCe previous date range
Total Engagements 187,810

Demographics

PAGE FANS PEOPLE REACHED PEOPLE ENGAGED

BY AGE BY GENDER

- 68.5%

31.5%

- I -- - maLe

.;-'\ : . o~
t\év@ns Lﬂorldakeysg

keywest=



™ Florida Keys & Key%st

. come as you are”

CONTENT PERFORMANCE (top 3, sorted by Total Reach)

Top Posts, by Engagement

Reactions Comments

The Florida Keys & Key West

Uve Saturday over the Marathon cige of the Scven Mike Bridge. The Seven
Mie Bridoe Run wil begin z0an and the Dridee Iz ¢'ozad to traffc unt! 9
am

5,646 876

(Foz%) Aptil 01, 2017 7:%8 am

The Fiorida Keys & Key West

The Soven Mile Brioge hos reopanad to traffic oz we are Ive Saturday.

318 231

(Fozt Aprli 01 2017 &C10 am

The Florida Keys & Key West

The 36th running 97 the Soven Mic Srioge Run 2 inthe books! A Nicic of
1,600 crozzed e longest af 42 bricges an the Florica Keys Overzeas
Highway Saturday, Apri 1{no joke!) ncar Maratnon. Images: Ancy Nowman

e |
4620 433

Engagemant v

o
*

7.9%

78%

Reach

2134e

25240

133,643

o:\ ‘ﬂorldakeysc

keywest=




™ Florida Keys & Key%st

. come as you are”

TWITTER REPORT -follower and content data

Total Followers 37,806

© 100,254 = 4,410 k‘ 324 New Follower alerts 590
Organic Impressions Total Engagements Link Clicks

Actual Followers gained 420

People that you followed 1

Your Content & Engagement Habits

SENT MESSAGE CONTENT YOUR TWEETING BEHAVIOR
44%
11 CONVERSATION
PLAIN TEXT 56%
UPDATES
PAGE LINKS 30%
NEW CONTACTS
70%

PHOTO LI
HOTO LINKS EXISTING CONTACTS

Audience Engagement

ENGAGEMENT COUNT

2o Replies 3

. Retweats 40
Likes 114

20 Tweets Semt 1

40

Il REPLIES W RETWEETS B LIKES l TWEETS SEMT

—EBN .ﬂorldakeysc

keywest=



™ Florida Keys & Key%st

) come as you are”

FOLLOWERS BY AGE FOLLO'WERS BY GENDER

o m 47%

2o [Wllan 0

53

E-54 _ MALE FOLLOWERS
B

30x

70K

50K

S0k

40K

¥ WEBSITE TRAFFIC
301,567

~
VIS

3 0
2 ¥ ARTICLES & BLOGS
B 1

l - |

v

‘("-I_ED A

il

WEBSITE VS. SOCIAL COMPARISON - traffic variations in relation to social referrals

SOCIAL TRAFFIC

Social Traffic Sources

*OCA ‘ﬂorldake =

keywest=




™ Florida Keys & Key%st

.. .s' come as you are”

TOPICS FREQUENTLY MENTIONED
with @theflondakeys

florida keus
make stops starts run 36th share running...13

HASHTAGS FREQUENTLY MENTIONED

with @thefloridakeys

#flkeys
ploying tonite kids roadtrip make stops

key west 10
enjoy looking fantostic welcome checking s..

tonite 9
ploging 6:30 bock 610 9- 9:30 12:30 happe...

bahia honda 8
loved love missed wotching best absolute

kids 7
moke stops good

keys 6
enjoy beoutiful sharing love relaxing seize brillia..
road trip 6
moke stops

florida 6

anywhere enjoy fly love get back st odd ever..

days 6
bock counting fly loved old less gotta get ad..

#seizethekeys 1 2

just may koyok fabulous dinner tonight view ..

#travel 11
episode check sunsets good views thinking ..

#lovefl 10
kids roadtrip stops floridokeys make long fi..

#keywest 9
keu west florida highlights love instogram most iconi..

#fltravelchat 8
love list especially perfect bucket-list adventure vis..

#floridakeys 7
keywest ship wreck museum get florida keys road tri...

#livemusic 6
ploying cofe tonite 7-9pm duvolst tonight 7-9 pm...

#music 5
ploying tonite 7-9pm gnill great 6:30 wedding to...

florida keys =
) keywest=




™ Florida Keys & Key%st

. come as you are”

INSTAGRAM REPORT

Total Follower Followers Media Comments Total Engagements Engagements per
Instagram Profile
Followers Increase Gained Sent Sent Engagements per Media Follower
. thefloridakeys 80,998 3.2% 2,487 6 - 8,058 1,343.0 0.10

Top Instagram Posts

@thefloridakeys @thefloridakeys @thefloridakeys
2718 Engagements 2214 Engagements 1678 Engagements
Audience Growth

AUDIENCE GROWTH, BY DAY
120
100
80 '

Followers gained 115

60

40

1 2 3 4 5 86 74 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 31

""C-\ ‘ﬂorldakeysc

keywest=




™ Florida Keys & Keyw/est

. come 4as you are”

INSTAGRAM ENGAGEMENT

The number of engagements
Likes Received 7,904 increased by

Comments Received 154 9 6 o/
F . ; o

Total Engagements 8,058 since previous month

The number of engagements per

media decreased by
Engagements per Follower 0.1

Engagements per Media 1,343.0 v 3 I . I /O'

since previous month

Audience Engagement

AUDIENCE ENGAGEMENT, BY DAY

2K
1.5K
Likes Received 1,572
Comments 9
1K "
Media Sent 1
500
o L e
1 2 3 4 3 =} 7 8 2 w0 M 12 13 14 1% 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 AN
JAHN
B LIKES RECEIVED M cOMMENTS B MEDIA SENT
Outbound Hashtag Performance
MOST USED HASHTAGS MOST ENGAGED HASHTAGS
#flkeys 5 #flkeys 7,493
#simplythekeys - #simplythekeys 6,738
#conchrepublic 12

floridakeys
keywe);tg




™ Florida Keys & Key%st

., _o® COmCE asyou are®

PINTEREST SUMMARY

Avg. daily impressions

469 B””

400
Avg. daily viewers
%+ 5.09%
Jan 1 4 7 10 13 16 19 22 25 28 31
L1
4o Add more of your Pins to Pinterest to increase impressions and reach more people. Learn more.
Top Pin impressions from the last 30 days Impressions Clicks Saves Likes Pin type
. A stunning underwater shot of a Moray e... 4,958 2 39 8
. The tours are now in their 10th year and f... 859 0 3 1
#SCUBA diving in #KeyLargo, checking o... 734 0 4 0
ﬂ "Key Deer on No Name Key" Florida Keys... 686 3 3 1
w Wounded war veterans pedal across the ... 378 0 0 0
Show more
Boards with top Pin impressions from the last 30 days Impressions Clicks Saves Likes # of Pins
!a Diving and Snorkeling by The Florid.. 6,253 5 46 8 36
| Fl 5]
717 orida Keys Visitor Photos by The Florid.. 2,141 1 3 0 188
& s - .
5] Cool Finds in the Florida Keys by The Florid... 1,026 0 9 0 90
@g Island Holiday by The Florid. .. 996 1 3 1 27
1, [

T Florida Keys Weddings, Honeymoons, Ro... by The Florid... 935 1 0 0 93




™ Florida Keys & Key%st

Come as you are®

Section 3: Geographic Data on Website Visitors
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I http://www.fla-keys.com

/)
www.fla-keys.com (£1GO TO REPORT

01_TDC_01_World Apr1,2017-Apr 30,2017

All Users

100.00% Sessions

Map Overlay
Site Usage
1 N 272,451
Country Sessions Pages / Session Avg. Session Duration % New Sessions Bounce Rate
303,428 2.76 00:02:05 75.32% 57.52%
% of Total: Avg for View: Avg for View: Avg for View: Avg for View:
100.00% 2.76 00:02:05 75.27% 57.52%
(303,428) (0.00%) (0.00%) (0.07%) (0.00%)
1. United States 272,451 2.76 00:02:05 75.06% 57.37%
(89.79%)
2. United Kingdom 3'1577%5) 2.85 00:02:00 72.68% 55.44%
3. Canada 6,485 2.77 00:01:58 80.15% 57.67%
(2.14%)
4,456 - 5 o
4. Germany e 3.14 00:02:04 74.84% 52.76%
5. France 943 2.56 00:01:36 81.55% 59.60%
(0.31%)
6. Australia 736 1.87 00:01:16 91.85% 73.91%
(0.24%)
- 670 - 0 0
7. India 0o 1.68 00:01:05 89.70% 76.87%
8. Sweden 648 2.67 00:01:49 71.76% 60.34%
(0.21%)
594 - 0 0
9. Netherlands a0 3.61 00:02:27 83.50% 44.78%
570 - . 0
10.  (not set) 0o 4.82 00:02:39 73.16% 54.39%
524 - ) 0
11. Italy 0228 3.51 00:02:07 81.87% 51.72%
517 - g 0
12. Norway o 2.67 00:02:14 73.11% 57.25%
451 0 . 0
13. Denmark oo 2.92 00:05:35 76.50% 60.98%
14, Brazil 428 2.99 00:02:44 80.61% 64.49%

(0.14%)



15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

Switzerland

Belgium

Russia

Austria

Spain

Argentina

Ireland

Czechia

Poland

Japan

Mexico

375
(0.12%)

336
(0.11%)

299
(0.10%)

296
(0.10%)

281
(0.09%)

258
(0.09%)

214
(0.07%)

194
(0.06%)

194
(0.06%)

192
(0.06%)

188
(0.06%)

3.53

415

1.72

2.96

2.67

2.88

2.67

3.03

2.76

1.67

1.81

© 2017 Google

00:02:18

00:04:09

00:00:53

00:02:16

00:02:09

00:02:40

00:01:26

00:01:36

00:01:56

00:00:48

00:01:20

85.87%

65.18%

87.96%

69.26%

78.65%

82.17%

84.58%

86.08%

81.96%

82.81%

84.04%

41.07%

44.64%

79.93%

58.11%

58.36%

55.81%

57.94%

56.19%

57.73%

80.73%

68.62%

Rows 1-25 of 195



I http://www.fla-keys.com
www.fla-keys.com

01_TDC_02_Usa

ALL » COUNTRY: United States

All Users
89.79% Sessions

Map Overlay

Site Usage

132

Region

1. Florida
2. New York
3. Texas

4. lllinois

5. New Jersey

6. Pennsylvania
7. Georgia
8. Massachusetts
9. California
10. Ohio
11. North Carolina
12. Virginia

13. Michigan

T 71,721

Sessions

272,451
% of Total:
89.79%

(303,428)

71,721
(26.32%)

21,903
(8.04%)

18,128
(6.65%)

15,470
(5.68%)

13,256
(4.87%)

12,850
(4.72%)

12,732
(4.67%)

8,719
(3.20%)

7,433
(2.73%)

7,273
(2.67%)

7,077
(2.60%)

6,937
(2.55%)

6,661
(2.44%)

Pages / Session

2.76
Avg for View:
2.76

(0.02%)
2.67
2.39
2.56

2.30

2.65

2.85
2.89
2.35
2.54
3.67
3.04
2.68

3.23

Avg. Session Duration

00:02:05
Avg for View:
00:02:05

(0.23%)

00:02:07

00:01:38

00:01:55

00:01:32

00:01:52

00:02:03

00:02:19

00:01:28

00:01:49

00:02:52

00:02:26

00:01:53

00:02:37

[/,GO TO REPORT

Apr1,2017 - Apr 30, 2017

% New Sessions

75.06%

Avg for View:

75.27%
(-0.28%)

72.28%

75.40%

83.63%

77.27%

73.99%

72.38%

74.64%

76.97%

82.08%

69.49%

77.24%

77.22%

74.27%

Bounce Rate

57.37%

Avg for View:
57.52%

(-0.27%)

56.13%

65.44%

59.16%

64.30%

61.56%

58.89%

55.19%

64.92%

61.72%

45.69%

51.39%

58.61%

52.11%



14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.

28.

29.

30.

31.

32.

33.

34.

35.

36.

37.

38.

39.

40.

41.

42.

43.

44,

45.

46.

47.

District of Columbia

Maryland

Indiana

Tennessee

Minnesota

Wisconsin

South Carolina

Missouri

Connecticut

Colorado

Kentucky

Alabama

Louisiana

Washington

Arizona

New Hampshire

lowa

Kansas

Delaware

Oklahoma

West Virginia

Oregon

Mississippi

Nebraska

Rhode Island

Nevada

Arkansas

Utah

Maine

Vermont

Idaho

New Mexico

South Dakota

(not set)

5,473
(2.01%)

5,240
(1.92%)

3,961
(1.45%)

3,936
(1.44%)

3,196
(1.17%)

3,194
(1.17%)

2,913
(1.07%)

2,874
(1.05%)

2,839
(1.04%)

2,805
(1.03%)

2,384
(0.88%)

2,333
(0.86%)

1,973
(0.72%)

1,938
(0.71%)

1,585
(0.58%)

1,577
(0.58%)

1,112
(0.41%)

1,055
(0.39%)

1,042
(0.38%)

1,007
(0.37%)

956
(0.35%)

924
(0.34%)

888
(0.33%)

834
(0.31%)

760
(0.28%)

755
(0.28%)

754
(0.28%)

723
(0.27%)

664
(0.24%)

389
(0.14%)

365
(0.13%)

342
(0.13%)

264
(0.10%)

258
(0.09%)

1.97

2.81

3.36

3.36

3.36

3.28

3.10

3.59

3.09

3.50

3.46

3.04

3.05

2.94

2.98

2.56

3.15

3.13

3.01

3.57

3.17

3.02

3.36

3.05

2.96

2.77

3.39

2.82

2.94

2.95

3.79

3.31

3.55

1.61

00:01:15

00:02:11

00:02:31

00:02:49

00:02:20

00:02:50

00:02:22

00:02:36

00:02:13

00:02:49

00:02:59

00:02:30

00:02:16

00:01:58

00:02:21

00:02:00

00:02:28

00:02:26

00:02:06

00:03:01

00:02:52

00:02:29

00:02:45

00:02:24

00:02:08

00:02:07

00:02:50

00:02:00

00:02:10

00:01:56

00:03:18

00:02:25

00:03:37

00:01:25

78.11%

74.96%

71.02%

73.02%

70.96%

69.54%

77.07%

74.77%

76.33%

73.58%

69.09%

75.95%

80.39%

82.09%

79.87%

73.11%

77.88%

77.35%

71.79%

76.66%

63.49%

80.74%

80.74%

75.66%

77.11%

81.59%

79.84%

77.73%

73.80%

73.01%

72.60%

78.07%

72.35%

90.70%

68.48%

59.90%

52.54%

47.87%

48.94%

50.97%

52.32%

49.58%

54.24%

51.59%

46.10%

50.28%

48.61%

56.04%

57.29%

60.88%

48.38%

51.47%

57.77%

49.26%

52.30%

54.87%

50.11%

49.64%

56.05%

56.42%

46.15%

56.15%

49.25%

46.53%

47.95%

49.42%

50.00%

82.17%



48. Montana

49. North Dakota

50. Wyoming

233 3.45
(0.09%)
232
(0.09% 4.01
193
(0.07%) 3.93

© 2017 Google

00:02:38

00:02:57

00:04:09

67.81%

78.45%

78.76%

51.50%

53.02%

49.74%

Rows 1 - 50 of 52



01_TDC_03_Fla

I http://www.fla-keys.com
www.fla-keys.com

ALL » COUNTRY: United States » REGION: Florida

"™\ AllUsers

23.64% Sessions

Map Overlay

Site Usage

City

10.

11.

12.

13.

Miami

Tampa

Key West

Orlando

Marathon

Key Largo

Miami Beach

Fort Lauderdale

Jacksonville

Islamorada

Cape Coral

(not set)

Pompano Beach

T 8,421

Sessions

71,721
% of Total:
23.64%

(303,428)

8,421
(11.74%)

7,714
(10.76%)

5,266
(7.34%)

4,833
(6.74%)

2,360
(3.29%)

2,097
(2.92%)

1,623
(2.26%)

1,594
(2.22%)

1,052
(1.47%)

691
(0.96%)

689
(0.96%)

682
(0.95%)

618
(0.86%)

Pages / Session

2.67

Avg for View:
2.76

(-3.32%)
2.24

2.16

2.37

2.40

275

2.57
2.68
2.68
3.39
2.56
3.18
2.89

2.69

‘)

Avg. Session Duration

00:02:07

Avg for View:
00:02:05

(1.72%)

00:01:50
00:01:31
00:01:55

00:01:43

00:02:17

00:01:49
00:02:03
00:02:10
00:02:48
00:01:57
00:02:13
00:02:35

00:02:55

[/,GO TO REPORT

Apr1,2017 - Apr 30, 2017

% New Sessions

72.28%

Avg for View:
75.27%

(-3.97%)

72.33%

72.87%

56.59%

76.62%

56.06%

61.04%

79.30%

69.70%

77.76%

62.95%

75.62%

75.51%

62.14%

Bounce Rate

56.13%

Avg for View:
57.52%
(-2.42%)

62.66%

64.58%

63.79%

59.74%

53.14%

56.37%

55.27%

56.46%

47.91%

59.33%

49.93%

51.17%

44.50%



14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.

28.

29.

30.

31.

32.

33.

34.

35.

36.

37.

38.

39.

40.

41.

42.

43.

44,

45.

46.

47.

Hollywood

Boca Raton

St. Petersburg

Port St. Lucie

Doral

West Palm Beach

Gainesville

Plantation

Hialeah

Davie

Homestead

Kendall

Coral Gables

North Naples

Fort Myers

Tallahassee

Coral Springs

Palm Beach Gardens

Pembroke Pines

Melbourne

Wellington

Miramar

Greenacres

Boynton Beach

Big Pine Key

Cutler Bay

Bradenton

Ocala

Bonita Springs

Delray Beach

Naples

Palm Bay

Jupiter

North Port

581
(0.81%)

578
(0.81%)

526
(0.73%)

513
(0.72%)

475
(0.66%)

428
(0.60%)

427
(0.60%)

424
(0.59%)

417
(0.58%)

403
(0.56%)

400
(0.56%)

393
(0.55%)

380
(0.53%)

374
(0.52%)

373
(0.52%)

368
(0.51%)

358
(0.50%)

353
(0.49%)

332
(0.46%)

327
(0.46%)

319
(0.44%)

314
(0.44%)

302
(0.42%)

297
(0.41%)

292
(0.41%)

292
(0.41%)

289
(0.40%)

286
(0.40%)

278
(0.39%)

274
(0.38%)

270
(0.38%)

270
(0.38%)

267
(0.37%)

266
(0.37%)

2.90

3.04

2.96

3.15

2.95

3.12

3.56

3.12

2.72

2.78

2.84

2.38

2.42

3.06

2.64

2.72

2.80

2.80

2.66

3.20

3.39

2.77

2.71

3.15

2.13

3.00

2.54

3.01

2.49

2.85

2.54

3.39

2.91

3.57

00:02:15

00:02:08

00:02:23

00:02:46

00:02:34

00:02:33

00:04:08

00:02:15

00:02:09

00:02:03

00:02:27

00:02:00

00:01:47

00:01:59

00:02:08

00:02:03

00:02:15

00:01:59

00:01:43

00:03:14

00:02:57

00:02:27

00:02:08

00:03:03

00:01:30

00:06:03

00:01:55

00:02:05

00:02:03

00:02:20

00:01:45

00:03:01

00:02:14

00:02:38

77.97%

74.57%

80.99%

69.98%

78.95%

77.80%

67.21%

77.12%

80.10%

77.42%

74.50%

75.57%

81.58%

73.53%

78.55%

80.71%

77.37%

73.94%

79.82%

79.20%

65.20%

73.89%

64.24%

71.04%

61.64%

47.26%

83.04%

80.07%

82.73%

78.83%

84.07%

78.52%

74.16%

60.90%

54.56%

52.08%

53.80%

47.76%

49.26%

50.00%

48.48%

49.29%

58.03%

53.85%

54.25%

56.23%

58.95%

54.81%

50.94%

54.35%

45.81%

54.39%

53.31%

46.79%

46.71%

53.18%

51.32%

48.15%

66.44%

51.03%

55.36%

50.70%

51.80%

49.64%

52.22%

48.15%

52.81%

48.50%



48. Lakeland

49. Brandon

50. Deerfield Beach

252 3.55
(0.35%)
249
(0.35%) 3.26
241
(0.34%) 2.96

© 2017 Google

00:03:05

00:03:07

00:02:22

82.54%

76.31%

77.18%

45.63%

52.61%

54.36%

Rows 1 - 50 of 477



I http://www.fla-keys.com
www.fla-keys.com

01_TDC_04_Can

ALL » COUNTRY: Canada

All Users

2.14% Sessions

Map Overlay

Site Usage

City

1. Toronto
2. Montreal
3. Calgary

4. Hamilton

5. Ottawa

6. (not set)

7. Mississauga

8. Edmonton

9. Vancouver
10. Winnipeg
11. Quebec City
12. Brampton

13. London

T 972

Sessions

6,485
% of Total:
2.14%

(303,428)

972
(14.99%)

466
(7.19%)

262
(4.04%)

249
(3.84%)

179
(2.76%)

146
(2.25%)

139
(2.14%)

130
(2.00%)

127
(1.96%)

125
(1.93%)

100
(1.54%)

88
(1.36%)

74
(1.14%)

Pages / Session

2.77
Avg for View:
2.76

(0.16%)
2.60
2.22
2.10

4.91

2.75

3.45
3.59
2.59
2.53
2.81
2.37
2.88

2.65

T

Avg. Session Duration

00:01:58

Avg for View:
00:02:05

(-5.71%)
00:01:46
00:01:32
00:01:13

00:05:04

00:02:22

00:04:30
00:03:29
00:01:33
00:01:44
00:01:48
00:01:37
00:02:08

00:01:15

[/,GO TO REPORT

Apr1,2017 - Apr 30, 2017

% New Sessions

80.15%

Avg for View:
75.27%

(6.49%)

78.70%

82.83%

67.94%

61.85%

87.71%

80.14%

87.77%

83.85%

85.04%

77.60%

91.00%

70.45%

87.84%

Bounce Rate

57.67%

Avg for View:
57.52%

(0.26%)

62.76%

60.52%

67.94%

46.59%

58.66%

54.11%

49.64%

56.92%

64.57%

55.20%

49.00%

56.82%

48.65%



14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

Windsor

St. John's

Laval

Kitchener

Halifax

Burlington

Richmond Hill

Surrey

Moncton

Oakville

Markham

St. Catharines

64
(0.99%)

59
(0.91%)

59
(0.91%)

57
(0.88%)

54
(0.83%)

52
(0.80%)

52
(0.80%)

47
(0.72%)

44
(0.68%)

44
(0.68%)

43
(0.66%)

41
(0.63%)

3.11

2.10

478

2.18

1.81

3.31

3.96

2.19

3.27

2.66

3.58

4.22

© 2017 Google

00:02:05

00:01:38

00:02:50

00:01:48

00:01:51

00:01:34

00:03:15

00:00:58

00:01:33

00:02:16

00:02:58

00:04:54

78.12%

89.83%

83.05%

71.93%

83.33%

78.85%

80.77%

91.49%

77.27%

88.64%

79.07%

73.17%

45.31%

57.63%

45.76%

66.67%

61.11%

51.92%

36.54%

68.09%

61.36%

50.00%

39.53%

36.59%

Rows 1 - 25 of 460



I http://www.fla-keys.com
www.fla-keys.com

01_TDC_05_UK

ALL » COUNTRY: United Kingdom

All Users

2.17% Sessions

Map Overlay

Site Usage

City

1. London
2. Epsom
3. (not set)

4. Edinburgh

5. Glasgow

6. Manchester
7. Birmingham
8. Leeds
9. Bristol
10. Rugeley
11. Sheffield
12. Liverpool

13. Nottingham

T 1,591

Sessions

6,575

% of Total:
2.17%
(303,428)

1,591
(24.20%)

450
(6.84%)

305
(4.64%)

189
(2.87%)

103
(1.57%)

97
(1.48%)

93
(1.41%)

80
(1.22%)

72
(1.10%)

66
(1.00%)

66
(1.00%)

63
(0.96%)

54
(0.82%)

Pages / Session

2.85
Avg for View:
2.76

(3.13%)
2.46
1.01
2.57

3.37

2.66

5.64
2.73
2.48
2.85
2.64
3.95
3.05

2.57

R Y

Avg. Session Duration

00:02:00

Avg for View:
00:02:05

(-4.10%)

00:01:38

<00:00:01

00:01:46

00:03:48

00:01:46

00:04:49

00:02:22

00:00:42

00:01:25

00:01:24

00:02:15

00:02:08

00:02:08

[/,GO TO REPORT

Apr1,2017 - Apr 30, 2017

% New Sessions

72.68%

Avg for View:
75.27%

(-3.44%)

77.50%

99.78%

75.41%

33.86%

67.96%

59.79%

76.34%

67.50%

66.67%

100.00%

78.79%

77.78%

68.52%

Bounce Rate

55.44%

Avg for View:
57.52%

(-3.63%)

65.05%

99.33%

55.41%

21.16%

60.19%

38.14%

50.54%

56.25%

56.94%

36.36%

45.45%

47.62%

44.44%



14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

Northampton

Douglas

Coventry

Reading

Stoke-on-Trent

Cambridge

Croydon

Newcastle upon Tyne

Chesham

Southampton

Watford

Brighton

51
(0.78%)

46
(0.70%)

41
(0.62%)

38
(0.58%)

37
(0.56%)

36
(0.55%)

36
(0.55%)

36
(0.55%)

35
(0.53%)

35
(0.53%)

34
(0.52%)

33
(0.50%)

2.39

6.76

3.93

1.71

3.49

2.39

4.03

3.67

5.89

3.91

3.21

1.79

© 2017 Google

00:01:51

00:03:08

00:03:29

00:01:15

00:02:59

00:02:07

00:04:09

00:01:46

00:03:19

00:03:48

00:01:34

00:00:40

49.02%

28.26%

75.61%

76.32%

48.65%

72.22%

47.22%

75.00%

2.86%

77.14%

64.71%

69.70%

52.94%

41.30%

53.66%

57.89%

62.16%

50.00%

47.22%

36.11%

2.86%

40.00%

32.35%

63.64%

Rows 1 -25 of 537



" Florida Keys & Key West

. o COMCE as YOu arc
e g ®

J.1. Website Status Report
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May 2017 Data for the June 20 & 21, 2017 DAC Meetings

Section 1: Website Traffic Report

Section 2: Social Media Report
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™ Florida Keys & Key West

®
) come 4as you arc

Section 1: Website Traffic Report
Website Traffic Overview

Audience Overview May 1,2017 - May 31, 2017
O All Users
100.00% Sessions
Overview
® Sessions
10,000
5,000
May 8 May 15 May 22 May 29

M New Visitor M Returning Visitor

Sessions Users Pageviews

249,814 199,515 732,882 ‘
Pages / Session Avg. Session Duration Bounce Rate

2.93 o 00:02:18 54.39%

% New Sessions

74.73%

.;-'\ . . .
T



™ Florida Keys & Key West

®
) COome 4as you arc

Website Traffic Sources

All Traffic May 1, 2017 - May 31, 2017

All Users
100.00% Sessions

Explorer

Summary

@ Sessions

5,000

May 8 May 15 May 22 May 29

Source | Medium | sessions v | Sessions [

]

249,814 249,814

% of Total: 100.00% (249,814) | % of Total: 100.00%
(248, 814)

1. M google / arganic 145,047 58.06%
2. M (direct) / (none) 48,886 19.57%
3. M bing / organic 10,039 4.02%
4. yahoo / organic 8,076 3.23%
5. W google / cpc 5,054 2.02%
6. m Mfacebookcom 2,498 1.00%

T floridakeyswebcams.tv

I referral 2,185 0.87%

8. bingsearch / referral 1,326 0.53%
9. fla-keys.co.uk / referral 836 0.33%
10, surfinggator.com / 793 0.32%

referral

.;-'\ . . .
wol (@ orskess

keywest=



« COME as you are”

™ Florida Keys & Key%st

Most Visited Sections of Website

Content Drilldown May 1, 2017 - May 31, 2017

All Users
100.00% Pageviews

Explorer

@ Pageviews

40,000
20,000
May 8 May 15 May 22 May 29
— — Contbutonto ot [FERIS™]
732,882 732,882
% of Tolal: 100.00% (732,882) % of Total: 100.00%
(732,882)
1. W hwebcams/ 173,476 2367%
2 n Tkey-west/ 116,326 15.87%
inm ! 69,947 9.54%
a, Ikey-largol 66,777 9.11% P
5 H fislamorada/ 53,369 7.28% V
6 N lealendar/ 45,557 6.22%
7. W Imarathon/ 44,476 6.07%
8. Nower-keys/ 28,924 3.95%
9. Inews/ 27,353 3.73%
10 Iphotoadventure/ 12,927 1.76%

.;-'\
tWOOCEANs ‘ﬂomcia?flv(veesstg



Overview

All Users
100.00% Sessions

Explorer

Summary

® Sessions

™ Florida Keys & Key%st

« COME as you are”

Device Usage

May 1, 2017 - May 31, 2017

i%w

5,000
May 8 May 15 May 22 May 29
Contribution to total:
Device Category | Sessions v] Sesslons [ sessions - v
249,814 249,814
% of Total: 100.00% (249,814) % of Total: 100.00%
(249.814)
1. H mobile 110,718 44 32%
2. W desklop 106,542 42 65%
3. M tablet 32,554 13.03%

‘ﬂorldake =
keywest=



™ Florida Keys & Keyw/est

come 4as you are”

Section 2: Social Media Report

= _—
q"‘vﬂ,mg

the

Florida Keys
&KeyWest

cOme s you are”

Facebook: 342,796 fans
Twitter: 38,281 followers
Instagram: 96,566 followers
Pinterest: 3,049 followers

Google +: 2,091 followers

N
woe (@i



™ Florida Keys & Key%st

....s come as you are®
Data mined 6/7/17

FACEBOOK SUMMARY

Total Fan Posts Impressions Engagements Link
Facebook Page Impressions Engagements
Fans Increase Sent per Post per Post Clicks

The Florida Keys &

341,008 3.61% 106 1,285 749 106,469 2211139 2,086.2 5,234
Key West

© 11,285,749 ads 221,139 k6,234

Impressions Post Engagements Link Clicks

PAGE IMPRESSIONS, BY DAY

M

E00K

600K Organic 414,910
Viral 535,922

400K Total Impressions 950,832

200K

o
1 2 3 4 5 B 7 8 9 10 M 12 13 14 13 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 31
MAY
B ORGANIC B VIRAL
WHEN THE FACEBOOK PAGE IS MOST ACTIVE
DAYS
266,271 265,768 266,854 265,99 266,217 266,388 266,585
Sun
TIMES

100,000

50,000

3:00am 6:00am 9:00am 3.00pm 6:00pm 9:00pm

ﬂorldakeysﬁ
) keywest=




™ Florida Keys & Key West

...+ come as you are”
SHARED CONTENT

Audience Engagement

AUDIEMNCE EMGAGEMENT, BY DAY

20K

Reactions 18,176
Comments 2,014
Shares 2,944

——-
27 29 30 3
B REACTIONS W COMMENTS [ SHARES
Reactionz 7E.274 Total Engagements increased by
Comments 16,536 21 8cy
F - 0
Sharaes 20,279

since prevlous mon th

Total Engagements 221139

Demographics

Page Fans People Reached People Engaged
EY AGE BY GEMDER
- 65.7%
M- . (o]
34.3%
2o . (]
I -~

Women between the ages of 45-54 are most likely to engage with your content.

.;-'\ : . .
t\éVSEfé_a\ns Lﬂorldakeysc

keywest=



™ Florida Keys & Key%st

. come as you are”

CONTENT PERFORMANCE (top 3, sorted by Total Reach)

Top Posts, by Engagement

Post Reactions Comments Engagement ¥ Reach

The Florida Keys & Key West

Y FLEKeysRoadTrip Live from the Hogfish Ber & Grill in Key West on Stock
=land, & historic gem at mile marker 5.

4,785 TG 7.5% 191,072

{Post) kay 23, 2077 £38 pm

The Florida Keys & Key West

Live on the Seven Mile Bridge Wednesdey near Marathon in the #flleeys
YFLKeysRoadTrip

4300 521 71.2%

L]
(=)
—
I
(5]

{Post) May 03, 2017 4:53 pm

The Florida Keys & Key West

YFLKeysRoadTrip Live Friday from the "African Queen” in Key Larga. Yes,
it's the original boet from the film, staming Humphrey Bogart and Ketharine
Hepburn, $flkeys

1763 212 7.2% 61214

{Post) kay 08, 2017 10-36 am

.;-'\
twooceans ‘ﬂorldakeysc

keywest=



o/ come as you are®

™ Florida Keys & Key%st

TWITTER REPORT -follower and content data

o 213,898 = 12,390 k1,266
Organic Impressions Total Engagements Link Clicks
Total Followers 38,219
MNew Follower alerts 520
Actual Followers gained 413
People that you followed &

Your Content & Engagement Habits

SEMT MESSAGE COMTENT YOUR TWEETIMG BEHAVIOR

13%

11 CONVERSATION

PLAIN TEXT 8?%
UPDATES

PAGE LINKS 11%
MEW CONTACTS
89%

PHOTO LINKS

EXISTING CONTACTS

The number of impressions per
Tweet increased by

~1.9%

since prevlous mon th

*“C"\-\ ‘ﬂorldake =

keywest=



™ Florida Keys & Key%st

) come as you are”

Audience Demaographics

FOLLOWERS BY AGE FOLLOWERS BY GENDER

-2 I:J.a°.=
224 .z?

47%

B T%
== | - FEMALE FOLLOWERS
o
— 53%

< MALE FOLLOWERS

Men between ages of 35-44 appear to be the leading force among your recent followers.

WEBSITE VS. SOCIAL COMPARISON - traffic variations in relation to social referrals

“an 5 125
# WEBSITE TRAFFIC
245,165
45K
B TWITTER MENTIOMS
43 3 0
# ARTICLES & BLOGS

40k

- l
35k

SOCIAL TRAFFIC

Social Traffic Sources ©

.;-'\
tWOOCEANs ‘ﬂ"”glv‘veesig



™ Florida Keys & Key%st

come as you are”

TOPICS FREQUENTLY MENTIOMNED HASHTAGS FREQUENTLY MENTIONED
with &theflondakeys with @thefforidakeys

keys 11 #flkeuys 4
anywhere enter best beoutiful getting bock ... ploying tomite kids roodinp stops flondao 3

florida 9 #lovefl 1 6
go dine eating forget sproging cowvering Kip .. florida keys kids roodtrip stops maoke fun ..

florida keuys #keywest g,
make stops beoutiful sharing wotch foke new.. bars good coptmike bortlett boys keys hope
key west 9 #music 7
driving miss can't stonding might cont waoit .. ploying tomite cofe 91 1-4pm 7-9 weddingiod..
tonite T #destinationofthemonth 7
plaging 91 79 hoppening back fish-lovers heaven duvalstreet boys perfect white so...
today T #florida 6
ploymg lost help miss win watch please long .. boat cruise city love ideally gaoy historic indion ke...
floridak
) floridakeys
twooceans . M=

keywes




come as you are”

™ Florida Keys & l_(ey%st

INSTAGRAM REPORT

Total Follower Followers Media Comments Tatal Engagements Engagements per
Instagram Prafile . )
Followers Increase Gained Sent Sent Engagements peer Media Follower
. thefloridakeys Q6,097 4.4% 4.013 26 15 59445 22863 062

Top Instagram Posts

-
/‘.»’
@thefloridakeys @thefloridakeys @thefloridakeys
5648 Engegements 4708 Engegements 4093 Engegements

Audience Growth

AUDIENCE GROWTH, BY DAY

200

Followers gained 175
15D

100

[l

1 2 3% 4 B & 7 8 8 10 M 12 13 14 & 18 17 18 18 20 29 22 23 24 26 26 27 I8 29 30 A

B FOLLOWERS GAINED

E__N\ fl
orldakeysc
wooceans [ Nemens



™ Florida Keys & Key%st

. come 4as you are”

INSTAGRAM ENGAGEMENT

The number of engagements

Likez Recelved 58,510 increased by

Comments Recelved 835 - 9 0/
2 ; . ; 0

Total Engagements 59,445 since previous month

The number of engagements per

media decreased by
Emgagements per Follower 0.6

Emgagements per Medla 22863 w I 1 . 6 A}

since prevlous maon th

AUDIENCE ENGAGEMENT, EY DAY

K
£k
Likes Received 7,408
Comments 89
4K i Media Sent 2
2K
: { 2 3 4 E & T 8 @ 10 M 12 13 14 & 16 17 12 10 20 21 22 23 24 3IE 26 27 22 29 30 3
M
B LIKES RECEIVED [ COMMENTS W MEDIA SENT
Outbound Hashtag Performance
MOST USED HASHTAGS MOST ENGAGED HASHTAGS
#fkeysroadtrip 23 #lkeysroadtrip 53,065
#lkeys 22 #lkeys 50,673
#Fsimplythekeys 5 #Fsimplythekeys 1,975

.;-'\
twooceans ‘ﬂorldakeys°

keywest=



™ Florida Keys & Key West

., _o,* COmME as you arc

PINTEREST SUMMARY

Awg. daily impressions
420

400
Bwg. daily viewers

263

May 1 4 [} 10 13 18 13 22 25 28

) Add more of your Pins to Pinterest to increase impressions and reach more people. Learn more.
Top Pin impressions from the last 30 days Impressions Clicks Saves
. A stunning underwater shot of a Moray eel ... 4 476 3 26
. LOVE diving with turtles in @thefloridakeys.. 1,386 0 3
E Offshore fishing Florida Keys 370 0 0
‘ #SCUBA diving in #KeyLargo, checking ou.. 235 0 2
ﬂ "Key Deer on No Mame Key" Florida Keys... 196 0 2
Boards with top Pin impressions from the last 30 days Impressions Clicks Saves
'E Diving and Snorkeling by The Flonda... 5,497 3 33
g: Cool Finds in the Florida Keys by The Flonda... 1,994 0 -
g“ Florida Keys Visitor Photos by The Flonda. .. 1,806 - 2
=§ Florida Keys Weddings, Honeymoons, Ro... by The Flonda... 646 3 0
?= Island Holiday by The Flonda... 462 1 2

twcS% L floridakeys2

DIGITAL kEYWEStB

&hl

Fin type

# of Fins

36

a0

207

93

2T
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Website Status Report
fla-keys.com

June 2017 Data for the July 18, 2017 TDC Meeting

6nE0

° eme "FloridaKeys&KeyWest

Section 1: Website Traffic Report
Section 2: Social Media Report

Section 3: Geographic Data on Website Visitors

) floridakeys &
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™ Florida Keys & Key West

®
) come 4as you arc

Section 1: Website Traffic Report
Website Traffic Overview

Audience Overview Jun 1, 2017 -Jun 30, 2017

All Users
100.00% Sessions

Overview

® Sessions

10,000

5,000
Jun g Jun 15 Jun 22 Jun 29

M New Visitor M Returning Visitor

Sessions Users Pageviews
249,697 198,333 736,283
Pages / Session Avg. Session Duration Bounce Rate
2.95 00:02:15 54.97%

% New Sessions

74.48%

_£EN “ floridakeys 2
twooceans Lkeywe);tg



come 4as you are”

™ Florida Keys & Key%st

Website Traffic Sources

All Traffic Jun 1,2017-Jun 30,2017

All Users
100.00% Sessions

Explorer

Summary

® Sessions

&10,000

5,000

Jun s Jun 15 Jun 22 Jun 29

Contribution to total:

Source / Medium Sessions v | Sessions | p— =

249,697 249,697

% of Total: 100.00% (249,657) % of Total: 100.00%

(249,697)
1. W google / organic 139,556 55.89%
2. M (direct) / (none) 53,393 21.38% \
3. M bing [ organic 10,066 4.03% &
4. yahoo [ organic 8,260 331%
5. M google ! cpc 4,891 1.96%
6. m floridakeyswebcams.tv 2,008 0.80%
7. m Miacepook.com/ 1,677 067%
8. bingsearch [ referral 1,346 0.54%
9. 1 sufinggator.com/ 888 0.36%
10. yahoo.com / referral 825 0.33%

orldakeysc
SEREE @ e



™ Florida Keys & Key West

®
) come 4as you arc

Most Visited Sections of Website

Content Drilldown Jun 1,2017-Jun 30,2017

All Users
100.00% Pageviews

Explorer

® Pageviews

40,000
20,000
Jun 8 Jun 15 Jun 22 Jun 28
Page path level 1 Pageviews Contribution to total: [Fageviews 7]
736,283 736,283
% of Total: 100.00% (736,283) % of Total: 100.00%
(736,283)
1 | fwebcams/ 182,269 24.76%
2 n fkey-west/ 109,314 14.85%
3 om ! 69,311 9.41%
4. Tkey-largo/ 65,819 §.94%
FE N fislamoradal 55,265 751%
[ fmarathon/ 44,650 5.06%
7. = fcalendar/ 42,225 B.73%
8. Inews/ 28,016 3.81%
9. Nower-keys/ 27,060 3.668%
10. [photoadventure/ 13,634 1.85%

.;-'\ : . o~
tWOoOCEeans Lﬁrldakeysc
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™ Florida Keys & Key%st

« COME as you are”

Device Usage

Overview Jun 1,2017-Jun 30, 2017

All Users
100.00% Sessions

Explorer

Summary

® Sessions

10,000

5,000

Jun & Jun 15 Jun 22 Jun 28

Device Category

= 3 Contribution to total:
Sessions v Sessions

Sessions

249,697 249,697

% of Total: 100.00% (249 657) % of Total: 100.00%

(249,697)
1. M mobile 115,615 46.30%
2. W desktop 101,207 40.53%
3. M tablet 32,875 13.17%

' ﬂorldake ys2
twooceans ‘ eywests



™ Florida Keys & Keyw/est

come 4as you are”

Section 2: Social Media Report

= p——
e S —

the

Florida Keys
&KeyWest

COMe as you ane”

Facebook: 346,441 fans
Twitter: 38,718 followers
Instagram: 100,013 followers
Pinterest: 3,057 followers

Google +: 2,102 followers

N
woe (@i



Fac=book Page

™ Florida Keys & Keyw/est

come 4as you are”

Total

Fans

Thie Floride Keys &
Ky West

© 6,328,589

Impresszions

PAGE IMPRESSIONS, BY DAY

BOCK
SO0K
400K

S00K

345,447

g 8 10 u 1z

Data mined 7/5/1 7 .
FACEBOOK SUMMA
Fan Posts
norease Sant Impressicns
159% EY 5,228 685
ke 122,283

Paost Engegements

Organic 232,791
Viral 269,350
Total Impressions 502,141

13 14 15 16 117 1B

B orcanic B viRaL

RY

Impressicns

per Post

m.oze

Engegements

122,282

k 5468

Link Clicks

1% 20 21 22 23 I

WHEN THE FACEBOOK PAGE IS MOST ACTIVE

‘ﬂorl

dakeys3
eywests

Engegeme s

p=r Post

21452

Link

Clicks

L.4&8



™ Florida Keys & KeyWest |

“ee® COomeE as you arc

.
DAYS
266,271 265,768 266,854 265,99 266,217 266,388 266,585

Tue Wed Thu Fri Sat

TIMES

100,000

50,000

3:00am 6:00am 9:00am 3:00pm 6:00pm 9:00pm

SHARED CONTENT

AUDIENCE ENGAGEMENT, BY DAY

12K
10K
BK
EE [ Reactions 11,327
Comments 1,434
aK -
Shares 1,665
2K

1 2 3 4 5 8 7 =3 9 10 M 12 13 14 15 18 47 168 18 20 1 22 23 24 25 28 27 IE IS5 30

JUN
B reacTions B commenTs B SHARES
Action Matrics Totals
Resctions 100,731 Taotal Engagements decreased by
Comments 8,436 41 40/
-

. (o]
Sneres 1B.HE since previous month
Total Engagements 122,283

=4 floridakeys 2
_keyweystg




™ Florida Keys & l_(ey%st

come as you dl’C
Page Fans People Reached People Engaged

BY AGE EY GEMDER

67.9%

< [ - o -~ o
-54 3 2 l1 /O
Women between the ages of 45-54 are maost likely to engage with your content.

CONTENT PERFORMANCE (top 3, sorted by Total Reach)

*OCA L ) floridakeys3

keywests



™ Florida Keys & Key%st

. come as you are”

Post Resctions Comments Engegement ¥  Resch

The Floride Keys & Key West

#SImplyThekays Togethar with friands In the #FLKeys make the day
perfect

5,554 1,287 TA% 247 56E

(Fost} June 23, 2017 1:38 pm

The Floride Keys & Key West
#SImplyThekeys Flcture yourself strolling Sombrero Beach In Marsthon.

16,127 2,010 £.8% 3773

[Fost) June 12, 2017 8:00 am

Thie Floride Keys & Key West

FSIMplyThekeys We love to remind ourselves here to slow down and "kKesp
11 simple.” &nd we wanted to share. Watch, breaths, relax

4,537 252 6.2% 128,957

[Pt} June 02, 2017 7:00 pm

""C-\ ‘ﬂorldakeysc

keywest=



™ Florida Keys & Key%st

« COME as you are”

TWITTER REPORT -follower and content data

© 171,905 = 6,431 k- 1,760

Crgenic Impressions Total Engegements Link Clicks
Total Followers 38,18
Mew Follower alers 538
Actusl Followsrs gained 4549
People that you unfollowed -4

Your Content & Engagement Habits

SENT MESSAGE COMTEMT YOUR TWEETING EEHAVIOR
[=]
12%
5 CONVERSATION
PLAIN TEXT 88%
UPDATES

40 17

PAGE LINKS o
TWEETS SENT 0 f'E'

HEW COMTACTS

18 100%

FHOTO LINKS EXISTING CONTACTS

The number of impressions per
Tweet increased by

<19.7%

since previous month

*“C""\.\ .ﬂorldake =

keywest=



50k

48k

43k

44k

47k

40k

™ Florida Keys & Key%st

) come as you are”

Audience Demographics

FOLLOWERS EY AGE FOLLOWERS BY GENDER

e 47%

FEMALE FOLLOWERS

53%

MALE FOLLOWERS

Men between ages of 35-44 appear to be the leeding force amang your recent followers.

WEBSITE VS. SOCIAL COMPARISON - traffic variations in relation to social referrals

¥ WEBSITE TRAFFIC

. 256,878
M TWITTER MENTIONS

; 0

< 2 o T

SOCIAL TRAFFIC

Social Traffic Sources ©

.;-'\
woe (@i



"™ Florida Keys & KeyWest

®
“e.e® COome 4as you arc

TOPICS FREQUENTLY MENTIONED HASHTAGS FREQUENTLY MENTIONED
with @thefloridakeys with @thefloridakeys
cuba festival 1 3 #marlinbay 1 3
713 check follow home made join top destination lo..
Igbt key west 1 3 #lovefl 1 2
9713 check kids florido keys roodtrip stops maoke cam...

key west 10 #flkeys 10

love six-toed lived tokes lounches travel o... kids make stops ploying florida keys keyw...
florida keys ]  #cubatravel 7
make stops set cuba festival 9/7-13 lgbtkeywest check

keys 5  #socialmediaday 7
back love just read exoctly mext looks fun ta.. y'all feed drow traveltourism partners just scary...
kids 4 #florida 6
make stops will love swim video escape alligator lighthouse 2min florid...

_ .;-'\ = N -
OO eANs Lﬂorldakeysc

keywest=



™ Florida Keys & Key%st

. come as you are”

INSTAGRAM REPORT

Total Follower Followers Media Comments Total Engagements Engagements per
Inztagram Prafile
Followers Increase Galned Sent Sent Engagements per Medla Follower
. theflaridakeys 100,013 4.1% 3.6 19 7 44 233 23281 0.44

Top Instagram Posts

@thefloridakeys @thefloridakeys @thefloridakeys

4997 Engagements 4372 Engagements 4165 Engsgements

AUDIENCE GROWTH, BY DAY

B00
=l
400
300
200 _
Followers gained 568
100
o
1 2 2 4 & & 7 B8 9 W0 1M 12 12 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30
JUN

B FOLLOWERS GAINED

—EBN ‘ﬂondakeyscs

keywest=



™ Florida Keys & Keyw/est

. come 4as you are”

INSTAGRAM ENGAGEMENT

The number of engagements

Likes Recelved 43,750 decreased by

Comments Recelved 483 - 30/
2 2 . o

Total Engagements 44,233 since previous month

The number of engagements per

media increased by
Engagements per Faollower —

Engagements per Madla 232841 L]

since praviocus month

AUDIENCE ENGAGEMENT, BY DAY

EBK
4K

3K

Likes Received 4,950
Comments 47
Media Sent 2

1 2z 2 4 5 & 7 &8 9 10 M 12 28 20 30

JUN

B LIKES RECEIVED M COMMENTS M MEDIA SENT

QOutbound Hashtag Performance
MOST USED HASHTAGS MOST ENGAGED HASHTAGS
#simplythekeys 19 #simplythekeys 43,513
#flkeys " #flkeys 19,237
#floridakeys 6 #floridakeys 12,579
#keywest 2 #keywest 3,770
#ishing 1 #fishing 1,672

N
twooceans ‘ﬂorldakeysc

keywest=



™ Florida Keys & Key%st

. come 4as you are®

PINTEREST SUMMARY

Avyg. daily impressions 00

367

&0

400
Avyg. daily viewers

206 200

Jun 1 3 7 10 13 18 18 22 25 28
T
Add more of your Pins to Pinterest to increase impressions and reach more people. Learn more.

Top Pin impressions from the last 30 days Impressions Clicks Saves Pin type

. A stunning underwater shot of a Moray ee... 2,21 2 12

- LOVE diving with turtles in {@thefloridake... 640 1] i]

‘ #5CUBA diving in #{eylLargo, checking o... 327 3 3

& As the cold, dark December days herald t... 254 2 i]

ﬁ Offghore fizhing Florida Keys 223 0 0
Boards with top Pin impressions from the last 30 days Impressions Clicks Saves # of Fin
.= Diving and Snorkeling by The Flonid. .. 3,254 ] 15
E- Florida Keys Visitor Photos by The Flornid. .. 1,695 4 B 214
g: Cool Finds in the Florida Keys by The Florid. . 1,196 1] 1 an
E- "Me in the Keys!" by The Florid._. 838 1 1 1

=§ Florida Keys Weddings, Vow Renewals, H... by The Florid... 732

“i» floridakeys
5 keywe);tg




™ Florida Keys & Key%st

Come as you are®

Section 3: Geographic Data on Website Visitors

Google Analytics

) ﬂondakeysc
N7 keywest=




I http://www.fla-keys.com
www.fla-keys.com

01_TDC_01_World

All Users
100.00% Sessions

Map Overlay
Site Usage
™
1

Country

1. United States

2. United Kingdom

3. Canada

4. Germany

5. France

6. Sweden

7. Netherlands

8. Italy

9. India
10. Australia
11. Brazil

12.  (not set)

13. Denmark

14. Norway

I 223,972

Sessions

249,697
% of Total:
100.00%

(249,697)

223,972
(89.70%)

5,343
(2.14%)

4,227
(1.69%)

3,806
(1.52%)

888
(0.36%)

710
(0.28%)

639
(0.26%)

609
(0.24%)

606
(0.24%)

491
(0.20%)

437
(0.18%)

414
(0.17%)

405
(0.16%)

399
(0.16%)

Pages / Session

2.95

Avg for View:
2.95

(0.00%)

2.95

3.03

3.00

3.06

2.80

2.86

3.21

3.68

213

2.64

2.57

5.54

3.40

3.08

Avg. Session Duration

00:02:15

Avg for View:
00:02:15

(0.00%)

00:02:15

00:02:30

00:02:17

00:02:05

00:01:50

00:04:54

00:02:07

00:01:55

00:01:53

00:02:09

00:02:01

00:03:20

00:02:56

00:02:09

[Z1GO TO REPORT

Jun 1,2017-Jun 30,2017

% New Sessions

74.55%

Avg for View:
74.48%

(0.09%)

74.24%

75.82%

77.34%

76.14%

78.94%

59.86%

74.18%

72.74%

89.44%

87.37%

80.55%

72.22%

67.41%

74.19%

Bounce Rate

54.97%

Avg for View:
54.97%

(0.00%)

54.78%

52.42%

53.68%

53.18%

59.35%

52.25%

50.08%

47.62%

77.06%

59.06%

62.70%

49.76%

44.69%

53.38%


https://analytics.google.com/analytics/web/?utm_source=pdfReportLink#savedreport/ExIpO34uSMOmqAQ9QUz_YQ/a552146w2129713p2156971/?_u.date00=20170601&_u.date01=20170630&_r.dsa=1&geo-segmentExplorer.segmentId=analytics.country&geo-table.rowCount=25&geo-table.plotKeys=%5B%5D&geo-table.rowStart=0&_.sectionId=&_.useg=&_.advseg=&geo-sectionControl.sectionId=site_usage/

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

Belgium

Switzerland

Spain

Argentina

Russia

Austria

Mexico

Ireland

Puerto Rico

Philippines

Estonia

365
(0.15%)

352
(0.14%)

247
(0.10%)

226
(0.09%)

224
(0.09%)

220
(0.09%)

209
(0.08%)

199
(0.08%)

196
(0.08%)

178
(0.07%)

169
(0.07%)

5.02

3.27

2.71

2.95

1.79

2.27

2.22

2.95

2.72

1.41

1.60

© 2017 Google

00:03:40

00:01:36

00:02:06

00:02:25

00:00:53

00:01:12

00:01:38

00:02:08

00:02:33

00:01:15

00:05:59

69.04%

78.41%

80.97%

80.97%

90.18%

75.91%

82.78%

89.95%

76.02%

85.39%

14.20%

39.73%

53.69%

55.87%

49.56%

82.14%

65.45%

62.20%

56.28%

59.69%

82.58%

58.58%

Rows 1-25 of 192



l http://www.fla-keys.com
www.fla-keys.com

01_TDC_02_Usa

ALL » COUNTRY: United States

All Users
89.70% Sessions

Map Overlay

Site Usage

100

Region

1. Florida

2. Texas

3. New York
4. Georgia
5. lllinois

6. North Carolina

7. Pennsylvania

8. California
9. New Jersey
10. Ohio
11. Virginia
12. Michigan

13. Tennessee

I 90,137

Sessions

223,972
% of Total:
89.70%

(249,697)

90,137
(40.24%)

11,899
(5.31%)

10,020
(4.47%)

8,846
(3.95%)

7,795
(3.48%)

7,757
(3.46%)

7,714
(3.44%)
6,452

(2.88%)

6,266
(2.80%)

6,040
(2.70%)

4,740
(2.12%)

4,277
(1.91%)

4,082
(1.82%)

Pages / Session

2.95
Avg for View:
2.95

(0.18%)

2.56
3.21
291
3.06
3.09

3.04

3.66

2.68
3.24
3.68
3.24
3.11

3.38

Avg. Session Duration

00:02:15
Avg for View:
00:02:15

(-0.01%)

00:01:57

00:02:27

00:02:08

00:02:35

00:02:17

00:02:19

00:02:40

00:01:59

00:02:31

00:02:41

00:02:24

00:02:20

00:02:39

[Z1GO TO REPORT

Jun 1,2017-Jun 30,2017

% New Sessions

74.24%

Avg for View:
74.48%

(-0.33%)

74.51%

78.29%

72.14%

74.30%

72.02%

76.16%

69.11%

82.04%

70.17%

72.17%

76.22%

73.18%

71.88%

Bounce Rate

54.78%
Avg for View:
54.97%

(-0.34%)

60.18%

50.47%

54.35%

52.96%

52.55%

54.42%

47.91%

59.76%

51.39%

45.17%

49.32%

52.75%

47.75%


https://analytics.google.com/analytics/web/?utm_source=pdfReportLink#savedreport/a27uvcafTQ-5-2OJ3fOwdw/a552146w2129713p2156971/?_u.date00=20170601&_u.date01=20170630&_.sectionId=&_.useg=&_.advseg=&_r.dsa=1&_r.drilldown=analytics.country:US&geo-table.rowStart=0&geo-table.rowCount=50&geo-table.plotKeys=%5B%5D&geo-sectionControl.sectionId=site_usage/

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.

28.

29.

30.

31.

32.

33.

34.

35.

36.

37.

38.

39.

40.

41.

42.

43.

44.

45.

46.

47.

Massachusetts

Maryland

South Carolina

Indiana

Missouri

District of Columbia

Kentucky

Alabama

Colorado

Minnesota

Wisconsin

Louisiana

Connecticut

Washington

Arizona

Oklahoma

Kansas

Mississippi

lowa

West Virginia

Arkansas

Nebraska

New Hampshire

Oregon

Nevada

Utah

Delaware

Rhode Island

Maine

New Mexico

Idaho

Vermont

(not set)

South Dakota

3,540
(1.58%)

3,294
(1.47%)

3,075
(1.37%)

3,046
(1.36%)

2,763
(1.23%)

2,554
(1.14%)

2,350
(1.05%)

2,337
(1.04%)

2,237
(1.00%)

2,108
(0.94%)

2,086
(0.93%)

1,909
(0.85%)

1,742
(0.78%)

1,567
(0.70%)

1,390
(0.62%)

1,068
(0.48%)

1,000
(0.45%)

917
(0.41%)

915
(0.41%)

757
(0.34%)

752
(0.34%)
708

(0.32%)

692
(0.31%)

680
(0.30%)

596
(0.27%)

569
(0.25%)

546
(0.24%)

454
(0.20%)

409
(0.18%)

344
(0.15%)

270
(0.12%)

215
(0.10%)

191
(0.09%)

185
(0.08%)

2.89

3.35

3.27

3.79

3.43

2.66

3.61

341

3.23

3.31

3.23

3.12

3.62

3.06

3.71

3.64

3.40

3.37

3.34

3.41

3.98

3.36

3.18

3.04

2.68

3.20

3.13

3.06

3.45

3.67

3.33

3.86

1.52

3.27

00:01:59

00:02:22

00:02:40

00:02:45

00:02:33

00:02:02

00:03:03

00:02:49

00:02:19

00:02:20

00:02:44

00:02:25

00:02:23

00:02:12

00:02:57

00:03:01

00:02:54

00:02:40

00:02:39

00:03:02

00:02:59

00:02:30

00:02:41

00:02:26

00:01:52

00:03:01

00:02:12

00:02:22

00:02:48

00:03:17

00:02:45

00:03:22

00:00:43

00:02:08

74.86%

74.86%

72.85%

67.47%

75.53%

72.94%

68.17%

78.22%

74.52%

72.44%

70.61%

78.58%

74.00%

80.22%

71.73%

75.37%

77.00%

71.54%

77.92%

67.64%

76.86%

75.85%

71.82%

80.00%

78.19%

68.19%

70.33%

73.35%

65.28%

78.20%

74.81%

65.12%

93.72%

77.30%

52.60%

49.03%

48.78%

43.93%

49.76%

56.19%

45.74%

49.12%

51.50%

48.34%

54.70%

48.72%

49.02%

55.26%

48.49%

47.47%

47.30%

48.42%

46.99%

48.88%

43.62%

50.00%

48.84%

56.18%

57.55%

52.90%

47.44%

48.90%

50.86%

49.42%

51.48%

39.07%

82.20%

49.73%



48. Hawaii

49. Montana

50. North Dakota

162 1.97
(0.07%)
157
(0.07%) 3.52
146
(0.07%) 3.82

© 2017 Google

00:01:26

00:02:08

00:02:54

82.72%

77.07%

80.14%

69.75%

47.77%

53.42%

Rows 1 - 50 of 52



http://www.fla-keys.com

www.fla-keys.com

01_TDC_03_Fla

ALL » COUNTRY: United States » REGION: Florida

All Users

36.10% Sessions

Map Overlay

Site Usage

City

10.

11.

12.

13.

Miami

Orlando

Tampa

Key West

Marathon

Jacksonville

Key Largo

Fort Lauderdale

Miami Beach

(not set)

Cape Coral

Port St. Lucie

St. Petersburg

T 11,712

Sessions

90,137
% of Total:
36.10%

(249,697)

11,712
(12.99%)

8,048
(8.93%)

6,877
(7.63%)

4,128
(4.58%)

2,024
(2.25%)

1,902
(2.11%)

1,880
(2.09%)
1,700

(1.89%)

1,310
(1.45%)

950
(1.05%)

839
(0.93%)

824
(0.91%)

820
(0.91%)

Pages / Session

2.56
Avg for View:
2.95

(-13.20%)

2.23
2.33
2.20
2.60
2.84

2.85

2.64

2.91
2.78
2.66
2.95
2.80

2.58

()

Avg. Session Duration

00:01:57
Avg for View:
00:02:15

(-13.47%)

00:01:45
00:01:32
00:01:29
00:02:15
00:02:25

00:02:13

00:02:32

00:02:01
00:02:21
00:01:37
00:02:06
00:02:13

00:01:58

[Z1GO TO REPORT

Jun 1,2017-Jun 30,2017

% New Sessions

74.51%

Avg for View:
74.48%

(0.04%)

71.47%

76.27%

73.90%

56.64%

56.92%

76.76%

56.97%

76.18%

76.34%

81.37%

73.78%

78.64%

79.63%

Bounce Rate

60.18%

Avg for View:
54.97%

(9.47%)

64.85%

64.86%

65.99%

59.57%

55.43%

56.89%

55.90%

57.12%

54.27%

58.32%

54.95%

57.04%

58.17%


https://analytics.google.com/analytics/web/?utm_source=pdfReportLink#savedreport/ez80sIcnS4y_vn8LXmKWew/a552146w2129713p2156971/?_u.date00=20170601&_u.date01=20170630&_.sectionId=&_.useg=&_.advseg=&_r.dsa=1&_r.drilldown=analytics.country:US,analytics.region:US-FL&geo-table.rowStart=0&geo-table.rowCount=50&geo-table.plotKeys=%5B%5D&geo-sectionControl.sectionId=site_usage/

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.

28.

29.

30.

31.

32.

33.

34.

35.

36.

37.

38.

39.

40.

41.

42.

43.

44.

45.

46.

47.

Hollywood

Boca Raton

Pompano Beach

Islamorada

West Palm Beach

Palm Beach Gardens

Ocala

Hialeah

Coral Springs

Davie

Palm Bay

Doral

Greenacres

Melbourne

Pembroke Pines

Plantation

Lakeland

Brandon

Kendall

Bradenton

Wellington

Fort Myers

Palm Coast

Miramar

Coral Gables

Boynton Beach

Homestead

Spring Hill

Tallahassee

Jupiter

Clearwater

North Naples

Sarasota

Gainesville

720
(0.80%)

640
(0.71%)

603
(0.67%)

572
(0.63%)

570
(0.63%)

549
(0.61%)

538
(0.60%)

533
(0.59%)

530
(0.59%)

528
(0.59%)

519
(0.58%)

517
(0.57%)

517
(0.57%)

514
(0.57%)

490
(0.54%)

486
(0.54%)

484
(0.54%)

473
(0.52%)

472
(0.52%)

468
(0.52%)

449
(0.50%)
446

(0.49%)

435
(0.48%)

431
(0.48%)

414
(0.46%)

413
(0.46%)

412
(0.46%)

410
(0.45%)

408
(0.45%)

406
(0.45%)

399
(0.44%)

392
(0.43%)

381
(0.42%)

345
(0.38%)

2.69

2.68

2.67

2.51

2.57

2.71

2.79

212

2.62

2.59

2.73

2.29

3.06

2.65

2.98

2.73

2.14

2.44

2.60

2.31

2.65

2.42

2.62

2.80

2.14

2.85

2.57

2.90

3.32

2.76

2.38

2.96

2.71

3.12

00:01:55

00:01:35

00:02:07

00:01:56

00:01:59

00:02:37

00:02:21

00:01:25

00:01:50

00:01:44

00:02:03

00:01:40

00:02:16

00:02:16

00:01:43

00:02:39

00:01:34

00:01:58

00:02:05

00:01:33

00:02:43

00:01:48

00:02:01

00:02:20

00:01:27

00:02:14

00:01:24

00:01:52

00:02:35

00:01:40

00:01:34

00:01:54

00:01:38

00:02:18

74.31%

77.81%

72.64%

57.69%

82.63%

79.23%

78.81%

84.24%

77.74%

76.70%

68.21%

82.98%

77.56%

79.18%

75.51%

80.04%

82.64%

81.82%

75.00%

78.21%

70.38%

79.82%

68.74%

78.89%

82.61%

78.21%

77.18%

79.27%

82.11%

77.59%

77.19%

76.53%

76.90%

79.42%

57.22%

55.47%

57.38%

56.12%

60.35%

52.28%

56.51%

65.85%

53.21%

56.82%

58.57%

62.09%

54.74%

57.20%

55.10%

53.29%

63.64%

60.68%

60.38%

61.54%

56.35%

61.43%

54.94%

56.61%

63.77%

53.27%

65.53%

64.88%

49.51%

52.22%

59.40%

56.12%

63.25%

54.78%



48. Largo

49. The Villages

50. Deerfield Beach

332 2.63
(0.37%)
331
(0.37%) 219
320
(0.36%) 249

© 2017 Google

00:02:25

00:01:34

00:02:12

81.63%

77.64%

76.25%

60.24%

60.42%

58.75%

Rows 1 - 50 of 488



l http://www.fla-keys.com
www.fla-keys.com

01_TDC_04_Can

ALL » COUNTRY: Canada

All Users

1.69% Sessions

Map Overlay

Site Usage

City

1. Toronto
2. Montreal
3. Calgary
4. Ottawa
5. Hamilton

6. Mississauga

7. Winnipeg

8. Vancouver

9. Kitchener
10. Edmonton
11. (not set)
12. Richmond Hill

13. Burlington

T 574

Sessions

4,227
% of Total:
1.69%
(249,697)

574
(13.58%)

343
(8.11%)

192
(4.54%)

149
(3.52%)

144
(3.41%)

109
(2.58%)

93
(2.20%)
83

(1.96%)

80
(1.89%)

73
(1.73%)

70
(1.66%)

63
(1.49%)

57
(1.35%)

Pages / Session

3.00
Avg for View:
2.95

(1.58%)

3.10
2.49
3.60
3.21
5.74

2.43

2.75

1.92
2.56
3.22
2.80
222

2.40

2
v

Avg. Session Duration

00:02:17
Avg for View:
00:02:15

(1.35%)

00:02:21
00:01:14
00:02:47
00:02:12
00:09:52

00:02:01

00:02:24

00:01:18
00:02:36
00:02:19
00:02:40
00:01:56

00:00:50

[Z1GO TO REPORT

Jun 1,2017-Jun 30,2017

% New Sessions

77.34%

Avg for View:
74.48%

(3.84%)

72.82%

80.76%

70.31%

87.25%

50.00%

77.06%

73.12%

84.34%

46.25%

89.04%

74.29%

90.48%

61.40%

Bounce Rate

53.68%

Avg for View:
54.97%

(-2.35%)

53.83%

56.56%

45.83%

52.35%

35.42%

59.63%

51.61%

66.27%

51.25%

47.95%

54.29%

46.03%

64.91%


https://analytics.google.com/analytics/web/?utm_source=pdfReportLink#savedreport/U2OuUwqnStOnAJjGrOAaXg/a552146w2129713p2156971/?_u.date00=20170601&_u.date01=20170630&_.sectionId=&_.useg=&_.advseg=&_r.dsa=1&_r.drilldown=analytics.country:CA&geo-segmentExplorer.segmentId=analytics.city&geo-table.rowStart=0&geo-table.rowCount=25&geo-table.plotKeys=%5B%5D&geo-sectionControl.sectionId=site_usage/

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

Laval

Quebec City

London

Brampton

Oakville

Vaughan

Windsor

Dorval

Markham

Surrey

St. John's

Gatineau

(1.35%)

54
(1.28%)

49
(1.16%)

47
(1.11%)

47
(1.11%)

41
(0.97%)

41
(0.97%)

39
(0.92%)

38
(0.90%)

34
(0.80%)

31
(0.73%)

29
(0.69%)

3.44

2.44

2.53

4.00

3.15

2.54

1.90

7.64

2.26

2.74

3.39

3.86

© 2017 Google

00:02:29

00:02:08

00:01:43

00:02:48

00:03:00

00:01:22

00:01:28

00:02:49

00:01:54

00:01:53

00:03:02

00:04:07

89.47%

79.63%

77.55%

70.21%

76.60%

90.24%

78.05%

17.95%

86.84%

88.24%

90.32%

86.21%

56.14%

61.11%

61.22%

48.94%

46.81%

60.98%

60.98%

7.69%

47.37%

64.71%

41.94%

51.72%

Rows 1 - 25 of 382



l http://www.fla-keys.com
www.fla-keys.com

01_TDC_05_UK

ALL » COUNTRY: United Kingdom

All Users

2.14% Sessions

Map Overlay

Site Usage

City

1. London

2. (not set)

3. Leeds

4. Edinburgh
5. Birmingham

6. Glasgow

7. Manchester

8. Sheffield

9. Liverpool
10. Halifax
11. Bristol
12. Nottingham

13. North Walsham

T 1,144

Sessions

5,343
% of Total:
2.14%

(249,697)

1,144
(21.41%)

181
(3.39%)

165
(3.09%)

149
(2.79%)

125
(2.34%)

88
(1.65%)

82
(1.53%)
72

(1.35%)

70
(1.31%)

69
(1.29%)

57
(1.07%)

51
(0.95%)

48
(0.90%)

Pages / Session

3.03
Avg for View:
2.95

(2.76%)

2.67
2.98
3.30
3.09
2.83

2.47

3.32

2.71
2.54
2.77
3.39
3.31

2.56

S
L,V

Avg. Session Duration

00:02:30
Avg for View:
00:02:15
(11.04%)

00:02:11

00:02:33

00:04:22

00:02:34

00:01:43

00:02:36

00:02:37

00:01:51

00:02:11

00:02:54

00:02:31

00:01:36

00:04:42

[Z1GO TO REPORT

Jun 1,2017-Jun 30,2017

% New Sessions

75.82%

Avg for View:

74.48%
(1.80%)

76.49%

81.22%

49.70%

41.61%

87.20%

72.73%

79.27%

70.83%

74.29%

95.65%

84.21%

72.55%

8.33%

Bounce Rate

52.42%
Avg for View:
54.97%

(-4.63%)

60.84%

56.91%

40.00%

26.85%

60.80%

52.27%

51.22%

48.61%

52.86%

52.17%

54.39%

45.10%

8.33%


https://analytics.google.com/analytics/web/?utm_source=pdfReportLink#savedreport/rxD4piegQRukUNg2x5chEw/a552146w2129713p2156971/?_u.date00=20170601&_u.date01=20170630&_.sectionId=&_.useg=&_.advseg=&_r.dsa=1&_r.drilldown=analytics.country:GB&geo-segmentExplorer.segmentId=analytics.city&geo-table.rowStart=0&geo-table.rowCount=25&geo-table.plotKeys=%5B%5D&geo-sectionControl.sectionId=site_usage/

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

Belfast

Rugeley

Northampton

Chesham

Cardiff

Slough

Brighton

Wombourne

Norwich

Coventry

Newcastle upon Tyne

Basildon

(0.84%)

42
(0.79%)

41
(0.77%)

40
(0.75%)

39
(0.73%)

36
(0.67%)

34
(0.64%)

33
(0.62%)

32
(0.60%)

31
(0.58%)

31
(0.58%)

30
(0.56%)

2.16

2.74

4.56

6.42

3.62

3.00

2.00

2.06

3.47

3.65

2.94

2.60

© 2017 Google

00:01:36

00:06:01

00:03:26

00:03:29

00:05:36

00:01:49

00:01:53

00:01:30

00:02:59

00:03:48

00:03:12

00:02:38

86.67%

83.33%

80.49%

10.00%

82.05%

83.33%

76.47%

96.97%

78.12%

83.87%

77.42%

80.00%

60.00%

40.48%

43.90%

2.50%

56.41%

58.33%

61.76%

30.30%

50.00%

54.84%

64.52%

73.33%

Rows 1 - 25 of 549
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™ Florida Keys & Key%st

come 4as you are”

Section 1: Website Traffic Report
Website Traffic Overview

Audience Dverview

Jul 1, 2017 - Jul 31,2017

All Users
100.00% Sessions
Overview
® Sessions
12,000
6,000
Jl B Jul 15 Jui 22 Jul 29
B Mew Visitor B Returning Visitor
Sessions Users Pageviews
262,257 207,065 761,417

_—————— e T ———

Pages / Session Avg. Session Duration Bounce Rate
2.90 00:02:16 55.16%

% New Sessions

74.01%

.;-'\
woe (@i



come as you are”

™ Florida Keys & Key%st

Website Traffic Sources

All Traftic
All Users Jul 1,2017 - Jul 31,2017
100.00% Sessions
Explorer
Surmimary
@ Sessions
MW
£,000
Jul B Sl 15 Jui 2z Jui 29
1 Maciiam | - | 5 — Contribution to total: =
262,257 262,257
% of Total: 100.00% (262,257) | % of Totl: 100.00%
(262,257)
1. W google / organic 158,725 60.52%
2. M (direct) ! (none) 48,892 18.64%
3. M bing f arganic 9,803 3T4%
4. yahoo / erganie B, 773 3.35%
5. M google/ cpc 5,191 1.98%
floridakeyswebcams. tv
B. B | eferral 1,983 0.75%
m facabook. com f
7. B referral 1,366 0.52%
8. bingsearch { referral 1,075 041%
8. yahoosearch / referral 980 0.37%
10. fla-kays co.uk / referral 946 0.36%

E__N\ ﬂ
orldakeys°
SEREE @ e



™ Florida Keys & Key West

®
) COome 4as you arc

Most Visited Sections of Website

Content Drilldown

All Users Jul1,2017 - Jul 31,2017
100.00% Pageviews
Explarer
® Pageviews
40,000
20,000
JulB Jul 15 Jui 22 Jul 29
Page path vl 1 Pagevious Contrbution to otk Fageriews 7]
761,417 761,417
% of Total: 100.00% (T61.417) 8 of Total: 100.00%
[761.417)
1. | fwebcams! 177,110 23.26%
2 n Tkey-west! 116,208 15.26%
3 Tkey-largol 70,052 9.20%
4. i 67,443 B.86%
5 W fislamoradal 59,377 7.B0%
6 W fcalendarf 47,202 6.20%
7. = Imarathan/ 44 266 5.81%
B Inews/ 35,900 4.71%
Q. Newer-keys! 27118 3.568%
10. Iphotoadventured 13,089 1.72%

.;-'\ . . .
e

keywest=



™ Florida Keys & Key%st

) come as you are”

Device Usage

Overview

All Users Jul 1,2017 = Jul 31,2017
100.00% Sessions

Explorer

Summary

@ Sessions

12,000

6,000

Jul B Jul 15 Jul 22 Jul 29
Device Category [ sessions v] Sessions — Contribution to total: .
262,257 262,257
% of Total: 100.00% (262,257) | % of Total: 100.00%
(262,257)
1. W maobile 126,085 48.07%
2 W deskiop 98,344 A7 50%
3. M tablet 37,848 14.43%

ﬂorldake ys2
twooceans . eywests



™ Florida Keys & Keyw/est

come 4as you are”

Section 2: Social Media Report

—_—

-
K.
N

the

Florida Keys

& KeyWest

come as you are”

Facebook: 350,560 fans
Twitter: 39,179 followers
Instagram: 103,442 followers
Pinterest: 3,070 followers

Google +: 2,110 followers

N
woe (@i



™ Florida Keys & Keyw/est

Facebook Page

come 4as you

are”

Data mined 8/2/17
FACEBOOK SUMMARY
Total Fan Posts Impressions
Impressions Engagements

Fans Increase Sent per Post
The Flonida Keys & 350210  109% 48 4,004.450 83.426 65.896
Key West
© 4,004,450 ik 65,896 R 3,032

Impressions Post Engagements Link Clicks

PAGE IMPRESSIONS, BY DAY

400K

SOOK

200K

100K

Organic 222 513
Viral 159,332

Total Impressions 381,845

]

9 W N 12 13 14 15 16 17 18 19 20 21 22 2

B orcaMic W VIRAL

twooceans

DIG

‘ﬂorl
T AL

dakeys
eywe);tg

Engagements
per Post

13728

Link

Clicks

3,032



™ Florida Keys & Key%st

come as you are”

WHEN THE FACEBOOK PAGE IS MOST ACTIVE

DAY S
292,563 292,284 290,545 292,570 292,276 292,474

Mon

TIME S

150,000

100,000

50.000

3:00am 6:0dam 9-00am 3:00pm G:00pm 9:00pm

SHARED CONTENT

AUDIEMCE ENGAGEMENT, BY DAY

K
6K Reactions 7,631

Comments 475

Shares 914
4K
2K
o

1 2 3 4 5 8 7 & © 10 1 12 13 14 {5 18 17 18 18 20 21 22 23 24 25 26 27 2B 29 30 3
JuL
B reacTions W commenTs B SHARES

Action Metrics Totals
Rasctionsz E4.724

Taotal Engagements decreased by

Comments 3,505 - 48 . 5%

Shares 1577 ; .
simce previous month

Total Engagements 65,8096




™ Florida Keys & l_(ey%st

come as you are”

Page Fans People Reached People Engaged

BY AGE EY GENDER

66.1%

FEMALE

33.9%

MALE

*OCA ‘ﬂorldake =

keywest=



™ Florida Keys & Key%st

. come as you are”

CONTENT PERFORMANCE (top 3, sorted by Total Reach)

Paost Reactions Comments Engagement Beach *

The Florida Keys & Key West

Thiz gne is too cool MOT to share .. an abundance of thanks to cur locsl
friends for their Sundsy footage of the Content Keys, and a typical summer
day in #Hloridakeys! Video: Chris Hasck Don't forget to enter YOUR Skeys
tminute video in the #MelnThekeys contest to win & trip back here! Spend
4 nights/5 deys in Key Largo & Key West at two luxurious hotels, Playe
Large Resort & Spa, Autogreph Collection and The Marker, passes o
attractions like Florida Keys Aguarium Encounters , all for a trip walued at
ovar $4.000! Enter here: https:/fa pgth.me/B050fQ HINT: Don't have a 5,441 B4AZ T7% 240,801
video? Make a little montage of your pictures! Be gz creative as you want!
ideo with most votes wins, 50 you want to ask friends for their vote!

[Post] July 18, 2017 8:38 am

Tha Florida Keys & Kay West

Live Sunday from the Channel B Eridge near slamaorads in the #lkeys.
#MelnThekeys

4,557 448 5.9% 132,234

-

[Post] July 23, 2017 3:14 pm

The Florida Keys & Key West

Happy Saturday from the Florida Keys! Teke a trip to the reef today
#floridakeys #Fooralreef Fzeaturtles

4,57 301 5.9% 15061

[Post) July 259, 2017 10:19 am

‘ﬂorldakeys°
keywest=



™ Florida Keys & Key%st

) come as you are”

TWITTER REPORT -follower and content data

© 102,669 = 2,912 k1,019
Crganic Impressions Total Engagements Link Clicks
Total Followers 39,158
Mew Follower alerts 585
Actual Followers galned 440

People that vou followed -

SENT MESSAGE CONTENT YOUR TWEETING BEHAVIOR
o)
8%
6 CONVERSATION
PLAIN TEXT 92%
UPDATES
PAGE LINKS 0,
25%
MEW CONTACTS
7 o
75%
PHOTO LINKS EXISTING CONTACTS

The number of impressions per
Tweet increased by

~16.7%

since pravicus month

*“C""\.\ .ﬂorldake =

keywest=



« COME as you are”

™ Florida Keys & Key%st

Audience Demographics

FOLLOWERS BY AGE

FOLLOWERS BY GEMDER

320 o7 470/
2124 [ 20 o
53 [ 2o FEMALE FOLLOWERS
=l o
< [ - MALE FOLLOWERS
-

Men between ages of 35-44 appear to be the leading force among your recent followers.

WEBSITE VS. SOCIAL COMPARISON - traffic variations in relation to social referrals

80k 5 8

%

WEBSITE TRAFFIC
274,312

50k 4 4

£

TWITTER MENTIONS

40k 33 0

20k # ARTICLES & BLOGS
0

20k 1

10k

SOCIAL TRAFFIC

[
[4

b
(%]
Y

Social Traffic Sources ©

‘ﬂorldake =
keywest=



™ Florida Keys & Key%st

come as you are”

TOPICS FREQUENTLY MENTIONED HASHTAGS FREQUENTLY MENTIONED
with @thefloridakeys with @thefloridakeys

key west 11 #keywest 1 8
back touched gqiddy use reading missed dr.. want keywest martin's visit check go go..

fime 10 #flkeys 18
head full love look lost spending always ... keywest floridakeys view marathon kids b...

florida keys 8 #lovefl

make stops beautiful going ordered like just.. keywest kids just roadtrip hotel stops trip..
marathon 8  #meinthekeys 12
eat just back want time ever trip best help s.
view 7 #marlinbay 9
beat will serene hard look tired always never ... usa things visit bestplaces ALY R listed li..
keys 6 #keylargo 7
just still now last like dies work wisit fancy .. already getting started mainrec's visit glass-bott...

_ .;-'.\
tWOOCEANs .ﬂ""‘g?,msstg



™ Florida Keys & Key%st

. come as you are”

INSTAGRAM REPORT

Total Follower Followers Media Comments Total Engagements Engagements per
Instagram Profile
Followers Increase Galned Sent Sent Engagements per Medla Follower
! thefloridakeys 103,242 2.6% 2,626 1 23 23,256 2n4.2 023

Top Instagram Posts

AUDIENCE

150

100

50

(=1

GROWTH. BY DAY

@thefloridakeys @thefloridakeys @thefloridakeys

44235 Engagements 3668 Engagements 3308 Engagements

Followers gained 141

5 @ 7 8 9 1> 1 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 A

B FOLLOWERS GAINED

—EBN ‘ﬂorldakeyscp

keywest=



come 4as you are”

™ Florida Keys & Key%st

INSTAGRAM ENGAGEMENT

The number of engagements

Likes Recelved 23,024 decreased by

Comments Recaived 232 v 50 0 o/
. (o

Total Engagements 23,256 since previcus month

The number of engagements per

media decreased by
Engagements per Follower 0.2

Engagemsants par Madia 2N14.2 -

since pravicus month

AUDIEMCE ENGAGEMENT, BY DAY

B
=1
4K | Likes Received 5,105
Comments 16
3K —
Media Sent 1
2K
1K
o e—
1 Z 3 4 5 a 7 a8 a9 10 1 12 13 14 15 16 17 18 18 20 21 22 23 24 25 26 27 28 239 30
JuUL

Bl LIKES RECEIVED B COMMENTS W MEDIA SENT

floridakeys 2
keywesta




™ Florida Keys & Keyw/est

. come 4as you are”

MOST USED HASHTAGS MOST ENGAGED HASHTAGS

#floridakeys 1 #floridakeys 2315
#flkeys 9 #flkeys 17,730
#meinthekeys 6 #simplythekeys 9,712
#coralreef 3 #meinthekeys 9,554
#keysdiving 3 #coralreef 3,947
#simplythekeys 3 #keysdiving 3,947
#mermaid 2 #mermaid 2,259
#hemingway 1 #seaturtle 1,845

PINTEREST SUMMARY

Avyg. daily impressions

287

&0

400

Avy. daily wiewers

1 59 200

Jul 2 5 8 11 14 17 20 23 % 25
Add maore of your Pins to Pinterest to increase impressions and reach more people. Learn more.
Top Pin impressions from the last 30 days Impressions Clicks Saves Pin type
. A stunning underwater shot of a Moray ee... 1,967 1 10
i LOVE diving with turtles in {@thefloridake... 292 1] 0
. #3CUBA diving in #KeyLargo, checking o... 232 1 1
ﬂ "Key Deer on No Mame Key" Florida Keys ... 169 1 0
. The tours are now in their 10th year and f... 130 0 0

floridakeys 2
keywesta




™ Florida Keys & Key West

®
L) COome 4as you arc

Boards with top Pin impressions from the last 30 days Impressions Clicks Saves # of Pins
.= Diving and Snorkeling by The Florid. .. 2,900 ] 13 36
E- Florida Keys Visitor Photos by The Florid.... 1,260 3 3 214
== Cool Finds in the Florida Keys by The Florid. .. 755 0 1 S0
=E Florida Keyz Weddings, Vow Renewals, H... by The Florid. .. 674 0 1 93
== Key West by The Florid... 505 0 1 56

.;-'\ : . .
twooceans Lﬁr'dakeY%

keywest=



™ Florida Keys & Key%st

Come as you are®

Section 3: Geographic Data on Website Visitors
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I http://www.fla-keys.com
www.fla-keys.com

Location

All Users
100.00% Sessions

I 232,705

Map Overlay
Summary
~
»
1
Acquisition
Country

Sessions
262,257
% of Total:
100.00%
(262,257)
; 232,705
1. United States (88.73%)
; ; 6,612
2. United Kingdom (2'52%)
4,630
3. Canada 77%)
4177
4. Germany (159%)
1,133
5. France (©'43%)
867
6. Netherlands (0.33%)
722
7. Sweden (0.28%)
682
8. Italy (0.26%)
; 675
9. India (0.26%
; 553
10. Australia (021%)
543
11. Denmark (021%)
; 492
12. Brazil (0.19%)

% New
Sessions

74.08%
Avg for
View:
74.01%
(0.09%)

73.56%

75.51%

77.26%

75.89%

80.32%

72.32%

66.34%

79.33%

92.59%

83.91%

57.27%

84.15%

New
Users

194,289
% of

Total:
100.09%

(194,106)

171,170
(88.10%)

4,993
(2.57%)

3,577
(1.84%)

3,170
(1.63%)

910
(0.47%)

627
(0.32%)

479
(0.25%)

541
(0.28%)

625
(0.32%)

464
(0.24%)

311
(0.16%)

414
0.21%)

Behavior

Bounce
Rate

55.16%
Avg for
View:
55.16%
(0.00%)

54.95%

51.85%

52.27%

51.57%

60.99%

43.83%

54.29%

47.07%

79.11%

58.05%

61.33%

63.01%

Pages /
Session

2.90
Avg for
View:
2.90
(0.00%)

2.91

2.93

3.05

3.24

2.54

3.58

2.71

3.92

1.86

2.95

2.82

2.65

Avg.
Session
Duration

00:02:16
Avg for
View:
00:02:16
(0.00%)

00:02:17

00:02:11

00:02:12

00:02:04

00:01:33

00:02:20

00:04:02

00:02:15

00:01:29

00:02:14

00:05:19

00:02:33

[1GO TO REPORT

Jul 1,2017 - Jul 31,2017

Conversions = Goal 1: Visited Places to Stay

Visited Places to Stay
(Goal 1 Conversion Rate)

2.79%

Avg for View:
2.79%

(0.00%)

2.68%

4.84%

4.71%

4.17%

3.09%

3.00%

2.63%

2.49%

1.63%

3.25%

2.21%

2.85%

Visited Places to Stay
(Goal 1 Completions)

7,325

% of Total:
100.00%
(7,325)

6,233
(85.09%)

320
(4.37%)

218
(2.98%)

174
(2.38%)

35
(0.48%)

26
(0.35%)

19
(0.26%)

17
(0.23%)

11
(0.15%)

18
(0.25%)

12
(0.16%)

14
(0.19%)

Visited Places to
Stay (Goal 1 Value)

$0.00
% of Total:
0.00%

($0.00)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)


https://analytics.google.com/analytics/web/?utm_source=pdfReportLink#report/visitors-geo/a552146w2129713p2156971/?_u.date00=20170701&_u.date01=20170731&geo-table.plotKeys=%5B%5D&geo-table.rowStart=0&geo-table.rowCount=25/

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

(not set)

Norway

Belgium

Spain

Switzerland

Argentina

Ireland

Austria

Philippines

Russia

Poland

Mexico

Czechia

452
(0.17%)

438
(0.17%)

370
(0.14%)

343
(0.13%)

324
(0.12%)

288
(0.11%)

278
(0.11%)

265
(0.10%)

259
(0.10%)

213
(0.08%)

190
(0.07%)

189
(0.07%)

151
(0.06%)

74.56%

75.80%

74.32%

83.38%

89.51%

81.60%

85.97%

76.98%

85.33%

89.20%

82.11%

83.60%

78.81%

337
(0.17%)

332
(0.17%)

275
(0.14%)

286
(0.15%)

290
(0.15%)

235
(0.12%)

239
(0.12%)

204
(0.10%)

221
(0.11%)

190
(0.10%)

156
(0.08%)

158
(0.08%)

119
(0.06%)

57.52%

57.53%

45.95%

62.68%

48.46%

53.12%

59.71%

53.96%

84.94%

77.93%

65.79%

62.96%

61.59%

4.24

2.85

3.64

2.40

3.09

3.16

2.48

3.23

1.27

1.82

2.43

2.29

2.62

00:03:19

00:02:12

00:02:48

00:01:48

00:01:46

00:03:07

00:01:37

00:02:38

00:01:02

00:00:39

00:01:14

00:01:44

00:01:47

© 2017 Google

4.20%

1.60%

3.78%

2.62%

5.86%

2.43%

3.60%

4.91%

0.39%

0.94%

1.05%

2.12%

3.31%

19
(0.26%)

7
(0.10%)

14
(0.19%)

9
(0.12%)

19
(0.26%)

7
(0.10%)

10
(0.14%)

13
(0.18%)

1
(0.01%)

2
(0.03%)

2
(0.03%)

4
(0.05%)

5
(0.07%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

Rows 1-25 of 192



I http://www.fla-keys.com
www.fla-keys.com

Location

ALL » COUNTRY: United States

All Users
88.73% Sessions

T 97,440

Map Overlay
Summary
114
Acquisition
Region
Sessions
232,705
% of Total:
88.73%
(262,257)
. 97,440
1. Florida (41.87%)
11,881
2. Texas (5.11%)
10,817
3. New York (4.65%)
) 8,022
4. Georgia (3.45%)
) 7,832
5. Pennsylvania (3.37%)
o 7,673
6. lllinois (3.30%)
: 7,386
7. North Carolina (3.17%)
. 6,564
8. Ohio (2.82%)
I 6,548
9. California (2.81%)
6,394
10. New Jersey (2.75%)
- 5,181
11. Michigan (2.23%)
o 4,624
12. Virginia (1.99%)

% New
Sessions

73.56%
Avg for
View:
74.01%
(-0.62%)

72.06%

78.01%

75.97%

76.19%

70.93%

72.25%

74.21%

71.34%

81.90%

72.44%

73.00%

76.47%

New
Users

171,170
% of
Total:
88.18%

(194,106)

70,217
(41.02%)

9,268
(5.41%)

8,218
(4.80%)

6,112
(3.57%)

5,555
(3.25%)

5,544
(3.24%)

5,481
(3.20%)

4,683
(2.74%)

5,363
(3.13%)

4,632
(2.71%)

3,782
(2.21%)

3,536
(2.07%)

Behavior

Bounce
Rate

54.95%
Avg for
View:
55.16%
(-0.37%)

60.69%

51.93%

54.99%

52.68%

46.39%

51.23%

51.44%

44.77%

58.95%

48.14%

52.15%

48.25%

Pages /
Session

2.91
Avg for
View:
2.90
(0.24%)

2.47

3.00

2.87

3.06

3.60

3.20

3.26

3.86

2.71

3.32

3.07

3.09

Avg.
Session
Duration

00:02:17
Avg for
View:
00:02:16
(0.75%)

00:01:56

00:02:28

00:02:02

00:02:24

00:02:47

00:02:28

00:02:44

00:02:51

00:02:01

00:02:46

00:02:31

00:02:35

Conversions

Visited Places to Stay
(Goal 1 Conversion Rate)

[1GO TO REPORT

Jul 1,2017 - Jul 31,2017

Goal 1: Visited Places to Stay

2.68%

Avg for View:
2.79%
(-4.10%)

1.51%

3.69%

3.24%

3.19%

3.95%

3.83%

3.26%

4.02%

2.95%

3.38%

3.36%

3.55%

Visited Places to Stay
(Goal 1 Completions)

6,233
% of Total:
85.09%

(7,.325)
1,471
(23.60%)

438
(7.03%)

350
(5.62%)

256
(4.11%)

309
(4.96%)

294
(4.72%)

241
(3.87%)

264
(4.24%)

193
(3.10%)

216
(3.47%)

174
(2.79%)

164
(2.63%)

Visited Places to
Stay (Goal 1 Value)

$0.00
% of Total:
0.00%

($0.00)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)


https://analytics.google.com/analytics/web/?utm_source=pdfReportLink#report/visitors-geo/a552146w2129713p2156971/?_u.date00=20170701&_u.date01=20170731&geo-table.plotKeys=%5B%5D&geo-table.rowStart=0&geo-table.rowCount=50&_r.drilldown=analytics.country:US/

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.

28.

29.

30.

31.

32.

33.

34.

35.

36.

37.

38.

39.

40.

41.

42.

43.

44.

45.

46.

Tennessee

Massachusetts

Maryland

Indiana

South Carolina

Missouri

Wisconsin

Minnesota

District of Columbia

Kentucky

Colorado

Alabama

Louisiana

Connecticut

Washington

Arizona

Oklahoma

lowa

Kansas

Mississippi

Nebraska

Arkansas

New Hampshire

West Virginia

Nevada

Oregon

Delaware

Utah

Rhode Island

Maine

New Mexico

(not set)

Idaho

Vermont

4,088
(1.76%)

3,454
(1.48%)

3,285
(1.41%)

3,033
(1.30%)

2,958
(1.27%)

2,863
(1.23%)

2,535
(1.09%)

2,419
(1.04%)

2,317
(1.00%)

2,305
(0.99%)

2,255
(0.97%)

2,085
(0.90%)

1,839
(0.79%)

1,783
(0.77%)

1,539
(0.66%)

1,286
(0.55%)

1,080
(0.46%)

967
(0.42%)

959
(0.41%)

829
(0.36%)

823
(0.35%)

759
(0.33%)

719
(0.31%)

687
(0.30%)

663
(0.28%)

654
(0.28%)

636
(0.27%)

574
(0.25%)

498
(0.21%)

465
(0.20%)

293
(0.13%)

273
(0.12%)

246
(0.11%)

219
(0.09%)

73.46%

76.66%

74.52%

69.73%

71.70%

74.68%

68.56%

70.11%

75.62%

63.30%

75.21%

77.89%

78.03%

74.87%

83.69%

80.64%

77.04%

78.18%

77.69%

74.55%

77.40%

75.76%

75.24%

71.76%

69.68%

82.42%

70.75%

70.03%

69.48%

68.60%

79.52%

89.38%

77.24%

66.67%

3,003
(1.75%)

2,648
(1.55%)

2,448
(1.43%)

2,115
(1.24%)

2,121
(1.24%)

2,138
(1.25%)

1,738
(1.02%)

1,696
(0.99%)

1,752
(1.02%)

1,459
(0.85%)

1,696
(0.99%)

1,624
(0.95%)

1,435
(0.84%)

1,335
(0.78%)

1,288
(0.75%)

1,037
(0.61%)

832
(0.49%)

756
(0.44%)

745
(0.44%)

618
(0.36%)

637
(0.37%)

575
(0.34%)

541
(0.32%)

493
(0.29%)

462
(0.27%)

539
(0.31%)

450
(0.26%)

402
(0.23%)

346
(0.20%)

319
(0.19%)

233
(0.14%)

244
(0.14%)

190
(0.11%)

146
(0.09%)

50.07%

51.39%

46.33%

45.83%

49.36%

50.58%

49.59%

49.11%

56.11%

43.43%

49.58%

50.41%

48.72%

50.93%

61.14%

53.81%

48.33%

45.71%

50.57%

49.46%

51.40%

48.35%

55.49%

50.51%

52.94%

57.03%

47.64%

48.95%

44.38%

52.04%

50.51%

80.59%

51.63%

44.75%

3.24

3.13

3.68

4.00

3.25

3.18

3.20

3.35

2.72

4.01

3.26

3.14

3.46

3.27

2.62

3.35

3.88

3.46

3.47

3.29

3.33

3.42

2.76

3.33

2.91

3.04

3.36

3.00

3.50

3.05

2.88

1.70

3.14

3.39

00:02:26

00:02:17

00:02:36

00:03:11

00:03:00

00:02:34

00:02:53

00:02:30

00:02:05

00:03:18

00:02:34

00:02:30

00:02:39

00:02:19

00:01:56

00:02:32

00:03:24

00:02:54

00:03:09

00:02:24

00:02:15

00:02:35

00:01:58

00:02:54

00:02:23

00:02:27

00:02:44

00:02:49

00:02:43

00:02:14

00:02:50

00:00:44

00:01:57

00:02:02

3.52%

4.00%

3.99%

3.46%

4.19%

3.39%

4.22%

3.93%

1.90%

3.21%

3.50%

3.41%

3.43%

3.03%

3.18%

3.27%

4.17%

4.86%

4.07%

3.86%

2.92%

4.87%

4.31%

3.49%

2.11%

3.36%

3.46%

2.96%

4.02%

2.58%

3.07%

1.83%

3.25%

3.20%

144
(2.31%)

138
(2.21%)

131
(2.10%)

105
(1.68%)

124
(1.99%)

97
(1.56%)

107
(1.72%)

95
(1.52%)

44
(0.71%)

74
(1.19%)

79
(1.27%)

71
(1.14%)

63
(1.01%)

54
(0.87%)

49
(0.79%)

42
(0.67%)

45
(0.72%)

47
(0.75%)

39
(0.63%)

32
(0.51%)

24
(0.39%)

37
(0.59%)

31
(0.50%)

24
(0.39%)

14
(0.22%)

22
(0.35%)

22
(0.35%)

17
(0.27%)

20
(0.32%)

12
(0.19%)

9
(0.14%)

5
(0.08%)

8
(0.13%)

7
(0.11%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)



47.

48.

49.

50.

South Dakota

Montana

North Dakota

Alaska

205
(0.09%)

170
(0.07%)

168
(0.07%)

151
(0.06%)

76.59%

78.24%

76.19%

73.51%

157
(0.09%)

133
(0.08%)

128
(0.07%)

111
(0.06%)

44.39%

47.06%

42.86%

57.62%

4.36

4.39

3.43

3.54

00:03:44

00:03:51

00:04:01

00:03:29

© 2017 Google

5.85%

1.18%

5.95%

1.99%

12
(0.19%)

2
(0.03%)

10
(0.16%)

3
(0.05%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

Rows 1 - 50 of 52



I http://www.fla-keys.com

www.fla-keys.com

Location

ALL » COUNTRY: United States » REGION: Florida

All Users

37.15% Sessions

Map Overlay

Summary

City

1. Miami

2. Tampa

3. Orlando

4. Key West

5. Marathon

6. Key Largo

7. Fort Lauderdale

8. Jacksonwville

9. Miami Beach

10. (not set)

11. Cape Coral

12. Islamorada

T 15,522

Acquisition

Sessions

97,440
% of Total:
37.15%

(262,257)

15,522
(15.93%)

8,438
(8.66%)

7,836
(8.04%)

6,242
(6.41%)

2,460
(2.52%)

2,371
(2.43%)

1,857
(1.91%)

1,778
(1.82%)

1,481
(1.52%)

974
(1.00%)

955
(0.98%)

747
(0.77%)

% New
Sessions

72.06%
Avg for
View:
74.01%
(-2.64%)

70.51%

71.39%

73.77%

58.20%

56.59%

61.66%

69.63%

77.05%

80.28%

73.61%

77.17%

63.05%

New
Users

70,217
% of
Total:
36.17%

(194,106)

10,945
(15.59%)

6,024
(8.58%)

5,781
(8.23%)

3,633
(5.17%)

1,392
(1.98%)

1,462
(2.08%)

1,293
(1.84%)

1,370
(1.95%)

1,189
(1.69%)

717
(1.02%)

737
(1.05%)

471
(0.67%)

Behavior

Bounce
Rate

60.69%
Avg for
View:
55.16%
(10.04%)

65.14%

66.33%

65.40%

62.56%

58.94%

61.79%

57.51%

59.96%

61.17%

56.06%

56.96%

58.63%

Pages /
Session

2.47

Avg for
View:
2.90
(-14.86%)

2.08

2.15

2.19

2.23

2.46

2.44

2.55

2.61

2.37

2.64

2.78

2.43

Avg.
Session
Duration

00:01:56
Avg for
View:
00:02:16
(-14.72%)

00:01:32

00:01:34

00:01:35

00:01:45

00:01:54

00:01:49

00:02:03

00:01:58

00:01:37

00:01:57

00:02:11

00:01:46

9

[1GO TO REPORT

Jul 1,2017 - Jul 31,2017

Conversions = Goal 1: Visited Places to Stay

Visited Places to Stay
(Goal 1 Conversion Rate)

1.51%

Avg for View:
2.79%

(-45.95%)

0.73%

0.85%

1.24%

0.30%

0.04%

0.13%

1.67%

2.59%

1.62%

1.54%

1.78%

0.40%

Visited Places to Stay
(Goal 1 Completions)

1,471
% of Total:
20.08%

(7,325)
114
(7.75%)

72
(4.89%)

97
(6.59%)

19
(1.29%)
]
(0.07%)

3
(0.20%)

31
2.11%)

46
(3.13%)

24
(1.63%)

15
(1.02%)

17
(1.16%)

3
(0.20%)

Visited Places to
Stay (Goal 1 Value)

$0.00
% of Total:
0.00%

($0.00)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)


https://analytics.google.com/analytics/web/?utm_source=pdfReportLink#report/visitors-geo/a552146w2129713p2156971/?_u.date00=20170701&_u.date01=20170731&geo-table.plotKeys=%5B%5D&geo-table.rowStart=0&geo-table.rowCount=50&_r.drilldown=analytics.country:US,analytics.region:21142/

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.

28.

29.

30.

31.

32.

33.

34.

35.

36.

37.

38.

39.

40.

41.

42.

43.

44.

45.

46.

St. Petersburg

Hollywood

Boca Raton

Port St. Lucie

Pompano Beach

Doral

Ocala

Homestead

West Palm Beach

Palm Beach Gardens

Kendall

Plantation

Davie

Coral Springs

Miramar

Wellington

Melbourne

Greenacres

Palm Bay

Hialeah

Boynton Beach

Fort Myers

Pembroke Pines

Palm Coast

Coral Gables

Bradenton

Lakeland

Tallahassee

Jupiter

Largo

North Naples

Spring Hill

Brandon

Four Corners

740
(0.76%)

731
(0.75%)

664
(0.68%)

658
(0.68%)

619
(0.64%)

616
(0.63%)

525
(0.54%)

514
(0.53%)

509
(0.52%)

501
(0.51%)

498
(0.51%)

493
(0.51%)

481
(0.49%)

470
(0.48%)

468
(0.48%)

464
(0.48%)

463
(0.48%)

459
(0.47%)

445
(0.46%)

438
(0.45%)

436
(0.45%)

428
(0.44%)

424
(0.44%)

419
(0.43%)

418
(0.43%)

417
(0.43%)

415
(0.43%)

396
(0.41%)

381
(0.39%)

376
(0.39%)

374
(0.38%)

369
(0.38%)

367
(0.38%)

363
(0.37%)

78.11%

71.55%

82.23%

78.72%

76.41%

74.51%

70.67%

72.96%

78.59%

73.05%

74.10%

78.90%

75.47%

78.51%

81.62%

69.61%

76.24%

71.90%

71.24%

79.45%

75.46%

76.17%

81.37%

66.35%

78.71%

80.34%

77.83%

86.36%

75.07%

70.48%

70.59%

77.78%

79.56%

75.76%

578
(0.82%)

523
(0.74%)

546
(0.78%)

518
(0.74%)

473
(0.67%)

459
(0.65%)

371
(0.53%)

375
(0.53%)

400
(0.57%)

366
(0.52%)

369
(0.53%)

389
(0.55%)

363
(0.52%)

369
(0.53%)

382
(0.54%)

323
(0.46%)

353
(0.50%)

330
(0.47%)

317
(0.45%)

348
(0.50%)

329
(0.47%)

326
(0.46%)

345
(0.49%)

278
(0.40%)

329
(0.47%)

335
(0.48%)

323
(0.46%)

342
(0.49%)

286
(0.41%)

265
(0.38%)

264
(0.38%)

287
(0.41%)

292
(0.42%)

275
(0.39%)

57.70%

61.42%

57.53%

54.26%

52.18%

60.55%

59.43%

60.31%

54.03%

50.30%

55.02%

53.96%

55.30%

52.34%

57.48%

49.35%

58.53%

58.82%

57.75%

57.08%

54.13%

55.84%

59.20%

59.43%

57.89%

59.23%

56.87%

59.09%

56.43%

54.52%

53.48%

62.06%

65.12%

58.40%

2.71

2.37

2.58

3.12

2.76

2.60

2.74

2.30

2.73

3.02

2.52

2.60

2.64

2.84

2.40

3.10

2.66

2.59

3.08

2.37

2.81

2.54

2.50

2.57

2.56

2.31

2.63

2.77

2.65

3.26

3.44

2.72

2.42

2.70

00:02:27

00:01:53

00:01:51

00:02:17

00:02:05

00:02:16

00:02:23

00:01:30

00:01:52

00:02:42

00:02:39

00:01:49

00:02:20

00:02:10

00:01:48

00:02:51

00:01:56

00:01:54

00:03:05

00:01:44

00:02:51

00:02:45

00:01:56

00:02:02

00:02:05

00:01:30

00:02:44

00:02:29

00:02:03

00:01:50

00:02:25

00:01:58

00:01:58

00:02:20

1.49%

1.64%

1.81%

4.10%

1.62%

0.97%

3.81%

0.97%

1.96%

2.99%

1.61%

2.03%

2.29%

0.21%

1.71%

2.80%

3.24%

3.70%

3.37%

2.05%

2.98%

2.34%

0.94%

2.63%

1.91%

0.96%

4.58%

2.53%

1.05%

2.66%

2.41%

3.25%

2.45%

5.79%

11
(0.75%)

12
(0.82%)

12
(0.82%)

27
(1.84%)

10
(0.68%)

6
(0.41%)

20
(1.36%)

5
(0.34%)

10
(0.68%)

15
(1.02%)

8
(0.54%)

10
(0.68%)

11
(0.75%)

1
(0.07%)

8
(0.54%)

13
(0.88%)

15
(1.02%)

17
(1.16%)

15
(1.02%)

9
(0.61%)

13
(0.88%)

10
(0.68%)

4
(0.27%)

11
(0.75%)

8
(0.54%)

4
(0.27%)

19
(1.29%)

10
(0.68%)

4
(0.27%)

10
(0.68%)

9
(0.61%)

12
(0.82%)

9
(0.61%)

21
(1.43%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)



47.

48.

49.

50.

Sarasota

Gainesville

Clearwater

Naples

362
(0.37%)

358
(0.37%)

356
(0.37%)

332
(0.34%)

77.35%

83.52%

82.58%

82.83%

280
(0.40%)

299
(0.43%)

294
(0.42%)

275
(0.39%)

56.91%

57.54%

61.80%

50.60%

© 2017 Google

2.55

2.74

2.32

2.71

00:01:59

00:01:58

00:01:41

00:02:10

1.66%

1.96%

1.69%

1.51%

6
(0.41%)

7
(0.48%)

6
(0.41%)

5
(0.34%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

Rows 1 - 50 of 477



I http://www.fla-keys.com
www.fla-keys.com

Location

[/1GO TO REPORT

ALL » COUNTRY: Canada Jul 1,2017 - Jul 31,2017

All Users

1.77% Sessions

Map Overlay
Summary
1 - N 2,309
Acquisition Behavior Conversions = Goal 1: Visited Places to Stay
Region
Sessi % New New Bounce Pages / s Avg. Visited Places to Stay Visited Places to Stay Visited Places to
essions Sessions Users Rate Session D:f:tliz: (Goal 1 Conversion Rate) (Goal 1 Completions) Stay (Goal 1 Value)
4,630 77.26% 3,577 52.27% 3.05 00:02:12 4.71% 218 $0.00
% of Total: Avg for % of Avg for Avg for Avg for Avg for View: % of Total: % of Total:
1.77% View: Total: View: View: View: 2.79% 2.98% 0.00%
(262,257) 74.01% 1.84% 55.16% 2.90 00:02:16 (68.58%) (7,325) ($0.00)
(4.38%)  (194,106)  (-5.24%)  (5.18%) (-3.14%)
: 2,309 o, 1,761 o, .09- 9 104 $0.00
1. Ontario (49.87%) 76.27% (49'23%) 51.15% 3.14 00:02:23 4.50% @7.71%) (0.00%)
1,193 o 915 " 01- 0 44 $0.00
2. Quebec 25'77%) 76.70% (25.58%) 51.55% 3.08 00:01:57 3.69% (20.18%) (0.00%)
349 o, 282 o .09+ 9 26 $0.00
3. Alberta (7.54%) 80.80% (7.88% 48.14% 3.09 00:02:04 7.45% (11.93% (0.00%)
i ; 340 9 278 9 01- 9 19 $0.00
4. British Columbia (7.34%) 81.76% (7.77%) 64.12% 2.54 00:01:33 5.59% (8.72%) (0.00%)
; 137 9 96 9 .09 9 9 $0.00
5. Manitoba (2.96%) 70.07% (2.68% 54.74% 2.88 00:02:46 6.57% (413% (0.00%)
i 114 o 82 o, .01- 9 3 $0.00
6. Nova Scotia (2.46%) 71.93% (2.29%) 50.00% 2.87 00:01:47 2.63% (138%) (0.00%)
77 o 66 o, .09- 9 6 $0.00
7. Saskatchewan (1.66%) 85.71% (1.85%) 45.45% 3.18 00:02:52 7.79% (2.75% (0.00%)
; 68 o, 57 o .09- 9 6 $0.00
8. New Brunswick (1.47%) 83.82% (1.50%) 64.71% 2.26 00:02:37 8.82% 2.75%) (0.00%)
31 o, 29 o .09- 9 1 $0.00
9. Newfoundland and Labrador (0.67%) 93.55% ©0.81%) 61.29% 3.68  00:02:46 3.23% (0.46%) (0.00%)
i 8 o, 7 1 .00- 9 0 $0.00
10. Prince Edward Island (017%) 87.50% (0.20%) 75.00% 1.88  00:00:59 0.00% (0.00%) (0.00%)
; 2 o 2 o -01- 9 0 $0.00
11. Yukon Territory (0.04%) 100.00% (0.06%) 50.00% 1.50 00:01:04 0.00% (0.00%) (0.00%)

12. (not set) (0.02"2) 100.00% (0_03%1) 0.00%  3.00 00:01:41 0.00% (0_000,3 8%'(%8


https://analytics.google.com/analytics/web/?utm_source=pdfReportLink#report/visitors-geo/a552146w2129713p2156971/?_u.date00=20170701&_u.date01=20170731&geo-table.plotKeys=%5B%5D&geo-table.rowStart=0&geo-table.rowCount=25&_r.drilldown=analytics.country:CA/

100.00% T 10000%  1.00  00:00:00 0.00% 0 $0.00

1
13. Nunavut (0.02%) (0.03%) : (0.00%) (0.00%)

Rows 1-13 of 13

© 2017 Google



I http://www.fla-keys.com
www.fla-keys.com

Location

ALL » COUNTRY: United Kingdom

All Users

2.52% Sessions

T 5,647

Map Overlay
Summary
8
Acquisition
Region

Sessions
6,612
% of Total:
2.52%
(262,257)
5,647
1. England (85.41%)
581
2. Scotland (8.79%)
215
3. Wales (3.25%)
140
4. Northern Ireland (2.12%)
21
5. (not set) (0.32%)
8
6. Isle of Man (0.12%)

% New
Sessions

75.51%
Avg for
View:
74.01%
(2.03%)

76.82%

62.82%

75.81%

72.14%

85.71%

100.00%

New
Users

4,993

% of
Total:
2.57%
(194,106)

4,338
(86.88%)

365
(7.31%)

163
(3.26%)

101
(2.02%)

18
(0.36%)

8
(0.16%)

Behavior

Bounce
Rate

51.85%
Avg for
View:
55.16%
(-6.00%)

52.01%

49.74%

51.63%

56.43%

52.38%

12.50%

Pages /
Session

2.93
Avg for
View:
2.90
(1.08%)

2.94

2.67

3.13

3.26

2.48

6.50

Avg.
Session
Duration

00:02:11
Avg for
View:
00:02:16
(-4.04%)

00:02:12

00:01:46

00:02:06

00:02:54

00:01:05

00:03:46

© 2017 Google

[1GO TO REPORT

Jul 1,2017 - Jul 31,2017

Conversions = Goal 1: Visited Places to Stay

Visited Places to Stay
(Goal 1 Conversion Rate)

4.84%

Avg for View:
2.79%
(73.28%)

4.80%

3.27%

6.51%

8.57%

4.76%

37.50%

Visited Places to Stay
(Goal 1 Completions)

320
% of Total:
4.37%

(7,325)
271
(84.69%)

19
(5.94%)

14
(4.38%)

12
(3.75%)

1
(0.31%)

3
(0.94%)

Visited Places to
Stay (Goal 1 Value)

$0.00
% of Total:
0.00%

($0.00)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

Rows 1-6 of 6


https://analytics.google.com/analytics/web/?utm_source=pdfReportLink#report/visitors-geo/a552146w2129713p2156971/?_u.date00=20170701&_u.date01=20170731&geo-table.plotKeys=%5B%5D&geo-table.rowStart=0&geo-table.rowCount=25&_r.drilldown=analytics.country:GB/
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J.1. Website Status Report
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August 2017 Data for the October 3 & 4, 2017 DAC Meetings

Section 1: Website Traffic Report

Section 2: Social Media Report
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™ Florida Keys & Key%st

come as you are”

Section 1: Website Traffic Report
Website Traffic Overview

Audience Overview

All Users Aug 1,2017 - Aug 31, 2017
100.00% Sessions
Overview
@ Sessions
10,000
5,000
Aug 8 Aug 15 Aug 22 Aug 29

M New Visitor M Returning Visitor
Sessions Users Pageviews

202,763 158,868 614,423

e et ——— | ——r————— | ——————————

Pages / Session Avg. Session Duration Bounce Rate

3.03 00:02:22 53.27%

% New Sessions

73.17%

.;-'\
woe (@i



™ Florida Keys & Key West

®
) COome 4as you arc

Website Traffic Sources

All Traftic
All Usars Aug 1, 2017 - Aug 31, 2017
100.00% Sessions
Explorer
Summary
@ Sessions
10,000
5,000
Aug B Aug 15 Aug 22 Aug 29
Contribution to total:
Source | Medium [ sessions ] Sessions W
202,763 202,763
% of Total: 100.00% (202,763) 4 of Total: 100.00%
{202,763)
1. W google / organic 124,496 61.40%
2. N (direct) / (none) 4,214 16.87%
3. M bing / organic 8,619 4.25%
4. yahoo ! organic 6,684 3.30%
5. M google / cpe 5,565 274%
m facebook_com f
6. m referral 221 108%
floridakeyswebcams. tv
T .rrahfral 1,669 0.82%
8. yahoosearch ! referral 1,004 0.50%
Q. fla-keys co.uk / referral T45 0.39%
10. bingsearch / referral T35 0.36%

N : . o~
twooceans Lﬁrldakeysg

keywest=



« COME as you are”

™ Florida Keys & Key%st

Most Visited Sections of Website

Content Drilldown

Al Users Aug 1, 2017 - Aug 31,2017
100.00% Pageviews
Explorer
® Pageviews
30,000
15,000
Aug B Aug 15 Aug 22 Aug 29
Page pah val Pageieus Conrnution o tota Pagevews ]

614,423 614,423
% of Total: 100,000 (514,423) % of Total: 100.00%
(614,423)
1. N Iwebcams! 167,976 27.4%
2 | Tkey-wast/ 88,564 14.41%
im I 54,510 BET%

4. Ikey-targel 53,550 8.72% h‘

5. W figamoradal 46,334 7.54% VI
6 W Icalendar! 36,001 5.B6%
7. 1 Imarathonf 31,988 521%
B Inewsl 25,092 4.08%
a. Newer-keys 20,577 3.35%
10. Iphotoadventure/ 10,366 1.69%

.;-'\
twooceans D ondakerss



™ Florida Keys & Key%st

« COME as you are”

Device Usage

Overview
All Users Aug 1, 2017 - Aug 31, 2017
100.00% Sessions
Explorer
Surmmary
® Sessions
10,000
+_
5,000
Aug B Aug 15 Aug 22 Aug 29
Device Categary [Sessions v] Sessions I%
202,763 202,763
% of Total: 100.00% (202,763) % of Total: 100.00%
(202, 763)
1. W maobile 88,889 43.84%
2. W desktop 85,698 42.27%
3. M tablet 28,176 13.90%

ﬂorldake Y2
oo ‘ eywests



™ Florida Keys & Keyw/est

come 4as you are”

Section 2: Social Media Report

= p———
. S N

the

Florida Keys
&KeyWest

come as you are”

Facebook: 352,855 fans
Twitter: 39,555 followers
Instagram: 105,881 followers
Pinterest: 3,077 followers

Google +: 2,129 followers

Data mined 9/27/17
fWOOCEaNs ‘ﬂorldake 3=
DIGITAL EYWEStB



™ Florida Keys & Key West

®
) COome 4as you arc

FACEBOOK SUMMARY
Total Fan Posts . Impressions Engagements Link
Facebook Page Impressions Engagements .
Fans Increase Sent per Post per Post Clicks
The Florida Keys &
352,855 0.75% 40 3,517,455 87.936 66,863 1.671.6 2,420
Key West

Facebook Activity Overview

© 3,517,455 i 66,863 k2,420

Impressions Post Engagements Link Clicks

PAGE IMPRESSIONS, BY DAY

300K
250K
200K
150K
100K

50K

1 2 3 4 5 & 7 8 9 10 1 12 13 14 15 16 117 18 19 20 21 22 23 24 25 26 27 2B 2% 30 3

H orcanNic W VIRAL

.;-'\ . . .
tWOoOCEeans Lﬁrldakeysca

keywest=



™ Florida Keys & l_(ey%st

.+ come as you are®
WHEN THE FACEBOOK PAGE IS MOST ACTIVE
SHARED CONTENT

AUDIENCE ENGAGEMENT, BY DAY

6K
5K
4K
3K

2K

1 2 3 4 5 6 1 1 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 M

W REAcCTIONS WM COMMENTS [ SHARES

Total Engagements increased

Reactions 53,445
Comments 5,105
-1.5%
Shares 8,313 ®
since previous date range
Total Engagements 66,863
Demographics
Page Fans People Reached People Engaged
BY AGE BY GENDER

57.7%

FEMALE

42.3%

MALE

Women between the ages of 45-54 appear to be the leading force among your fans.

.;-'\
twooceans D ondakerss



™ Florida Keys & Key%st

. come 4as you are”

CONTENT PERFORMANCE (top 3, sorted by Total Reach)

Post Reactions Comments

The Florida Keys & Key West

We're live. joining Key West Mayor Craig Cates taking you on a preview of

the free Duval Loop bus service that debuts Thursday. It's an easy way to

get around the Historic Seaport and downtown districts without using your - —
car. The service is a project of Car-Free Key West. And, it's FREE. #keywest

#flkeys #floridakeys

(Post) August 31, 2017 11216 am

The Florida Keys & Key West

Standyby for live from Key West as we give you a preview of the new and
free Duval Loop bus.

[Post) August 31, 2017 1:05 am

The Florida Keys & Key West

Want to avoid the hassle of traffic and parking? Why not park your car and
leave it, then hop on the free Duval Loop! Key West Transit launched the
much-awaited free bus service to the downtown corridor Aug. 31. This free
hop-on hop-off bus service runs from the City’s Park and Ride on Grinnell
Street, along Carcline Street., up the length of Whitehead. then returns down
the length of Simonton to Fleming. Duval Loop provides free and easy
access to restaurants, galleries, gift shops and theatres. Just park once and
forget it. The free Duval Loop will run Thursday through Sunday until
Movember, when it will begin running seven days a week. The Duval Loop
makes 16 stops along the way. and runs every half hour in the mornings -- - —
from & a.m. to 10 a.m. - and it runs every 15 minutes from H a.m. until
midnight. For a detailed schedule or to track the Duwval Loop bus in real
time, go to www ketransit.com Go green and ride the bus —The Free Duval
Loop!

[Post) August 31, 2017 9:00 am

.;-'\
twooceans ‘ﬂorldakeysc
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™ Florida Keys & I_(ey%st

TWITTER REPORT -follower and content data

Twitter Activity Overview

© 105,049 = 2,349 k- 554
Organic Impressions Teotal Engagements Link Clicks
Total Followers 39,555 Total followers increased by
MNew Follower alerts 547 A1 0 o/
. (o]
Actual Followers gained 397 since previous month
People that you unfollowed -3

Your Content & Engagement Habits

SENT MESSAGE CONTENT YOUR TWEETING BEHAVIOR
o
5%
9 CONVERSATION
PLAIN TEXT 95%
UPDATES
PAGE LINKS 0%
NEW CONTACTS
3 °
100%
PHOTO LINKS EXISTING CONTACTS

N
twooceans D ondakerss

DIGITAL



come as you are”

™ Florida Keys & I_(ey%st

The number of impressions per
Tweet increased by

-13.6%

since previous month

Audience Demographics

FOLLOWERS BY AGE FOLLOWERS BY GENDER

20 || o7

24 -28%

=+ [ -
- |

-32%

47%

FEMALE FOLLOWERS

53%

MALE FOLLOWERS

Men between ages of 35-44 appear to be the leading force among your recent followers.

WEBSITE VS. SOCIAL COMPARISON - traffic variations in relation to social referrals
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WEBSITE TRAFFIC
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come as you are”

™ Florida Keys & Key%st

Social Traffic Sources ©

Facebook
Others
Twitter

YouTube
Blogs
Yelp

Q&A Sites

TOPICS FREQUENTLY MENTIONED
with @thefloridakeys

key west 1
can know now start see allign love ma..

HASHTAGS FREQUENTLY MENTIONED
with @thefloridakeys

#keywest 1
end bang summer beaqutiful loved keywes...

keys 12
driving get win live always just may gon...

florida keys 12

make stops please beautiful little headed

thanks 12

even ago cerfoinly already working will fu...

summer "
end offers
trip "

win stand plon kayaking continues escope ama...

#flkeys 18
kids roadtrip stops floridokeys make chat...

#cuba 3

end summer bang beautiful resort cloim hea...

#fltravelchat 13

florida drive will o2 g2 Llived chance good...

#lovefl 12

kids make stops floridakeys roodfirip keeping c...

#travel 12

summer end bang relaxing scomming look dauys...

floridakeys
keyweystg




™ Florida Keys & Key%st

. come as you are”

INSTAGRAM REPORT

Total Follower Followers Media Comments Total Engagements Engegements per
Instagram Profile
Followers Increass Gained Sent Sent Engagements per Media Follower
! thefloridakeys 106,881 2.6% 2,639 5 2 10,899 21798 010

Top Instagram Posts

@thefloridakeys @thefloridakeys @thefloridakeys

4202 Engagements 2981 Engagements 1863 Engagements

AUDIENCE GROWTH, BY DAY

140
120
100

80
Followers gained 149

12 13 14 15 18 17 18 1% 20 21 22 25 24 25 26 27 28 29 30 31
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B FOLLOWERS GAINED
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™ Florida Keys & Keyw/est

Likes Received

Comments Received

Total Engagements

Engagements per Follower

Engagements per Media

AUDIENCE ENGAGEMENT, BY DAY

INSTAGRAM ENGAGEMENT

10,771

128

10,899

0.1

2,179.8

Likes Received 2,390

come 4as you are”

The number of engagements
decreased by

-53.1%

since previous month

The number of engagements per
media increased by

-3.1%

since previous month

2.5k _
Comments 8
. Media Sent 1
2k
1.5K
1K
500
0 == — ==
1 2 3 4 5 G 7 =3 0 11 12 13 14 15 16 17 18 15 20 21 22 23 24 25 26 27 28 23 30 3
AUG

B LiKES RECEIVED H cOMMENTS B MEDIA SENT

floridakeys 2
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MOST USED HASHTAGS

#floridakeys

#dogsofinstagram

Fleeywest

#flkeys

#dogs

™ Florida Keys & Key%st

) come as you are”

Outbound Hashtag Performance

#floridakeys

#flkeeys

#leywest

#dogs

#dogsofinstagram

MOST ENGAGED HASHTAGS

‘ﬂorldake =
keywest=

7,159
1,125
1,[175
1,059

1,059
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come as you are”

Website Status Report
fla-keys.com

September 2017 Data for the November 7, 2017 TDC Meeting

° 8e8 "FloridaKeyssKeyWest .

Section 1: Website Traffic Report
Section 2: Social Media Report
Section 3: Geographic Data on Website Visitors

two | @ ﬂorldakeys =
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™ Florida Keys & Key%st

come as you are®

Section 1: Website Traffic Report
Website Traffic Overview

Audience Overview

All Users Sep 1,2017 - Sep 30, 2017
100.00% Sassions
Overview
@ Sessions
800,000
400,000
Sep B Sep 15 Sep 22 Sep 20

B New Visitor B Returning Visitor

Sessions Users Pageviews

1,908,908 1,284,708 7,768,667
A | A

Pages [ Session Avg. Sesslon Duration Baunce Rate

4.07 00:02:33 39.24%

% New Sessions

66.03%

—_—

O floridakeys 2
twooceans L Il(eywe);tE



™ Florida Keys & Key%st ®

« COmE as you arc

Website Traffic Sources

All Traffic
All Users Sep 1,2017 - Sep 30,2017
100.00% Sessions
Explorer
Summary
® Sessions
800,000
400,000
Sep 8 Sep 15 Sep 22 Sep 29
Source / Medium | Sessions v Sessions SR Contribution to total: .
1,908,908 1,908,908
% of Total: 100.00% (1,808,908) % of Totat 100.00%
(1,908,908)
1. M google / organic 1,151,066 60.30%
2. M (direct) / (none) 296,511 15.53%
m.facebook.com /
i nm refesral 118,799 6.22%
surfinggator.com /
4. faldread 48,235 2.53%
5. W bing / organic 39,619 2.08%
6. W yahoo / organic 37,211 1.95%
beachcamsusa.com /
7. W eferral 28,165 1.48%
8. facebook.com / referral 24,709 1.29%
floridakeyswebcams.tv
9. frafoirel 18,287 0.96%
Fla-Keys.com /
10. WebCam 15,424 0.81%

tw@ ns Lﬂoridakeys'g

keywest=




™ Florida Keys & Key%st

come as you are®

Most Visited Sections of Website

Content Drilldown

Al Users Sep 1,2017 - Sep 30, 2017
100.00% Pageviews
Explorer
@ Pageviews
3,000,000
1,500,000
SepB Sep 15 Sep 22 Sep 20
Page path level 1 Pageviews Contribution to total: [Pageviews 7]
7.768,667 7,768,667
% of Total: 100.00% 4% of Total: 100.00%
{7,766,667) (7,768,657}
1. W Twebcams! 6,974,832 B89.78%
2 Inewsl 322,702 4.15%
inm i 165,947 2.14%
4. Ty -west! 70,334 0.91%
5 B Tkey-largal 31,619 0.41%
6. & Imarathonf 24,950 0.32%
7. 0 lislamorada/l 23,499 0.30%
8. Ihurnicang-information/ 21,317 0.27%
8. Mwebcams 17,779 0.23%
10. lNewer-keys! 17,059 0.27%

. N
twooceans ) onakerss



™ Florida Keys & Key%st

come as you are”

Device Usage

Overview
Al Users Sep 1,2017 - Sep 30, 2017
100.00% Sessions
Explorer
Summary
@ Sessions
800,000
400,000
— S S et
Sep B Sep 15 Sep 22 Sep 28
Device Category [Sessions | Sassions — Contribution to total: .
1,908,908 1,908,908
% of Total: 100.00% (1,908,908) 5 of Total: 100.00%
{1,008 008}
1. W moblile 872,402 45.70%
2. M desktop 721,673 ITe1%
3. W tablet 314,833 16.49%

- ﬂorldake y$ 3
twoo s ‘ eywesta



™ Florida Keys & Key%st

come as you are®

Section 2: Social Media Report

I |1 c

Florida Keys

&KeyW/est

Come as you are”

Facebook: 362,855 fans
Twitter: 42,941 followers
Instagram: 109,371 followers
Pinterest: 3,076 followers

Google +: 2,136 followers

Data mined 10/23/17
fWOOCEaNs ‘ﬂorldake ys2
DIGITAL E)’WEStE



™ Florida Keys & Key%st ®

« COmE as you arc
ee®

FACEBOOK SUMMARY

Fan Posts Impressions Engagements Lirik
Facebook Page Total Fans Irpressions Engagements
Increase Sent per Post per Post Clicks
! The Florida Keys & Ke... 362,855 2.83% 42 7.2747E9 173,209 145,581 3.466.2 24553

© 7,274,789 ik 145,581 k 24,593

Impressions Engagements Clicks

PAGE IMPRESSZIONS, BY DAY

1.2M

L]

E00K

BOOK

ADOK

ZO0K

Crganic TM,201
Viral 939,726
Total Impr s 1,110,927

2 3 4 = 8 7 & 9 10 M 12 13 14 15 18 17 & 1% 20 21 22 253 24 25 26 T 2B I9 3J0

B orcanNIiC H VIRAL

WHEN THE FACEBOOK PAGE IS MOST ACTIVE

306,122 304,732 305,576 306,779 306,626 306,715 306,525

Tue Wed Thu Fri Sat

TIMES

150,000

100,000

50,000

2:00am B6:00am 0:00am 3:00pm 8:00pm @:00pm

twooceans

DIGITAL

floridakeys2
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™ Florida Keys & Key%st

come as you are®

SHARED CONTENT

Audience Engagament

AUDIENCE ENGAGEMENT, BY DAY

Reactions 21,647
Comments 2,343
Shares 3,706

B REACTIONS H COMMENTS M SHARES

Reactions 16,201 Total Engagements
increased by
Comments 12,760 o
-127.6%
Shares 16,620 . o
since previous month
Total Engagements 145,581
Demographics
Page Fans People Reached People Engaged
BY AGE BY GENDER
|o.4%
I -
I -0
259%
I - -

—= 42.0%

MALE

58.0%

FEMALE

Women between the ages of 45-54 appear to be the leading force among your fans.

. N
twooceans ) onakerss



™ Florida Keys & K .y%st ®

« COmE as you arc

CONTENT PERFORMANCE (top 3, sorted by Total Reach)

Top Posts, by Engagement

Post Reactions Comments Engagement » Reach

The Florida Keys & Key West

UPDATE: We appreciate everyone's patience as the recovery effort
continues, your supportive messages have been amazing and heartfelt.
Thank you so very much. We wanted to share a few pics taken from the skies
Tuesday, Sept. 19, perhaps some of your favorite areas in the Keys, to give
you a sense of things here, post-Irma. The Florida Keys still remain
temporarily closed to visitors and a local state of emergency is in effect. The
initial goal for visitors to return remains Oct. 20, the beginning of Key West's

Fantasy Fest, but that date may be advanced. #KeysRecovery 19,904 1,808 20.1% 934775
#floridakeysstrong

(Post) September 21, 2017 12:.04 pm

The Florida Keys & Key West

In post-irma Florida Keys, a rescue story. Although we remain in full-time
recovery mode, our residents and responders remain committed to the
preservation of our marine mammals! Today, a homeowner on Rocky Road,
Sugarloaf Key was looking out one of his windows while working on storm
damage in his house at 11 a.m. He spotted what looked like a dolphin
stranded in some mangroves on a flat offshore. He called to report it to the
Sheriff's Office. Sheriff's deputies, Florida Fish and Wildlife Conservation
Commission officers, local Veterinarian Dr. Doug Mader and Brandon Paquin
from Dolphins Plus sprang into action. They waded out to the stranded female
and carried her to deeper water where she swam away. Dr. Mader, who owns
Marathon Veterinary Hospital, said it appears she had not been stranded too
long because she only had minor sunburn visible on her skin. He is hopeful 4814 131 14.0% 172,919
she will be fine, however if she had remained there long she may have
suffered much more sun damage. He thinks perhaps she washed in with one
of the recent very high tides in the area. Photos of the rescue, courtesy of
Detective Sgt. David Smith

(Post) September 23, 2017 4:24 pm

The Florida Keys & Key West

The first cruise ship since prior to Hurricane Irma arrived in Key West Sunday.
The Empress of the Seas had almost 900 passengers. Monday, Keys officials
are to discuss timing for the official return of visitors to the island chain.
#keysrecovery

4161 239 12.1% 174,798

(Post) September 24, 2017 4:55 pm

, .;5\ . . o~
twooceans Lﬂorldakeysc

DIGITAL kEYWEStS



™ Florida Keys & Key%st

come as you are®

TWITTER REPORT -follower and content data

© 762,018 "= 32,000 k10,152
Organic Total Link Clicks
Impressions Engagements

Total Followers 42,941

Mews Fallower alerts 3na

Actual Followeers gained 3,386

People that vou followed -

SEMNT MESS5AGE COMNTENT YOUR TWEETIMG BEEHAVIOR

35%
65%

UPDATES

17

PLAIM TEXT

15
PAGE LINKS 529%

MNEW CONTACTS

5 48%

PHOTO LINKS EXISTING CONTACTS

Total Impressions increased by

-648.3%

since previous month

twooceans ‘ﬂorldake 3




™ Florida Keys & Key%st

. &' come as you are”

Twitter Audience Demographics

FOLLOWERS BY AGE FOLLOWERS BY GENDER
0 I{J_?'aa 48'0/
o il (o]
3 _20% FEMALE FOLLOWERS
- 352% 20/
< N - 52%
54 _11_3% MALE FOLLOWERS
- 2.9%

Men between ages of 35-44 appear to be the leading force among your recent followers.

WEBSITE VS. SOCIAL COMPARISON - traffic variations in relation to social referrals

3 5 125 -

" # WEBSITE TRAFFIC
1,917,853

2m 41

¥ TWITTER MENTIONS

2m 3 0

im 2 @ ARTICLES & BLOGS
X ]

SO0k 1
] — .
SOCIAL TRAFFIC

Social Traffic Sources ©

h—

Yelp

Q&4 Sites

- ﬂorldake y$ 3
twooceans eywests




™ Florida Keys & Key%st

TOPICS FREQUENTLY MENTIONED
with @thefloridakeys

o 27
will safe love always go thinking stay ...

come as you are®

HASHTAGS FREQUENTLY MENTIONED
with @thefloridakeys

#irma 3 4
hurricane regarding compiled transmitted L..

prayers 22
safe sending stay will happening holds t..

people

get love just stay safe help thinking worr...

key west 21

praying thinking will back met now ago r..

hurricane 19
regarding compiled transmitted sofe evacuate wil..

friends 18

thinking safe proying stay know bless reopenin...

#keywest 22
hurricane regarding compiled transmitted L..

#hurricaneirma 20
now heart victims help prayers safe plea...

#flwx 19

hurricane regarding compiled transmitited lote...

#flkeys 19

hurricane regarding compiled transmitted lotest ke...

#floridakeys 15

love fort zachary state park full bit open history

L ﬂorll(dakeys S




™ Florida Keys & Key%st

come as you are®

INSTAGRAM REPORT

Total Follower Followers  Media  Comments Tatal Engagements Engagements
Instagram Profile
Fallowers Increase Gained Sent Sent Engagemenis per Media per Follower
! The Florida Keys & Ke... 109,31 3.3% 3,490 13 17 41,508 319249 0.38

Instagram Top Posts

L

@thefloridakeys @thefloridakeys @thefloridakeys
5598 Engagements 5361 Engagements 5286 Engagements

AUDIENCE GROWTH, BY DAY

400
Followers gained 355
300
200
100
o
1 2 3 4 5 & 7 5 9 10 1 12 13 14 15 18 17 18 12 20 21 22 23 24 25 26 27 28 29 30
ZERT

B FOLLOWERS GAINED

L\ )
orldakeysc
t\é/?g Al keywest=




™ Florida Keys & Key%st

come as you are®

INSTAGRAM ENGAGEMENT

AUDIENCE ENGAGEMENT, BY DAY
7K

Likes Received 6,360
Comments 78

5K Media Sent 1

B

4K

1 4 3 4 s 8 7 g g 1 M 12 13 14 15 1§ 17 18 18 20 21 22 I3 24 25 26 27 28 2% 30
SEPT
B LIKES RECEIVED B COMMENTS B MEDIA SENT
The number of
engagements increased
Likes Received 40,430
Comments Received 1,078 81 40/
“
2 . (o}
Total Engagements 41,508 since previous month
The number of
engagements per media
Engagements per Follower 0.38 increased by

Engagements per Media 3,192.92 rFs 4 6 7 o/o
.

since previous month

Instagram Outbound Hashtag Performance

MOST USED HASHTAGS MOST ENGAGED HASHTAGS
#keysrecovery _6 #keysrecovery 26,920
#floridanow _5 #floridakeys EO
#floridakeys L 4 #floridanow 2425

orldakeysc=
tWOoCCoe ‘ keywest=



™ Florida Keys & K .y%st ®

¢ COmME as you arc

PINTEREST SUMMARY

Avg. daily impressions

262

600

Avyg. daily viewers

200
Sep 1 14 7 10 13 16 19 22 25 28
T
pis Add more of your Pins to Pinterest to increase impressions and reach more people. Learn more.

Top Pin impressions from the last 30 days Impressions Clicks Saves Pin type
E Instructors with Lazy Dog Adventures tea... 596 0 0
PReE As the cold, dark December days herald t... 367 0 0

The Florida Keys with Kids 298 1 2
My .
ﬂ "Key Deer on No Name Key" Florida Keys ... 281 0 0
E Florida Keys Road Trip: 10 Stops to Make ... 195 3 2

Show more

Boards with top Pin impressions from the last 30 days Impressions Clicks Saves # of Pins
L1 "Not Your Average Florida" by The Florid 684 0 0 19
=L g !
. - : :

Animal Action by The Florid... 830 0 4 19
o5 !
%g Island Heliday by The Florid... 625 1 3 27
%ﬂ Florida Keys Visitor Photos by The Florid... 608 4 1 214
&, |
E Florida Keys Weddings, Vow Renewals, H... by The Flord... 595 0 1 95

e (@ Norjdakeys:

DIGITAL keywest=
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come as you are®

Section 3: Geographic Data on Website Visitors

J

Google Analytics

ﬂondakeys"
keywest=




l http://www.fla-keys.com
www.fla-keys.com

Location

All Users
100.00% Sessions

BN 1,393,558

Map Overlay
Summary
~
»
1
Acquisition
Country
Sessions
1,908,908
% of Total:
100.00%
(1,908,908)
. 1,393,558
1. United States (73.00%)
146,714
2. Germany (7.69%)
) ) 63,191
3. United Kingdom (3.31%)
62,935
4. Canada (3.30%)
22,773
5. France (1.19%)
19,489
6. Sweden (1.02%)
18,483
7. Netherlands (0.97%)
. 17,362
8. Switzerland (0.91%)
16,706
9. Italy (0.88%)
13,097
10. Poland (0.69%)
. 12,746
11. Austria (0.67%)
. 12,125
12. Finland (0.64%)

% New
Sessions

66.11%
Avg for
View:
66.03%
(0.13%)

65.19%

67.56%

65.49%

69.56%

65.17%

64.83%

67.55%

71.36%

68.58%

73.99%

73.83%

68.89%

New
Users

1,262,053
% of Total:

100.13%
(1,260,422)

908,445
(71.98%)

99,127
(7.85%)

41,386
(3.28%)

43,779
(3.47%)

14,842
(1.18%)

12,635
(1.00%)

12,486
(0.99%)

12,390
(0.98%)

11,457
(0.91%)

9,690
(0.77%)

9,410
(0.75%)

8,353
(0.66%)

Behavior

Bounce
Rate

39.24%
Avg for
View:
39.24%
(0.00%)

40.95%

32.89%

36.77%

36.69%

33.18%

30.29%

32.80%

31.78%

34.27%

37.02%

32.54%

26.98%

Pages /
Session

4.07
Avg for
View:
4.07
(0.00%)

4.04

434

4.00

4.18

4.22

4.41

4.32

4.24

4.29

3.63

4.10

4.95

Avg.
Session
Duration

00:02:33
Avg for
View:
00:02:33
(0.00%)

00:02:33

00:02:30

00:02:34

00:02:36

00:02:45

00:02:47

00:02:41

00:02:21

00:02:32

00:02:23

00:02:20

00:03:05

[1GO TO REPORT

Sep 1,2017 - Sep 30,2017

Conversions = Goal 1: Visited Places to Stay

Visited Places to Stay
(Goal 1 Conversion Rate)

0.21%

Avg for View:
0.21%

(0.00%)

0.22%

0.13%

0.29%

0.26%

0.18%

0.16%

0.15%

0.12%

0.15%

0.05%

0.10%

0.09%

Visited Places to Stay
(Goal 1 Completions)

3,941
% of Total:
100.00%

(3,941)
3,007
(76.30%)

190
(4.82%)

181
(4.59%)

165
(4.19%)

42
(1.07%)

31
(0.79%)

28
(0.71%)

21
(0.53%)

25
(0.63%)

7
(0.18%)

13
(0.33%)

11
(0.28%)

Visited Places to
Stay (Goal 1 Value)

$0.00
% of Total:
0.00%

($0.00)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)


https://analytics.google.com/analytics/web/?utm_source=pdfReportLink#report/visitors-geo/a552146w2129713p2156971/?_u.date00=20170901&_u.date01=20170930&geo-table.plotKeys=%5B%5D&geo-table.rowCount=25/

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

Brazil

Belgium

Norway

Spain

Czechia

Denmark

Australia

Argentina

Ireland

Hungary

Russia

Mexico

Israel

(0.56%)

9,459
(0.50%)

8,069
(0.42%)

6,711
(0.35%)

6,031
(0.32%)

5,930
(0.31%)

5,802
(0.30%)

5,548
(0.29%)

3,443
(0.18%)

2,999
(0.16%)

2,213
(0.12%)

1,992
(0.10%)

1,903
(0.10%)

71.89%

66.69%

68.63%

71.48%

67.78%

62.53%

74.44%

72.46%

68.43%

65.79%

69.86%

80.82%

73.62%

7,635
(0.60%)

6,308
(0.50%)

5,538
(0.44%)

4,797
(0.38%)

4,088
(0.32%)

3,708
(0.29%)

4,319
(0.34%)

4,020
(0.32%)

2,356
(0.19%)

1,973
(0.16%)

1,546
(0.12%)

1,610
(0.13%)

1,401
(0.11%)

41.04%

29.64%

31.59%

36.27%

32.45%

33.90%

36.81%

36.64%

36.92%

34.68%

55.22%

42.02%

35.21%

© 2017 Google

3.59

4.58

4.21

3.93

4.35

414

3.80

3.77

3.89

4.44

2.63

3.31

3.68

00:02:45

00:02:42

00:02:29

00:02:35

00:02:41

00:02:32

00:02:37

00:02:59

00:02:31

00:02:27

00:01:42

00:02:15

00:02:28

0.22%

0.11%

0.14%

0.22%

0.08%

0.22%

0.17%

0.31%

0.20%

0.10%

0.23%

0.10%

0.16%

23
(0.58%)

10
(0.25%)

11
(0.28%)

15
(0.38%)

5
(0.13%)

13
(0.33%)

10
(0.25%)

17
(0.43%)

7
(0.18%)

3
(0.08%)

5
(0.13%)

2
(0.05%)

3
(0.08%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

Rows 1-250of 210



I http://www.fla-keys.com
www.fla-keys.com

Location

ALL » COUNTRY: United States

All Users

73.00% Sessions

BN 206,525

Map Overlay
Summary
1,169
Acquisition
Region
Sessions
1,393,558
% of Total:
73.00%
(1,908,908)
. 206,525
1. Florida (1482%)
87,164
2. New York (6.25%)
; 71,898
3. Pennsylvania (516%)
; 68,551
4. Ohio (4.92%)
inoi 68,536
5. lllinois (4.92%)
i 65,282
6. Michigan (4.68%)
59,397
7. Texas (4.26%)
58,247
8. New Jersey (418%)
; ; 57,933
9. California (416%)
. 55,784
10. Georgia (4.00%)
; 55,426
11. North Carolina (3.98%)
N 40,105
12. Virginia (2.88%)

% New
Sessions

65.19%
Avg for
View:
66.03%
(-1.27%)

66.92%

65.15%

60.28%

62.40%

63.21%

62.80%

68.15%

60.95%

70.67%

67.21%

66.31%

65.70%

New
Users

908,445
% of Total:
72.07%

(1,260,422)
138,211
(15.21%)

56,789
(6.25%)

43,339
(4.77%)

42,773
(4.71%)

43,319
(4.77%)

40,995
(4.51%)

40,481
(4.46%)

35,499
(3.91%)

40,942
(4.51%)

37,490
(4.13%)

36,753
(4.05%)

26,347
(2.90%)

Behavior

Bounce
Rate

40.95%
Avg for
View:
39.24%
(4.34%)

42.80%

42.68%

39.26%

39.14%

41.32%

39.51%

42.66%

40.67%

42.22%

41.16%

40.71%

41.12%

Pages /
Session

4.04
Avg for
View:
4.07
(-0.85%)

3.62

3.88

4.38

4.38

4.02

4.25

3.85

4.24

3.87

3.79

3.95

4.07

Avg.
Session
Duration

00:02:33
Avg for
View:
00:02:33
(-0.04%)

00:02:26

00:02:24

00:02:43

00:02:44

00:02:32

00:02:41

00:02:30

00:02:42

00:02:24

00:02:27

00:02:30

00:02:34

Conversions

Visited Places to Stay
(Goal 1 Conversion Rate)

[1GO TO REPORT

Sep 1,2017 - Sep 30,2017

Goal 1: Visited Places to Stay

Visited Places to Stay
(Goal 1 Completions)

Visited Places to
Stay (Goal 1 Value)

0.22% 3,007 $0.00
Avg for View: % of Total: % of Total:
0.21% 76.30% 0.00%
(4.52%) (3,941) ($0.00)
0.17% a 2.0316"/3) (%%r?x(;
0.22% (6499 s
0.23% a0 o
0.21% aso 908
0.23% 519% e
0.19% (4.(1)2273) (%%8’/3
0.27% 539 oo
0.20% 039 b
0.25% s oo
0.16% 255 b
0.23% w2 (%%r?g
0.24% (26 000


https://analytics.google.com/analytics/web/?utm_source=pdfReportLink#report/visitors-geo/a552146w2129713p2156971/?_u.date00=20170901&_u.date01=20170930&geo-table.plotKeys=%5B%5D&geo-table.rowStart=0&geo-table.rowCount=50&_r.drilldown=analytics.country:US/

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.

28.

29.

30.

31.

32.

33.

34.

35.

36.

37.

38.

39.

40.

41.

42.

43.

44.

45.

46.

Massachusetts

Tennessee

Maryland

Indiana

Minnesota

Wisconsin

Colorado

Missouri

South Carolina

District of Columbia

Kentucky

Connecticut

Alabama

Washington

Arizona

Louisiana

New Hampshire

lowa

Oregon

Maine

Oklahoma

Kansas

Rhode Island

Delaware

West Virginia

Mississippi

Nebraska

Nevada

Arkansas

Utah

Vermont

New Mexico

Idaho

Hawaii

38,431
(2.76%)

36,356
(2.61%)

34,384
(2.47%)

32,800
(2.35%)

24,727
(1.77%)

22,473
(1.61%)

21,906
(1.57%)

20,942
(1.50%)

20,813
(1.49%)

20,059
(1.44%)

19,269
(1.38%)

19,188
(1.38%)

19,159
(1.37%)

18,408
(1.32%)

14,190
(1.02%)

13,547
(0.97%)

9,541
(0.68%)

9,234
(0.66%)

9,187
(0.66%)

7,989
(0.57%)

7,245
(0.52%)

7,169
(0.51%)

7,116
(0.51%)

6,984
(0.50%)

6,877
(0.49%)

6,649
(0.48%)

6,437
(0.46%)

6,037
(0.43%)

5,458
(0.39%)

5,090
(0.37%)

3,456
(0.25%)

3,167
(0.23%)

2,572
(0.18%)

2,158
(0.15%)

63.22%

65.76%

63.10%

61.95%

64.12%

63.55%

66.91%

64.72%

67.26%

64.50%

63.43%

62.40%

68.13%

70.80%

68.96%

68.53%

62.49%

63.13%

71.06%

63.96%

65.71%

66.80%

64.67%

61.64%

64.32%

68.67%

63.26%

67.77%

68.16%

67.64%

65.02%

67.00%

71.46%

72.80%

24,295
(2.67%)

23,907
(2.63%)

21,697
(2.39%)

20,318
(2.24%)

15,856
(1.75%)

14,282
(1.57%)

14,658
(1.61%)

13,553
(1.49%)

13,999
(1.54%)

12,938
(1.42%)

12,223
(1.35%)

11,974
(1.32%)

13,053
(1.44%)

13,032
(1.43%)

9,786
(1.08%)

9,284
(1.02%)

5,962
(0.66%)

5,829
(0.64%)

6,528
(0.72%)

5110
(0.56%)

4,761
(0.52%)

4,789
(0.53%)

4,602
(0.51%)

4,305
(0.47%)

4,423
(0.49%)

4,566
(0.50%)

4,072
(0.45%)

4,091
(0.45%)

3,720
(0.41%)

3,443
(0.38%)

2,247
(0.25%)

2,122
(0.23%)

1,838
(0.20%)

1,571
(0.17%)

41.61%

39.89%

38.91%

38.50%

39.63%

39.43%

40.10%

40.26%

39.57%

45.46%

38.37%

40.59%

40.30%

39.06%

40.51%

42.52%

38.91%

39.26%

41.22%

38.67%

40.40%

41.18%

41.84%

40.69%

37.44%

39.78%

40.52%

39.61%

40.25%

40.61%

39.21%

40.61%

38.80%

39.85%

4.15

4.10

4.39

4.33

4.44

4.32

414

4.11

4.10

3.57

4.28

4.23

3.98

4.01

4.14

3.95

4.26

4.40

3.94

4.21

4.30

413

3.97

412

4.39

4.11

4.59

4.08

4.01

3.92

3.89

4.21

414

3.88

00:02:35

00:02:35

00:02:39

00:02:46

00:02:40

00:02:44

00:02:32

00:02:33

00:02:40

00:02:23

00:02:41

00:02:37

00:02:34

00:02:23

00:02:34

00:02:32

00:02:41

00:02:37

00:02:28

00:02:40

00:02:44

00:02:30

00:02:23

00:02:36

00:02:44

00:02:43

00:02:35

00:02:33

00:02:32

00:02:23

00:02:39

00:02:44

00:02:21

00:02:21

0.26%

0.18%

0.20%

0.23%

0.27%

0.31%

0.20%

0.29%

0.19%

0.15%

0.23%

0.30%

0.20%

0.20%

0.17%

0.21%

0.17%

0.30%

0.11%

0.11%

0.18%

0.32%

0.15%

0.13%

0.25%

0.29%

0.36%

0.25%

0.38%

0.37%

0.09%

0.13%

0.08%

0.14%

101
(3.36%)

65
(2.16%)

69
(2.29%)

74
(2.46%)

66
(2.19%)

70
(2.33%)

44
(1.46%)

60
(2.00%)

40
(1.33%)

31
(1.03%)

44
(1.46%)

58
(1.93%)

38
(1.26%)

37
(1.23%)

24
(0.80%)

29
(0.96%)

16
(0.53%)

28
(0.93%)

10
(0.33%)

9
(0.30%)

13
(0.43%)

23
(0.76%)

11
(0.37%)

9
(0.30%)

17
(0.57%)

19
(0.63%)

23
(0.76%)

15
(0.50%)

21
(0.70%)

19
(0.63%)

3
(0.10%)

4
(0.13%)

2
(0.07%)

3
(0.10%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)



47.

48.

49.

50.

Montana

South Dakota

Alaska

Wyoming

2,152
(0.15%)

1,744
(0.13%)

1,653
(0.12%)

1,498
(0.11%)

66.12%

65.88%

69.51%

64.95%

1,423
(0.16%)

1,149
(0.13%)

1,149
(0.13%)

973
(0.11%)

36.06%

40.88%

38.17%

36.72%

© 2017 Google

4.26

3.78

3.98

4.49

00:02:49

00:02:18

00:02:38

00:02:59

0.28%

0.57%

0.06%

0.27%

(0.20%)
10
(0.33%)

(0.03%)

(0.13%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

Rows 1 - 50 of 52
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Location

ALL » COUNTRY: United States » REGION: Florida

* Al Users
10.82% Sessions

Map Overlay

Summary

City

1. Orlando

2. Miami

3. Tampa

4. Jacksonville

5. Key West

6. (not set)

7. Fort Lauderdale

8. Gainesville

9. Tallahassee

10. Port St. Lucie

11. St. Petersburg

12. Key Largo

T 27,753

Acquisition

Sessions

206,525
% of Total:
10.82%

(1,908,908)
27,753
(13.44%)

18,648
(9.03%)

11,512
(5.57%)

6,471
(3.13%)

3,996
(1.93%)

3,181
(1.54%)

2,973
(1.44%)

2,493
(1.21%)

2,486
(1.20%)

2,107
(1.02%)

1,865
(0.90%)

1,817
(0.88%)

% New
Sessions

66.92%
Avg for
View:
66.03%
(1.35%)

65.01%

65.41%

67.08%

67.27%

57.83%

66.65%

65.99%

71.96%

73.25%

66.49%

70.56%

60.10%

New
Users

138,211
% of Total:
10.97%

(1,260,422)
18,043
(13.05%)

12,198
(8.83%)

7,722
(5.59%)

4,353
(3.15%)

2,311
(1.67%)

2,120
(1.53%)

1,962
(1.42%)

1,794
(1.30%)

1,821
(1.32%)

1,401
(1.01%)

1,316
(0.95%)

1,092
(0.79%)

Behavior

Bounce
Rate

42.80%
Avg for
View:
39.24%
(9.07%)

44.33%

50.91%

49.67%

38.76%

55.83%

40.77%

43.93%

40.51%

40.59%

40.25%

43.00%

57.07%

Pages /
Session

3.62

Avg for
View:
4.07
(-11.02%)

3.43

3.04

3.17

3.95

2.55

3.95

3.34

3.58

3.63

3.91

2.33

Avg.
Session
Duration

00:02:26
Avg for
View:
00:02:33
(-5.04%)

00:02:18

00:02:03

00:01:56

00:02:46

00:02:25

00:02:22

00:02:19

00:02:07

00:02:00

00:02:35

00:02:05

00:01:29

[1GO TO REPORT

Sep 1,2017 - Sep 30,2017

Conversions = Goal 1: Visited Places to Stay

Visited Places to Stay
(Goal 1 Conversion Rate)

0.17%
Avg for View:
0.21%

(-15.33%)

0.08%

0.14%

0.11%

0.22%

0.30%

0.09%

0.37%

0.12%

0.24%

0.19%

0.27%

0.28%

Visited Places to Stay
(Goal 1 Completions)

361
% of Total:
9.16%

(3,941)
22
(6.09%)

27
(7.48%)

13
(3.60%)

14
(3.88%)

12
(3.32%)

3
(0.83%)

11
(3.05%)

3
(0.83%)

6
(1.66%)

4
(1.11%)

5
(1.39%)

5
(1.39%)

Visited Places to
Stay (Goal 1 Value)

$0.00
% of Total:
0.00%

($0.00)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)


https://analytics.google.com/analytics/web/?utm_source=pdfReportLink#report/visitors-geo/a552146w2129713p2156971/?_u.date00=20170901&_u.date01=20170930&geo-table.plotKeys=%5B%5D&geo-table.rowStart=0&geo-table.rowCount=50&_r.drilldown=analytics.country:US,analytics.region:US-FL/

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.

28.

29.

30.

31.

32.

33.

34.

35.

36.

37.

38.

39.

40.

41.

42.

43.

44.

45.

46.

Palm Beach Gardens

Cape Coral

Melbourne

Ocala

Palm Bay

Four Corners

Boca Raton

Miami Beach

Coral Springs

Wellington

Lakeland

Brandon

Greenacres

Plantation

Jupiter

Clearwater

Miramar

Palm Coast

Davie

Hialeah

Hollywood

Pompano Beach

Rockledge

West Palm Beach

Spring Hill

Sanford

Kendall

The Villages

Bradenton

Pembroke Pines

Boynton Beach

Port Orange

Palm City

Oviedo

1,711
(0.83%)

1,586
(0.77%)

1,523
(0.74%)

1,520
(0.74%)

1,394
(0.67%)

1,373
(0.66%)

1,311
(0.63%)

1,302
(0.63%)

1,260
(0.61%)

1,227
(0.59%)

1,221
(0.59%)

1,209
(0.59%)

1,186
(0.57%)

1,181
(0.57%)

1,133
(0.55%)

1,121
(0.54%)

1,116
(0.54%)

1,089
(0.53%)

1,055
(0.51%)

1,048
(0.51%)

1,030
(0.50%)

1,029
(0.50%)

1,029
(0.50%)

1,000
(0.48%)

989
(0.48%)

961
(0.47%)

960
(0.46%)

955
(0.46%)

943
(0.46%)

932
(0.45%)

914
(0.44%)

914
(0.44%)

907
(0.44%)

882
(0.43%)

64.87%

67.47%

69.14%

68.22%

69.37%

63.66%

68.80%

67.20%

69.60%

67.16%

64.29%

67.33%

67.62%

68.16%

70.43%

71.01%

67.74%

65.20%

68.72%

74.05%

72.43%

69.58%

65.79%

74.70%

71.08%

68.89%

68.33%

63.14%

72.43%

70.82%

64.88%

69.37%

68.58%

67.91%

1,110
(0.80%)

1,070
(0.77%)

1,053
(0.76%)

1,037
(0.75%)

967
(0.70%)

874
(0.63%)

902
(0.65%)

875
(0.63%)

877
(0.63%)

824
(0.60%)

785
(0.57%)

814
(0.59%)

802
(0.58%)

805
(0.58%)

798
(0.58%)

796
(0.58%)

756
(0.55%)

710
(0.51%)

725
(0.52%)

776
(0.56%)

746
(0.54%)

716
(0.52%)

677
(0.49%)

747
(0.54%)

703
(0.51%)

662
(0.48%)

656
(0.47%)

603
(0.44%)

683
(0.49%)

660
(0.48%)

593
(0.43%)

634
(0.46%)

622
(0.45%)

599
(0.43%)

38.34%

42.37%

42.74%

39.93%

39.38%

38.31%

40.96%

46.39%

39.84%

37.90%

38.08%

41.44%

39.29%

40.30%

39.63%

41.84%

37.37%

38.48%

38.86%

39.03%

42.82%

41.79%

38.00%

43.30%

41.35%

40.06%

42.08%

37.80%

39.77%

41.20%

41.36%

39.39%

39.47%

38.32%

3.63

3.51

3.96

413

4.03

2.99

3.74

4.02

4.16

3.50

3.74

3.45

3.74

4.08

3.90

3.97

3.41

3.64

3.97

3.69

3.79

4.52

3.68

4.60

3.93

3.46

3.98

4.00

3.68

3.63

00:02:47

00:02:21

00:02:25

00:02:17

00:02:42

00:02:31

00:02:57

00:02:08

00:02:37

00:02:32

00:02:37

00:02:32

00:02:44

00:02:27

00:02:40

00:02:04

00:02:40

00:02:40

00:02:49

00:02:56

00:02:23

00:02:29

00:02:29

00:02:11

00:02:21

00:02:59

00:02:41

00:03:46

00:02:20

00:02:27

00:02:37

00:03:04

00:02:45

00:02:30

0.18%

0.25%

0.07%

0.07%

0.14%

0.15%

0.08%

0.61%

0.48%

0.08%

0.33%

0.00%

0.25%

0.25%

0.09%

0.62%

0.09%

0.28%

0.28%

0.29%

0.10%

0.49%

0.00%

0.20%

0.20%

0.21%

0.10%

0.10%

0.11%

0.21%

0.33%

0.11%

0.00%

0.11%

3
(0.83%)

4
(1.11%)

1
(0.28%)

1
(0.28%)

2
(0.55%)

2
(0.55%)

1
(0.28%)

8
(2.22%)

6
(1.66%)

1
(0.28%)

4
(1.11%)

0
(0.00%)

3
(0.83%)

3
(0.83%)

1
(0.28%)

7
(1.94%)

1
(0.28%)

3
(0.83%)

3
(0.83%)

3
(0.83%)

1
(0.28%)

5
(1.39%)

0
(0.00%)

2
(0.55%)

2
(0.55%)

2
(0.55%)

1
(0.28%)

1
(0.28%)

1
(0.28%)

2
(0.55%)

3
(0.83%)

1
(0.28%)

0
(0.00%)

1
(0.28%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)



47.

48.

49.

50.

Union Park

Pensacola

Sarasota

St. Augustine

877
(0.42%)

861
(0.42%)

859
(0.42%)

856
(0.41%)

66.48%

68.06%

66.82%

70.21%

583
(0.42%)

586
(0.42%)

574
(0.42%)

601
(0.43%)

37.74% 3.89

43.09% 4.11

40.63% 3.82

34.70% 3.74

© 2017 Google

00:02:53

00:02:37

00:02:09

00:02:54

0.00%

0.00%

0.12%

0.00%

0
(0.00%)

0
(0.00%)

1
(0.28%)

0
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

Rows 1 - 50 of 495



I http://www.fla-keys.com

www.fla-keys.com

Location

ALL » COUNTRY: Canada

Map Overlay

Summary

City

1. Toronto

2. Montreal

3. Ottawa

4. Calgary

5. Quebec City

6. (not set)

7. Hamilton

8. Vancouver

9. London

10. Mississauga

11. Edmonton

12. Winnipeg

All Users

3.30% Sessions

I 5810

Acquisition

Sessions

62,935
% of Total:
3.30%

(1,908,908)

5,810
(9.23%)

4,233
(6.73%)

2,140
(3.40%)

1,842
(2.93%)

1,761
(2.80%)

1,449
(2.30%)

1,303
(2.07%)

1,073
(1.70%)

1,047
(1.66%)

976
(1.55%)

972
(1.54%)

906
(1.44%)

% New
Sessions

69.56%
Avg for
View:
66.03%
(5.35%)

71.17%

70.04%

70.61%

72.91%

72.23%

72.12%

64.24%

74.74%

70.01%

74.08%

73.56%

72.85%

New
Users

43,779
% of Total:
3.47%

(1,260,422)

4135
(9.45%)

2,965
(6.77%)

1,511
(3.45%)

1,343
(3.07%)

1,272
(2.91%)

1,045
(2.39%)

837
(1.91%)

802
(1.83%)

733
(1.67%)

723
(1.65%)

715
(1.63%)

660
(1.51%)

Behavior

Bounce
Rate

36.69%
Avg for
View:
39.24%
(-6.52%)

41.00%

37.70%

37.71%

39.03%

33.73%

40.23%

38.37%

38.30%

35.05%

34.94%

39.61%

38.85%

Pages /
Session

418
Avg for
View:
4.07
(2.83%)

3.94

3.83

4.00

4.45

4.02

3.88

4.04

4.09

4.55

4.00

3.90

3.83

Avg.
Session
Duration

00:02:36
Avg for
View:
00:02:33
(1.43%)

00:02:17

00:02:14

00:02:15

00:02:27

00:02:29

00:02:42

00:02:52

00:02:18

00:02:56

00:02:22

00:02:16

00:02:11

~

» 4

[1GO TO REPORT

Sep 1,2017 - Sep 30,2017

Conversions = Goal 1: Visited Places to Stay

Visited Places to Stay
(Goal 1 Conversion Rate)

0.26%
Avg for View:
0.21%

(26.99%)

0.26%

0.14%

0.56%

0.22%

0.23%

0.41%

0.31%

0.28%

0.19%

0.51%

0.41%

0.44%

Visited Places to Stay
(Goal 1 Completions)

165
% of Total:
4.19%

(3,941)
15
(9.09%)

6
(3.64%)

12
(7.27%)

4
(2.42%)

4
(2.42%)

6
(3.64%)

4
(2.42%)

3
(1.82%)

(1.21%)

;]

(3.03%)

4
(2.42%)

N

(2.42%

Visited Places to
Stay (Goal 1 Value)

$0.00
% of Total:
0.00%

($0.00)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)


https://analytics.google.com/analytics/web/?utm_source=pdfReportLink#report/visitors-geo/a552146w2129713p2156971/?_u.date00=20170901&_u.date01=20170930&_r.drilldown=analytics.country:CA&geo-segmentExplorer.segmentId=analytics.city&geo-table.plotKeys=%5B%5D&geo-table.rowStart=0&geo-table.rowCount=25/

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

Laval

Barrie

Windsor

Kitchener

Brampton

Burlington

Oakville

Halifax

Dartmouth

St. John's

Surrey

Gatineau

Kingston

828
(1.32%)

817
(1.30%)

718
(1.14%)

542
(0.86%)

539
(0.86%)

530
(0.84%)

530
(0.84%)

484
(0.77%)

473
(0.75%)

455
(0.72%)

451
(0.72%)

445
(0.71%)

430
(0.68%)

66.06%

67.44%

60.86%

64.58%

68.46%

68.11%

62.83%

68.18%

72.30%

77.80%

73.17%

74.83%

71.86%

547
(1.25%)

551
(1.26%)

437
(1.00%)

350
(0.80%)

369
(0.84%)

361
(0.82%)

333
(0.76%)

330
(0.75%)

342
(0.78%)

354
(0.81%)

330
(0.75%)

333
(0.76%)

309
(0.71%)

30.80%

37.70%

35.93%

35.98%

32.47%

36.98%

40.19%

36.98%

32.77%

36.48%

39.02%

33.48%

41.16%

© 2017 Google

4.39

4.05

4.69

412

4.65

3.89

3.78

3.86

3.68

4.11

3.90

4.81

3.97

00:02:57

00:02:38

00:03:03

00:03:05

00:02:38

00:02:44

00:02:17

00:02:42

00:01:58

00:02:43

00:02:45

00:02:43

00:02:01

0.12%

0.12%

0.28%

0.74%

0.37%

0.19%

0.75%

0.21%

0.21%

0.44%

0.22%

0.00%

0.23%

1
(0.61%)

1
(0.61%)

2
(1.21%)

4
(2.42%)

2
(1.21%)

1
(0.61%)

4
(2.42%)

1
(0.61%)

1
(0.61%)

2
(1.21%)

1
(0.61%)

0
(0.00%)

1
(0.61%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

Rows 1-25 of 727



I http://www.fla-keys.com
www.fla-keys.com

Location
ALL » COUNTRY: United Kingdom

All Users

3.31% Sessions

TN 11,343

Map Overlay
Summary
1
Acquisition
City
Sessions
63,191
% of Total:
3.31%
(1,908,908)
11,343
1. London (17.95%)
2,770
2. (not set) (4.38%)
A 1,128
3. Birmingham (1.79%)
1,068
4. Glasgow (1.69%)
. 967
5. Edinburgh (1.53%)
916
6. Manchester (1.45%)
890
7. Leeds (1.41%)
. 826
8. Liverpool (1.31%)
. 818
9. Bristol (1.29%)
) 685
10. Sheffield (1.08%)
. 575
11. Nottingham (0.91%)
12. Southampton (0,3521%9)

% New
Sessions

65.49%
Avg for
View:
66.03%
(-0.81%)

65.42%

65.31%

65.43%

63.48%

59.26%

69.10%

64.49%

63.56%

65.53%

65.11%

65.91%

64.55%

New
Users

41,386
% of Total:
3.28%

(1,260,422)

7,421
(17.93%)

1,809
(4.37%)

738
(1.78%)

678
(1.64%)

573
(1.38%)

633
(1.53%)

574
(1.39%)

525
(1.27%)

536
(1.30%)

446
(1.08%)

379
(0.92%)

335
(0.81%)

Behavior

Bounce
Rate

36.77%
Avg for
View:
39.24%
(-6.30%)

40.75%

37.55%

38.83%

34.36%

35.06%

39.96%

37.19%

37.05%

35.45%

36.35%

33.39%

34.30%

Pages /
Session

4.00
Avg for
View:
4.07
(-1.61%)

3.63

415

3.73

4.54

3.98

3.66

3.64

3.92

417

3.82

4.54

4.02

>

Avg.
Session
Duration

00:02:34
Avg for
View:
00:02:33
(0.38%)

00:02:27
00:03:04
00:02:27
00:02:48
00:02:54
00:02:18
00:02:13
00:02:49
00:02:50
00:02:26

00:03:05

00:02:17

[1GO TO REPORT

Sep 1,2017 - Sep 30,2017

Conversions = Goal 1: Visited Places to Stay

Visited Places to Stay
(Goal 1 Conversion Rate)

0.29%

Avg for View:
0.21%
(38.74%)

0.35%

0.25%

0.09%

0.47%

0.21%

0.22%

0.22%

0.00%

0.49%

0.29%

0.35%

0.19%

Visited Places to Stay
(Goal 1 Completions)

181
% of Total:
4.59%

(3,941)
40
(22.10%)

7
(3.87%)

1
(0.55%)

5
(2.76%)

2
(1.10%)

2
(1.10%)

(1.10%)

o

(0.00%)
4
(2.21%)
2
(1.10%)

2
(1.10%)

1
(0.55%)

Visited Places to
Stay (Goal 1 Value)

$0.00

% of Total:
0.00%
($0.00)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)


https://analytics.google.com/analytics/web/?utm_source=pdfReportLink#report/visitors-geo/a552146w2129713p2156971/?_u.date00=20170901&_u.date01=20170930&_r.drilldown=analytics.country:GB&geo-segmentExplorer.segmentId=analytics.city&geo-table.plotKeys=%5B%5D&geo-table.rowCount=25/

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

Norwich

Cardiff

Cambridge

Portsmouth

Bournemouth

Newcastle upon Tyne

Northampton

Brighton

Stoke-on-Trent

Plymouth

Coventry

Belfast

Croydon

485
(0.77%)

472
(0.75%)

440
(0.70%)

437
(0.69%)

430
(0.68%)

422
(0.67%)

386
(0.61%)

383
(0.61%)

369
(0.58%)

361
(0.57%)

360
(0.57%)

357
(0.56%)

354
(0.56%)

61.44%

71.40%

55.68%

73.46%

70.93%

61.14%

60.36%

69.71%

67.48%

73.13%

69.72%

67.79%

60.73%

298
(0.72%)

337
(0.81%)

245
(0.59%)

321
(0.78%)

305
(0.74%)

258
(0.62%)

233
(0.56%)

267
(0.65%)

249
(0.60%)

264
(0.64%)

251
(0.61%)

242
(0.58%)

215
(0.52%)

36.49%

34.11%

35.23%

29.98%

34.42%

37.91%

36.27%

33.16%

34.15%

34.07%

36.67%

42.30%

42.09%

© 2017 Google

3.98

4.81

5.28

4.62

4.37

3.65

4.02

3.67

3.95

4.11

3.90

3.82

3.59

00:02:44

00:02:37

00:03:20

00:02:46

00:03:20

00:02:09

00:02:39

00:02:25

00:02:23

00:02:42

00:02:43

00:01:47

00:02:53

0.21%

0.21%

0.00%

0.23%

0.23%

0.24%

0.52%

0.26%

0.00%

0.28%

0.56%

0.00%

0.85%

1
(0.55%)

1
(0.55%)

0
(0.00%)

1
(0.55%)

1
(0.55%)

1
(0.55%)

2
(1.10%)

1
(0.55%)

0
(0.00%)

1
(0.55%)

2
(1.10%)

0
(0.00%)

3
(1.66%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

Rows 1 - 25 of 863
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Section 2: Social Media Report
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™ Florida Keys & Key%st

come as you are®

Section 1: Website Traffic Report
Website Traffic Overview

Audience Overview

All Users Oct 1,2017 - Oct 31, 2017
100.00% Sessions
Overview
@ Sessions
10,000
5,000
OctB Oet 15 Oct 22 Oct29

B New Visitor B Refurning Visitor
Sessions Users Pageviews

222,708 155,552 908,801

e e e | e | e ———

Pages [ Session Avg. Session Duration Bounce Rate

4.08 00:02:33 47.38%

—_——

% New Sessions

58.47%

twc?@n . @ ﬂorldakeys =

keywest=



™ Florida Keys & Key%st

come as you are®

Website Traffic Sources

All Traffic
All Users Oct1,2017 - Oct 31, 2017
100.00% Sessions
Explorer
Sumimary
@ Sessions
10,000
5,000
Oct B Oct 15 Ot 22 Oct 29
Contribution 1o total:
Source [ Medium [ sessions ] Seasions [Geemone 7]
222,708 222,708
% of Tolal: 100.00% {222,708) | % of Tolal: 100.00%
(222,708)
1. M google | arganic 121,076 54.37%
2. M (direct) ! (none) 52,993 23.79% \
3. W bing { organic 8,562 3.84% &
4. yahoo / organic 5,390 242%

m.facabook.com /
5 0 it 3,744 1.68%

6. M google/ cpc 3,722 167%

7 B surfinggator.com /

referral 295 1.33%

8 :'?;‘,;‘:‘;T?S“‘“mm-“ | 1,707 0.77%
a. &‘:;}"gg;m ! 1,617 073%
I 1,253 0.56%

twooceans

DIGITAL

@ ﬂorldakeys 2
| keywest=



™ Florida Keys & Key%st

come as you are®

Most Visited Sections of Website

Content Drilldown

All Uzers Oct 1,2017 - Oct 31, 20017
100.00% Pageviews

Explorer
® Pageviews
50,000
W
Oct B Gt 15 Ot 22 Oct 28
Page path eve 1 Pagevieus Contrbution o tots [Fageviews ]
908,801 908,801
% od Total: 100.00% {308 801) % of Total: 100.00%
(208,801}
1. H fwebcamss 604,732 66.54%
zZ n fhEy-west 55,429 6.10%
inm ! 49,315 5.43%
4. Inews/ 46,564 5.12%
5 0 fkey-largad 29,966 3.30%
6. B fcalendar! 25,247 2.78%
7. 1 lislamoradal 17,978 1.98%
B Imarathont 15,161 167%
9. lewer-keys! 10,896 1.20%

10. Iphotoadventunal 6,302 0.68%

L\ =
twooceans | §ordokerse



"™ Florida Keys & Key%st

come as you are®

Device Usage

Overview

All Uzers Oct1,2017 - Oct 31, 2017
100000% Sessions

Summary

® Sescions

10,000

W

5,000

OctB Oct 15 Oct 22 Oct 28

Devica Category [3!““ ] |. Seasions Contribution to total:

Sessiong ¥

222,708 222,708
% of Total: 100.00% (222,708) % of Total: 100.00%
{222, 70B)

1. M desklop

102,516 46.03%
2. M mobile 81,484 36.50%
3. M tablet 38,708 17 38%

twooCeans | ﬂorldakeys"

~ keywest=



™ Florida Keys & Key%st ®

« COmE as you arc

Section 2: Social Media Report

'. - -
= R S e Sa—

- T e i+
lhe

Florida Keys

& KeyWest

.o come as you are®

Facebook: 367,176 fans
Twitter: 43,361 followers
Instagram: 111,859 followers
Pinterest: 3,077 followers

Google +: 2,141 followers

. . . o~
worcea 1 E@GRE



™ Florida Keys & Key%st

come as you are®

Data mined 11/20/17
FACEBOOK SUMMARY
Total Fan Posts . Impressions per Engagements Link
Facebook Page Impressions Engagements .
Fans Increase Sent Post per Post Clicks
The Florida Keys & Key )
367,176 1.19% 76 10,758,230 141,556 200,900 2,643.4 3,450

West

© 10,758,230 i 200,900 k 3,450

Impressions Engagements Clicks

PAGE IMPRESSIONS, BY DAY

200K

gook Paid 50,764
Organic 242,634
Viral 461,593

400K

Total Impressions 754,991

g

17 18 19 20 21 22 23 24 26 26 27 2B 289 30 3N

1 2 3 4 & 6 7 8 S 10 1 12 13 14 16 186

H PAID H ORGANIC W VIRAL

..'.!\
twooceans ﬂorll(gi;lsveeyssc

DIGITAL



™ Florida Keys & Key%st

come as you are®

WHEN THE FACEBOOK PAGE IS MOST ACTIVE

308,930 307,644 308,437 309,319 309,150 309,173 309,064
Sun Mon Tue Wed Thu Fri

TIMES

150,000

100,000

151,282
4:00pm

50,000

9:00pm ‘

" y
6:00am 9:00am

SHARED CONTENT

Audience Engagement

AUDIENCE ENGAGEMENT, BY DAY

20K

15K

Reactions 24,146

Comments 1,226
10K

Shares 3,589
BK
o

1 2 3 4 5 (] 7 B8 9 10 11 12 13 14 185 16 17 18 19 20 21 22 23 24 285 26 27 28 29 30 31
oCT
B REACTIONS W COMMENTS M SHARES
Action Metrics Totals
Reactions 164,843 Total Engagements increased by
Comments 10,832 A33 80/
. (o]
Shares 25,225 . .
since previous month

Total Engagements 200,900

, ﬂorldakeys"
) keywest=




™ Florida Keys & KeyWest

.+ come as you are
0o ®

Facebook Audience Demographics

Page Fans People Reached People Engaged

BY AGE BY GENDER

42.0%

35-44 242 O

Women between the ages of 45-54 appear to be the leading force among your fans.

N - % floridakeys =
twooceans § s



Post

™ Florida Keys & K .yw/est @

« COmE as you arc

CONTENT PERFORMANCE (top 3, sorted by Total Reach)

Reactions » Comments Engegement

The Florida Keys & Key West

It's back! The red, yvellow, black and white Southernmost Point marker, &

maszive concrete monument that resembles & gient merine nevigationsl

buoy, is located beside the Atlantic Ocean and designates the

southernmost point of land in the continental United States. The City of Key

West hired original artizt Danny Acosts, wheo was aided by Henry DelValle,

to repaint the graphics sfter public works steffers re-stuccoed and primed

the four-ton structure. Image: Rob O'MNeal 23.059 1218 10.7%

(Post) October 24, 2017 :28 am

The Florida Keys & Key West

Here's & peek into the repeinting of one of the most photographed sites of
the #Ffloridakeys! Come see the brilliant news colors in Fkeywest

23.063 1530 5.6%

(Post) October 24, 2017 6:15 pm

The Florida Keys & Key West

About & month ego, Hurricene Irme made an unwelcome visit to the Florida
Keys. Many Keys residents are still recovering, but we also went to
recognize what hes been eccomplished. Gloria Estefan provided her
powerful hit sang "Coming QOut of the Dark” es the soundtrack for this
heartfelt video depicting impects caused by Hurricene Irma - and the
strength, resilience and spirit underlying the island chein's recovery end
reopening to visitors. Bvery second of this video wes shot either during Irma
or efterward. #lkeys #FKeysRecovery #loridanow Fhurricaneirma
#gloriaestefan #loridakeys

11.257 983 9.2%

(Bl Dirtabar W 2007 B-RT mma

- &) floridakeys =
twooreae keywest=

Reach

406,850

727,005

535,543



™ Florida Keys & Key%st

come as you are®

TWITTER REPORT -follower and content data

© 347,506 = 14,178 k 5,427
Organic Impressions Total Engagements Link Clicks
Total Followers 43,361
Mew Follower alerts G622
Actual Followers gained 420
People that you unfollowsad -7
SENT MESSAGE CONTENT YOUR TWEETING BEHAVIOR
32%
30 CONVERSATION
PLAIN TEXT 68%
UPDATES
PAGE LINKS 539
NEW CONTACTS
13 47%
PHOTO LINKS EXISTING CONTACTS

The number of impressions per
Tweest decreased by

~77.7%

since previous month
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come as you are®

Twitter Audience Demographics

FOLLOWERS BY AGE FOLLOWERS BY GENDER

=20 [| o7

- -29%

== ||
e [ 2o

48%

FEMALE FOLLOWERS

52%

MALE FOLLOWERS

Men between ages of 35-44 appear to be the leading force amaong your recent followers.

WEBSITE VS. SOCIAL COMPARISON - traffic variations in relation to social referrals

S C @ WEBSITE TRAFFIC
225,753

40K 42

@ TWITTER MENTIONS

30k 315 0

. . @ ARTICLES & BLOGS
3

10k 1

SOCIAL TRAFFIC

Social Traffic Sources @

L\ =
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™ Florida Keys & Key%st

TOPICS FREQUENTLY MENTIONED

with @thefloridakeys

key west
love visit will live touched find fly hit

come as you are®

HASHTAGS FREQUENTLY MENTIONED

with @thefloridakeys

#lovefl

live come visit see key largo chocolates

keys 1 4
love beagutiful great wvisit 10/26A7 always ...

florida keys

reopens 1min back nice continues experienc...

business 11

open come said frwrd recovering well one

irma 10
reopens 1min supporting sharing make recover

visitors 8
reopens 1min welcomed back let stand open a..

twooceans

DIGITAL

#floridanow 1 8

live keylargo chocolates see go come wee..

#flkeys 1 8

playing tonite kids keywest open gems su..

#keywest 16

visitors irma reopens ‘1min florida keys video...

#keysstrong 12

thank open kids see come good love keys fl ..

#floridakeys 10

reopens irma visitors 1min video floridakeys flo...

2 ﬂorldakeys"
) keywest=




™ Florida Keys & Key%st

come as you are®

INSTAGRAM REPORT

Total Follower Followers Media Comments Total Engegements Engagements per
Instagram Profile
Followers Increase Gainad Sent Sent Engagements per Media Follower
The Florida Keys ;
nz.em 0.9% 1,052 10 4 35,360 3,636.0 0.31
& Key We

Instagram Top Posts

@thefloridakeys @thefloridakeys @thefloridakeys
6830 Engagements 6416 Engagements 5319 Engagements
Audience Growth

AUDIENCE GROWTH, BY DAY

100
Followers gained 86
B0
=10}

40

20

B FOLLOWERS GAINED

twooceans

DIGITAL

ﬂorldakeys"
" keywest=




™ Florida Keys & Key%st

come as you are®

INSTAGRAM ENGAGEMENT

Likes Received 35,096
Comments Received 264
Total Engagements 35,360
Engagements per Follower 0.31
Engagements per Media 3,536.00

AUDIENCE ENGAGEMENT, BY DAY

TK

GK

5K

4K

IK

ZK

The number of engagements
decreased by

~30.9%

since last month

The number of engagements per
media increased by

~17.5%

since last month

B LIKES RECEIVED B COMMENTS B MEDIA SENT

twooceans

DIGITAL

ﬂorldakeys"
" keywest=



™ Florida Keys & Key%st

come as you are®

Instagram Outbound Hashtag Performance

MOST USED HASHTAGS MOST ENGAGED HASHTAGS
#flkeys 9 #flkeys 24,369
#floridakeys 5 #floridakeys 19,986
#floridanow 4 #floridanow 15,062
#photofriday 4 #photofriday 7,09
PINTEREST SUMMARY
Avg. daily impressions 500
195 400
¥ 14.18%
300
Avg. daily viewers 200
111 100
%+ 18.18%
Oct1 4 7 10 13 16 19 22 25 28 31

A /(*~ | ﬂorldakeysc



™ Florida Keys & K .yw/est @

« COmE as you arc

Top Pins on Pinterest

Top Pin impressions from the last 30 days

E As the cold, dark December days herald t...
ﬂ "Key Deer on No Name Key" Florida Keys ...
. The tours are now in their 10th year and f...
. A stunning underwater shot of a Moray ee...

. #SCUBA diving in #KeyLarge, checking o...

Boards with top Pin impressions from the last 30 days

Island Holiday by The Florid...

@R s
-]

Florida Keys Visitor Photos by The Flond...

£120

Diving and Snorkeling by The Flond..

Animal Action by The Florid...

Florida Keys Weddings, Vow Renewals, H... by The Florid. .

Show more

Impressions

458

219

168

148

133

Impressions

e87

694

524

505

428

Clicks

floridakeys &
keywe);tg

[£2]
AY)
=
i
7]

Saves

Pin type

# of Pins

27

214

895

36

19
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Section 3: Geographic Data on Website Visitors

ﬂorldakeys =
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I http://www.fla-keys.com
www.fla-keys.com

Location

All Users

100.00% Sessions

I 181,709

Map Overlay
Summary
~
™
1
Acquisition
Country

Sessions
222,708
% of Total:
100.00%
(222,708)
) 181,709
1. United States (81.59%)
9,815
2. Germany (4.41%)
) ) 6,214
3. United Kingdom (2.79%)
5,672
4. Canada (2.55%)
2,095
5. France (0.94%)
1,548
6. Sweden (0.70%)
1,299
7. Netherlands (0.58%)
) 1,288
8. Switzerland (0.58%)
1,238
9. Italy (0.56%)
) 798
10. Brazil (0.36%)
795
11. Denmark (0.36%)
. 723
12. Austria (0.32%)

% New
Sessions

58.53%
Avg for
View:
58.47%
(0.10%)

58.29%

53.12%

58.59%

66.20%

60.05%

45.67%

59.43%

62.03%

51.86%

64.41%

52.33%

58.64%

New
Users

130,348
% of
Total:
100.10%

(130,224)

105,917
(81.26%)

5214
(4.00%)

3,641
(2.79%)

3,755
(2.88%)

1,258
(0.97%)

707
(0.54%)

772
(0.59%)

799
(0.61%)

642
(0.49%)

514
(0.39%)

416
(0.32%)

424
(0.33%)

Behavior

Bounce
Rate

47.38%
Avg for
View:
47.38%
(0.00%)

47.88%

38.80%

45.01%

45.86%

46.11%

40.89%

41.57%

38.43%

39.18%

49.00%

42.89%

33.47%

Pages /
Session

4.08
Avg for
View:
4.08
(0.00%)

4.08

4.74

3.86

4.07

4.40

3.50

4.10

4.45

5.08

3.73

4.19

5.27

Avg.
Session
Duration

00:02:33
Avg for
View:
00:02:33
(0.00%)

00:02:34

00:02:24

00:02:35

00:02:20

00:02:12

00:05:09

00:02:34

00:01:41

00:03:04

00:02:54

00:02:41

00:02:24

[Z1GO TO REPORT

Oct 1,2017 - Oct 31, 2017

Conversions = Goal 1: Visited Places to Stay

Visited Places to Stay
(Goal 1 Conversion Rate)

1.81%

Avg for View:
1.81%

(0.00%)

1.71%

1.52%

2.72%

2.70%

4.06%

2.00%

1.77%

1.09%

1.53%

1.13%

1.89%

1.24%

Visited Places to Stay
(Goal 1 Completions)

4,024
% of Total:
100.00%

(4,024)
3,114
(77.39%)

149
(3.70%)

169
(4.20%)

153
(3.80%)

85
(2.11%)

31
(0.77%)

23
(0.57%)

14
(0.35%)

19
(0.47%)

9
(0.22%)

15
(0.37%)

9
(0.22%)

Visited Places to
Stay (Goal 1 Value)

$0.00

% of Total:
0.00%
($0.00)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)


https://analytics.google.com/analytics/web/?utm_source=pdfReportLink#report/visitors-geo/a552146w2129713p2156971/?_u.date00=20171001&_u.date01=20171031&geo-table.plotKeys=%5B%5D&geo-table.rowCount=25/

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

Belgium

India

Norway

Poland

Australia

Czechia

Spain

Russia

Finland

Argentina

(not set)

Ireland

Hungary

705
(0.32%)

575
(0.26%)

496
(0.22%)

476
(0.21%)

422
(0.19%)

383
(0.17%)

351
(0.16%)

345
(0.15%)

337
(0.15%)

306
(0.14%)

287
(0.13%)

283
(0.13%)

255
(0.11%)

45.11%

83.30%

57.06%

59.03%

79.38%

49.35%

73.79%

46.09%

65.28%

63.73%

69.34%

66.08%

32.16%

318
(0.24%)

479
(0.37%)

283
(0.22%)

281
(0.22%)

335
(0.26%)

189
(0.14%)

259
(0.20%)

159
(0.12%)

220
(0.17%)

195
(0.15%)

199
(0.15%)

187
(0.14%)

82
(0.06%)

33.90%

76.52%

47.98%

55.67%

54.74%

34.46%

50.71%

69.57%

37.98%

46.08%

41.46%

59.36%

39.22%

5.66

1.59

3.32

412

2.68

5.28

4.03

2.20

4.66

4.09

4.43

2.67

6.31

00:02:39

00:01:04

00:02:03

00:01:46

00:01:27

00:02:53

00:02:05

00:01:43

00:02:41

00:02:29

00:02:18

00:01:19

00:04:47

© 2017 Google

3.40%

2.43%

1.81%

1.05%

2.37%

0.78%

0.85%

1.16%

2.08%

2.94%

4.18%

3.89%

1.18%

24
(0.60%)

14
(0.35%)

9
(0.22%)

5
(0.12%)

10
(0.25%)

3
(0.07%)

3
(0.07%)

4
(0.10%)

7
(0.17%)
9
(0.22%)

12
(0.30%)

11
(0.27%)

3
(0.07%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

Rows 1-250f 177



I http://www.fla-keys.com
www.fla-keys.com

Location

ALL » COUNTRY: United States

All Users

81.59% Sessions

T 43,677

Map Overlay
Summary
104
Acquisition
Region

Sessions
181,709
% of Total:
81.59%
(222,708)
. 43,677
1. Florida (24.04%)
13,128
2. New York (7.22%)
. 10,077
3. Pennsylvania (5.55%)
o 9,867
4. |lllinois (5.43%)
9,190
5. New Jersey (5.06%)
) 7,546
6. Ohio (4.15%)
_— 6,884
7. Michigan (3.79%)
6,642
8. Massachusetts (3.66%)
5,677
9. Texas (3.12%)
. 5,107
10. Georgia (2.81%)
. 5,092
11. North Carolina (2.80%)
12. California (2’6899/2)

% New
Sessions

58.29%
Avg for
View:
58.47%
(-0.31%)

61.27%

60.40%

50.73%

60.11%

53.37%

52.19%

54.97%

59.14%

63.26%

61.52%

58.94%

66.76%

New
Users

105,917
% of
Total:
81.33%

(130,224)

26,759
(25.26%)

7,929
(7.49%)

5112
(4.83%)

5,931
(5.60%)

4,905
(4.63%)

3,938
(3.72%)

3,784
(3.57%)

3,928
(3.71%)

3,591
(3.39%)

3,142
(2.97%)

3,001
(2.83%)

3,266
(3.08%)

Behavior

Bounce
Rate

47.88%
Avg for
View:
47.38%
(1.07%)

53.59%

51.14%

41.55%

51.66%

46.74%

39.17%

40.75%

51.22%

49.06%

49.15%

45.37%

53.39%

Pages /
Session

4.08
Avg for
View:
4.08
(-0.07%)

3.23

3.72

5.09

3.75

4.47

4.99

4.49

4.37

3.88

3.80

4.25

3.47

Avg.
Session
Duration

00:02:34
Avg for
View:
00:02:33
(0.86%)

00:02:18

00:02:20

00:02:56

00:02:19

00:02:51

00:02:56

00:02:44

00:02:33

00:02:27

00:02:16

00:02:25

00:02:04

Conversions

Visited Places to Stay
(Goal 1 Conversion Rate)

[Z1GO TO REPORT

Oct 1,2017 - Oct 31, 2017

Goal 1: Visited Places to Stay

1.71%

Avg for View:

1.81%
(-5.15%)

1.31%

1.87%

1.71%

1.66%

1.50%

1.66%

1.61%

1.57%

2.52%

1.70%

1.67%

1.86%

Visited Places to Stay
(Goal 1 Completions)

3,114
% of Total:
77.39%

(4,024)
571
(18.34%)

245
(7.87%)

172
(5.52%)

164
(5.27%)

138
(4.43%)

125
(4.01%)

111
(3.56%)

104
(3.34%)

143
(4.59%)

87
(2.79%)

85
(2.73%)

91
(2.92%)

Visited Places to
Stay (Goal 1 Value)

$0.00

% of Total:
0.00%
($0.00)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)


https://analytics.google.com/analytics/web/?utm_source=pdfReportLink#report/visitors-geo/a552146w2129713p2156971/?_u.date00=20171001&_u.date01=20171031&geo-table.plotKeys=%5B%5D&geo-table.rowStart=0&geo-table.rowCount=50&_r.drilldown=analytics.country:US/

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.

28.

29.

30.

31.

32.

33.

34.

35.

36.

37.

38.

39.

40.

41.

42.

43.

44.

45.

46.

Virginia

Maryland

Indiana

Minnesota

Tennessee

Wisconsin

Connecticut

District of Columbia

Missouri

South Carolina

Colorado

Kentucky

New Hampshire

Washington

Alabama

lowa

Louisiana

Arizona

Kansas

Maine

Rhode Island

Delaware

Oregon

Nebraska

West Virginia

Oklahoma

Nevada

Utah

Mississippi

Arkansas

Vermont

New Mexico

South Dakota

(not set)

4,752
(2.62%)

3,928
(2.16%)

3,648
(2.01%)

3,524
(1.94%)

3,503
(1.93%)

3,067
(1.69%)

2,563
(1.41%)

2,343
(1.29%)

2,220
(1.22%)

2,026
(1.11%)

1,913
(1.05%)

1,906
(1.05%)

1,433
(0.79%)

1,413
(0.78%)

1,369
(0.75%)

1,217
(0.67%)

1,144
(0.63%)

1,099
(0.60%)

964
(0.53%)

909
(0.50%)

869
(0.48%)

819
(0.45%)

765
(0.42%)

762
(0.42%)

734
(0.40%)

666
(0.37%)

569
(0.31%)

525
(0.29%)

522
(0.29%)

458
(0.25%)

354
(0.19%)

296
(0.16%)

281
(0.15%)

280
(0.15%)

61.53%

53.05%

51.32%

52.95%

51.56%

53.73%

55.68%

56.59%

59.59%

58.09%

61.00%

51.15%

53.31%

68.44%

60.70%

54.56%

60.84%

60.42%

53.01%

52.37%

51.09%

58.85%

71.37%

53.02%

54.77%

59.91%

65.55%

60.19%

66.09%

69.21%

54.52%

54.05%

48.75%

86.79%

2,924
(2.76%)

2,084
(1.97%)

1,872
(1.77%)

1,866
(1.76%)

1,806
(1.71%)

1,648
(1.56%)

1,427
(1.35%)

1,326
(1.25%)

1,323
(1.25%)

1,177
(1.11%)

1,167
(1.10%)

975
(0.92%)

764
(0.72%)

967
(0.91%)

831
(0.78%)

664
(0.63%)

696
(0.66%)

664
(0.63%)

511
(0.48%)

476
(0.45%)

444
(0.42%)

482
(0.46%)

546
(0.52%)

404
(0.38%)

402
(0.38%)

399
(0.38%)

373
(0.35%)

316
(0.30%)

345
(0.33%)

317
(0.30%)

193
(0.18%)

160
(0.15%)

137
(0.13%)

243
(0.23%)

50.63%

40.45%

42.24%

42.96%

41.54%

39.84%

44.32%

53.09%

40.23%

45.11%

45.01%

38.67%

47.24%

47.28%

48.79%

39.11%

44.67%

41.67%

36.51%

39.38%

42.46%

47.86%

51.11%

38.45%

45.78%

49.25%

50.62%

44.76%

41.38%

46.07%

48.31%

45.27%

58.72%

82.14%

3.82

5.41

4.60

4.70

4.59

5.28

4.63

3.36

4.55

414

4.31

4.52

4.10

3.75

4.19

4.79

4.45

5.31

6.52

5.34

418

4.21

3.51

7.46

4.88

4.30

3.74

3.79

4.49

3.97

3.98

5.45

3.05

1.88

00:02:08

00:02:54

00:02:40

00:03:15

00:03:52

00:03:07

00:02:42

00:02:46

00:03:02

00:02:27

00:02:20

00:03:13

00:02:27

00:02:15

00:02:42

00:02:59

00:02:43

00:03:01

00:04:20

00:03:19

00:02:59

00:02:14

00:02:55

00:03:21

00:02:53

00:02:15

00:02:21

00:02:33

00:02:49

00:02:22

00:02:33

00:03:48

00:02:57

00:00:39

1.54%

1.58%

1.64%

2.64%

1.97%

3.03%

1.37%

1.58%

2.70%

2.42%

2.40%

2.20%

1.47%

2.12%

2.99%

2.55%

1.31%

1.09%

1.24%

1.76%

0.92%

2.08%

1.57%

2.10%

1.91%

1.65%

1.58%

2.10%

2.49%

2.62%

3.39%

1.69%

3.56%

0.71%

73
(2.34%)

62
(1.99%)

60
(1.93%)

93
(2.99%)

69
(2.22%)

93
(2.99%)

35
(1.12%)

37
(1.19%)

60
(1.93%)

49
(1.57%)

46
(1.48%)

42
(1.35%)

21
(0.67%)

30
(0.96%)

41
(1.32%)

31
(1.00%)

15
(0.48%)

12
(0.39%)

12
(0.39%)

16
(0.51%)

8
(0.26%)

17
(0.55%)

12
(0.39%)

16
(0.51%)

14
(0.45%)

11
(0.35%)

9
(0.29%)

11
(0.35%)

13
(0.42%)

12
(0.39%)

12
(0.39%)

5
(0.16%)

10
(0.32%)

2
(0.06%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)



47.

48.

49.

50.

Idaho

North Dakota

Montana

Wyoming

276
(0.15%)

224
(0.12%)

190
(0.10%)

159
(0.09%)

62.68%

62.50%

65.26%

63.52%

173
(0.16%)

140
(0.13%)

124
(0.12%)

101
(0.10%)

44.93%

45.54%

42.63%

40.25%

4.49

4.51

4.45

4.76

00:02:33

00:02:59

00:02:24

00:02:47

© 2017 Google

3.26%

2.68%

4.74%

1.26%

]

(0.29%)

[=))

0.19%

o <

(0.29%

N2

(0.06%

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

Rows 1 - 50 of 52



I http://www.fla-keys.com

www.fla-keys.com

Location

ALL » COUNTRY: United States » REGION: Florida

"™ All Users

19.61% Sessions

Map Overlay

Summary

City

1. Miami

2. Key West

3. Tampa

4. Orlando

5. Key Largo

6. Miami Beach

7. Fort Lauderdale

8. Marathon

9. Jacksonville

10. (not set)

11. Cape Coral

12. St. Petersburg

T 5,525

Acquisition

Sessions

43,677
% of Total:
19.61%

(222,708)
5,525
(12.65%)

4,099
(9.38%)

3,324
(7.61%)

3,239
(7.42%)

1,403
(3.21%)

1,027
(2.35%)

993
(2.27%)

919
(2.10%)

645
(1.48%)

521
(1.19%)

509
(1.17%)

390
(0.89%)

% New
Sessions

61.27%
Avg for
View:
58.47%
(4.78%)

63.33%

45.08%

61.49%

68.48%

53.39%

67.28%

57.80%

42.76%

61.40%

51.63%

66.21%

64.87%

New
Users

26,759
% of
Total:
20.55%

(130,224)

3,499
(13.08%)

1,848
(6.91%)

2,044
(7.64%)

2,218
(8.29%)

749
(2.80%)

691
(2.58%)

574
(2.15%)

393
(1.47%)

396
(1.48%)

269
(1.01%)

337
(1.26%)

253
(0.95%)

Behavior

Bounce
Rate

53.59%
Avg for
View:
47.38%
(13.12%)

61.29%

56.50%

61.10%

58.63%

54.95%

48.88%

52.67%

46.03%

45.58%

42.99%

49.12%

44.36%

Pages /
Session

3.23

Avg for
View:
4.08
(-20.86%)

2.45

2.75

2.43

2.73

2.64

3.35

3.03

3.61

3.87

4.79

3.73

4.46

Avg.
Session
Duration

00:02:18
Avg for
View:
00:02:33
(-10.14%)

00:01:54

00:02:32

00:01:35

00:01:42

00:02:42

00:02:00

00:02:22

00:04:10

00:02:32

00:02:36

00:02:15

00:03:38

()

[Z1GO TO REPORT

Oct 1,2017 - Oct 31, 2017

Conversions = Goal 1: Visited Places to Stay

Visited Places to Stay
(Goal 1 Conversion Rate)

1.31%

Avg for View:
1.81%

(-27.65%)

0.89%

0.12%

0.60%

1.51%

0.57%

1.17%

2.62%

0.44%

2.02%

2.69%

0.59%

2.31%

Visited Places to Stay
(Goal 1 Completions)

571
% of Total:
14.19%

(4,024)
49
(8.58%)

5
(0.88%)

20
(3.50%)

49
(8.58%)

8
(1.40%)

12
(2.10%)

26
(4.55%)

4
(0.70%)

13
(2.28%)

14
(2.45%)

3
(0.53%)

9
(1.58%)

Visited Places to
Stay (Goal 1 Value)

$0.00
% of Total:
0.00%

($0.00)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)


https://analytics.google.com/analytics/web/?utm_source=pdfReportLink#report/visitors-geo/a552146w2129713p2156971/?_u.date00=20171001&_u.date01=20171031&geo-table.plotKeys=%5B%5D&geo-table.rowStart=0&geo-table.rowCount=50&_r.drilldown=analytics.country:US,analytics.region:US-FL/

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.

28.

29.

30.

31.

32.

33.

34.

35.

36.

37.

38.

39.

40.

41.

42.

43.

44.

45.

46.

Hollywood

Pompano Beach

Port St. Lucie

Boca Raton

Davie

Tallahassee

Homestead

Kendall

Doral

Palm Beach Gardens

Coral Springs

Sarasota

Plantation

Jupiter

West Palm Beach

Melbourne

Hialeah

Islamorada

Coral Gables

Gainesville

Wellington

Pembroke Pines

Port Salerno

The Villages

Palm Coast

Clearwater

Ocala

Greenacres

Miramar

Palm Bay

Naples

Boynton Beach

Palmetto Bay

Port Charlotte

357
(0.82%)

355
(0.81%)

322
(0.74%)

316
(0.72%)

313
(0.72%)

311
(0.71%)

281
(0.64%)

278
(0.64%)

260
(0.60%)

257
(0.59%)

248
(0.57%)

231
(0.53%)

228
(0.52%)

227
(0.52%)

224
(0.51%)

219
(0.50%)

208
(0.48%)

206
(0.47%)

202
(0.46%)

198
(0.45%)

198
(0.45%)

194
(0.44%)

194
(0.44%)

187
(0.43%)

185
(0.42%)

184
(0.42%)

182
(0.42%)

170
(0.39%)

169
(0.39%)

166
(0.38%)

164
(0.38%)

163
(0.37%)

163
(0.37%)

162
(0.37%)

71.15%

58.31%

64.60%

69.30%

61.34%

62.38%

67.62%

56.12%

81.15%

61.48%

65.73%

52.38%

76.75%

58.59%

72.32%

66.67%

74.52%

55.83%

72.28%

75.76%

57.58%

67.01%

22.68%

39.57%

53.51%

73.37%

64.29%

75.29%

62.72%

62.65%

65.24%

63.19%

40.49%

56.17%

254
(0.95%)

207
(0.77%)

208
(0.78%)

219
(0.82%)

192
(0.72%)

194
(0.72%)

190
(0.71%)

156
(0.58%)

211
(0.79%)

158
(0.59%)

163
(0.61%)

121
(0.45%)

175
(0.65%)

133
(0.50%)

162
(0.61%)

146
(0.55%)

155
(0.58%)

115
(0.43%)

146
(0.55%)

150
(0.56%)

114
(0.43%)

130
(0.49%)

44
(0.16%)

74
(0.28%)

99
(0.37%)

135
(0.50%)

117
(0.44%)

128
(0.48%)

106
(0.40%)

104
(0.39%)

107
(0.40%)

103
(0.38%)

66
(0.25%)

91
(0.34%)

49.86%

49.86%

48.76%

49.05%

57.51%

54.02%

64.41%

65.11%

60.00%

47.47%

50.00%

42.42%

55.70%

46.70%

48.66%

48.40%

62.02%

63.11%

57.92%

58.59%

43.43%

51.55%

27.32%

28.88%

46.49%

45.65%

58.24%

63.53%

50.89%

53.01%

45.73%

4417%

69.94%

36.42%

3.11

3.76

3.52

3.55

2.82

2.70

2.48

2.22

2.38

3.73

3.17

3.69

2.96

3.95

3.41

3.26

2.43

2.20

2.70

3.48

5.53

3.56

6.74

6.37

6.08

3.48

2.63

3.08

3.53

3.29

3.57

4.03

2.16

3.99

00:01:51

00:03:49

00:03:37

00:02:07

00:01:52

00:02:23

00:02:04

00:02:02

00:01:34

00:01:51

00:02:17

00:04:36

00:01:39

00:02:39

00:01:43

00:02:41

00:01:26

00:01:11

00:01:28

00:02:08

00:02:33

00:02:29

00:02:30

00:05:20

00:03:19

00:02:35

00:02:06

00:01:37

00:03:08

00:02:04

00:02:18

00:02:11

00:02:07

00:03:20

2.52%

0.28%

2.48%

2.85%

1.60%

1.61%

0.71%

1.08%

1.92%

1.56%

1.61%

1.30%

3.95%

0.44%

1.79%

2.74%

0.96%

1.94%

1.98%

4.04%

1.01%

3.61%

1.03%

2.14%

0.54%

2.72%

2.20%

0.59%

1.78%

1.81%

0.61%

1.23%

0.61%

1.85%

9
(1.58%)

1
(0.18%)

8
(1.40%)

9
(1.58%)

5
(0.88%)

5
(0.88%)

2
(0.35%)
3
(0.53%)

5
(0.88%)

4
(0.70%)

4
(0.70%)

3
(0.53%)

9
(1.58%)

1
(0.18%)

4
(0.70%)

6
(1.05%)

2
(0.35%)

4
(0.70%)

4
(0.70%)

8
(1.40%)

2
(0.35%)

7
(1.23%)

2
(0.35%)

4
(0.70%)

1
(0.18%)

5
(0.88%)

4
(0.70%)

1
(0.18%)

3
(0.53%)

3
(0.53%)

1
(0.18%)

2
(0.35%)

1
(0.18%)

3
(0.53%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)



47.

48.

49.

50.

New Smyrna Beach

Bradenton

Fort Myers

North Port

157
(0.36%)

156
(0.36%)

154
(0.35%)

154
(0.35%)

38.22%

69.23%

75.32%

51.30%

60
(0.22%)

108
(0.40%)

116
(0.43%)

79
(0.30%)

27.39%

53.21%

51.30%

47.40%

© 2017 Google

5.07

3.67

4.21

4.06

00:06:18

00:02:07

00:01:48

00:02:48

1.27%

0.64%

3.90%

1.30%

2
(0.35%)

1
(0.18%)

6
(1.05%)

2
(0.35%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

Rows 1 - 50 of 456



I http://www.fla-keys.com
www.fla-keys.com

Location

ALL » COUNTRY: Canada

" AllUsers

2.55% Sessions

I 675

Map Overlay
Summary
1
Acquisition
City
Sessions
5672
% of Total:
2.55%
(222,708)
675
1. Toronto (11.90%)
2. Montreal @ :12%6)
3. Ottawa @ 12330/‘;
4. Hamilton 2 :5‘;/7)
5. (not set) (2.:13/3
6. Calgary (2.;3’/3
7. Quebec City “ :;%2)
8. London “ 6095/1)
9. Windsor @ 52/3
10. Vancouver “ 43’3
11. Mississauga It 488u/3
12. Winnipeg (1-468"/3

% New
Sessions

66.20%
Avg for
View:
58.47%
(13.22%)

68.74%

65.26%

65.81%

53.06%

61.94%

71.09%

58.93%

79.12%

56.98%

83.33%

76.19%

71.08%

New
Users

3,755

% of
Total:
2.88%

(130,224)

464
(12.36%)

278
(7.40%)

154
(4.10%)

78
(2.08%)

83
(2.21%)

91
(2.42%)

66
(1.76%)

72
(1.92%)

49
(1.30%)

70
(1.86%)

64
(1.70%)

59
(1.57%)

Behavior

Bounce
Rate

45.86%
Avg for
View:
47.38%
(-3.21%)

47.11%

54.93%

39.32%

33.33%

46.27%

53.12%

40.18%

45.05%

44.19%

58.33%

52.38%

42.17%

Pages /
Session

4.07
Avg for
View:
4.08
(-0.20%)

3.53

3.06

6.97

6.46

4.69

4.16

4.64

4.03

4.57

2.74

3.31

4.53

Avg.
Session
Duration

00:02:20
Avg for
View:
00:02:33
(-8.57%)

00:02:05

00:01:41

00:02:30

00:03:44

00:02:49

00:03:00

00:02:01

00:02:31

00:02:41

00:01:45

00:02:15

00:02:40

~
7

[Z1GO TO REPORT

Oct 1,2017 - Oct 31, 2017

Conversions = Goal 1: Visited Places to Stay

Visited Places to Stay
(Goal 1 Conversion Rate)

2.70%

Avg for View:
1.81%

(49.29%)

2.67%

2.82%

0.43%

2.04%

1.49%

4.69%

3.57%

4.40%

3.49%

0.00%

8.33%

1.20%

Visited Places to Stay
(Goal 1 Completions)

153
% of Total:
3.80%

(4,024)
18
(11.76%)

12
(7.84%)

1
(0.65%)

3
(1.96%)

2
(1.31%)

6
(3.92%)

4
(2.61%)

4
(2.61%)

3
(1.96%)

0
(0.00%)

7
(4.58%)

1
(0.65%)

Visited Places to
Stay (Goal 1 Value)

$0.00
% of Total:
0.00%

($0.00)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)


https://analytics.google.com/analytics/web/?utm_source=pdfReportLink#report/visitors-geo/a552146w2129713p2156971/?_u.date00=20171001&_u.date01=20171031&_r.drilldown=analytics.country:CA&geo-table.plotKeys=%5B%5D&geo-table.rowCount=25&geo-segmentExplorer.segmentId=analytics.city/

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

Edmonton

Waterloo

Halifax

Sarnia

Markham

Laval

Brampton

St. Catharines

Elora

Oshawa

Kitchener

Oakville

Burlington

73
(1.29%)

66
(1.16%)

64
(1.13%)

60
(1.06%)

58
(1.02%)

58
(1.02%)

54
(0.95%)

54
(0.95%)

53
(0.93%)

48
(0.85%)

47
(0.83%)

46
(0.81%)

45
(0.79%)

72.60%

54.55%

84.38%

78.33%

87.93%

60.34%

72.22%

46.30%

5.66%

72.92%

70.21%

67.39%

71.11%

53
(1.41%)

36
(0.96%)

54
(1.44%)

47
(1.25%)

51
(1.36%)

35
(0.93%)

39
(1.04%)

25
(0.67%)

3
(0.08%)

35
(0.93%)

33
(0.88%)

31
(0.83%)

32
(0.85%)

53.42%

42.42%

21.88%

35.00%

50.00%

31.03%

48.15%

25.93%

69.81%

45.83%

40.43%

26.09%

35.56%

3.34

3.80

512

3.85

3.09

5.33

3.48

4.50

1.49

3.73

4.49

472

4.02

00:01:59

00:02:19

00:04:09

00:01:48

00:01:29

00:03:26

00:03:11

00:04:46

00:02:20

00:02:42

00:02:01

00:02:02

00:03:09

© 2017 Google

1.37%

3.03%

0.00%

0.00%

3.45%

6.90%

3.70%

1.85%

1.89%

0.00%

4.26%

2.17%

4.44%

1
(0.65%)

2
(1.31%)

0
(0.00%)

0
(0.00%)

2
(1.31%)

4
(2.61%)

2
(1.31%)
]
(0.65%)

1
(0.65%)

0
(0.00%)

2
(1.31%)

1
(0.65%)

2
(1.31%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

Rows 1 - 25 of 440



I http://www.fla-keys.com
www.fla-keys.com

Location

ALL » COUNTRY: United Kingdom

" AllUsers

2.79% Sessions

T 1,312

Map Overlay
Summary
1
Acquisition
City
Sessions
6,214
% of Total:
2.79%
(222,708)
1,312
1. London (21.11%)
260
2. (not set) (4.18%)
o 152
3. Birmingham (2.45%)
114
4. Portsmouth (1.83%)
) 114
5. Edinburgh (1.83%)
. 85
6. Bristol (1.37%)
83
7. Chelmsford (1.34%)
78
8. Marlow (1.26%)
77
9. Leeds (1.24%)
73
10. Croydon (1.17%)
72
11. Chesham (1.16%)
12. Manchester (1-167"/3

% New
Sessions

58.59%
Avg for
View:
58.47%
(0.21%)

59.38%

60.77%

59.21%

71.93%

28.07%

64.71%

14.46%

16.67%

71.43%

23.29%

16.67%

70.83%

New
Users

3,641

% of
Total:
2.80%

(130,224)

779
(21.40%)

158
(4.34%)

90
(2.47%)

82
(2.25%)

32
(0.88%)

55
(1.51%)

12
(0.33%)

13
(0.36%)

55
(1.51%)

17
(0.47%)

12
(0.33%)

51
(1.40%)

Behavior

Bounce
Rate

45.01%
Avg for
View:
47.38%
(-4.99%)

50.91%

38.46%

51.97%

17.54%

16.67%

57.65%

34.94%

26.92%

48.05%

53.42%

20.83%

56.94%

Pages /
Session

3.86
Avg for
View:
4.08
(-5.35%)

3.08

4.80

3.32

4.43

4.33

2.93

6.87

4.54

3.49

4.03

6.12

2.86

Avg.
Session
Duration

00:02:35
Avg for
View:
00:02:33
(1.45%)

00:02:34

00:02:28

00:02:21

00:02:44

00:04:32

00:01:33

00:05:54

00:06:33

00:02:02

00:03:00

00:06:53

00:02:27

[Z1GO TO REPORT

Oct 1,2017 - Oct 31, 2017

Conversions = Goal 1: Visited Places to Stay

Visited Places to Stay
(Goal 1 Conversion Rate)

2.72%

Avg for View:
1.81%

(50.52%)

2.44%

1.54%

3.29%

2.63%

0.88%

3.53%

2.41%

0.00%

5.19%

1.37%

0.00%

2.78%

Visited Places to Stay
(Goal 1 Completions)

169
% of Total:
4.20%

(4,024)
32
(18.93%)

4
(2.37%)

5
(2.96%)

3
(1.78%)
]
(0.59%)

3
(1.78%)

2
(1.18%)

0
(0.00%)

4
(2.37%)

1
(0.59%)

0
(0.00%)

2
(1.18%)

Visited Places to
Stay (Goal 1 Value)

$0.00
% of Total:
0.00%

($0.00)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)


https://analytics.google.com/analytics/web/?utm_source=pdfReportLink#report/visitors-geo/a552146w2129713p2156971/?_u.date00=20171001&_u.date01=20171031&_r.drilldown=analytics.country:GB&geo-segmentExplorer.segmentId=analytics.city&geo-table.plotKeys=%5B%5D&geo-table.rowStart=0&geo-table.rowCount=25/

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

Glasgow

Liverpool

Wombourne

Nottingham

Belfast

Sheffield

Hastings

Bolton

Southampton

Coventry

Reading

Cambridge

Rochdale

72
(1.16%)

64
(1.03%)

63
(1.01%)

52
(0.84%)

50
(0.80%)

49
(0.79%)

48
(0.77%)

47
(0.76%)

44
(0.71%)

43
(0.69%)

42
(0.68%)

40
(0.64%)

40
(0.64%)

70.83%

62.50%

92.06%

61.54%

56.00%

65.31%

27.08%

55.32%

56.82%

72.09%

50.00%

37.50%

35.00%

51
(1.40%)

40
(1.10%)

58
(1.59%)

32
(0.88%)

28
(0.77%)

32
(0.88%)

13
(0.36%)

26
(0.71%)

25
(0.69%)

31
(0.85%)

21
(0.58%)

15
(0.41%)

14
(0.38%)

50.00%

57.81%

47.62%

40.38%

38.00%

46.94%

66.67%

31.91%

38.64%

48.84%

45.24%

17.50%

32.50%

3.22

2.31

2.37

5.62

3.40

4.16

217

4.23

4.61

3.60

3.19

5.45

7.98

00:01:22

00:01:43

00:02:32

00:02:28

00:01:26

00:01:19

00:02:05

00:03:37

00:02:26

00:02:05

00:02:00

00:03:25

00:09:22

© 2017 Google

2.78%

3.12%

0.00%

0.00%

2.00%

2.04%

0.00%

4.26%

0.00%

2.33%

4.76%

5.00%

0.00%

2
(1.18%)

2
(1.18%)

0
(0.00%)

0
(0.00%)

1
(0.59%)

1
(0.59%)

0
(0.00%)

2
(1.18%)

0
(0.00%)

1
(0.59%)

2
(1.18%)

2
(1.18%)

0
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)
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™ Florida Keys & Key%st

come as you are®

Section 1: Website Traffic Report
Website Traffic Overview

Audience Overview

Nov 1,2017 - Nov 30, 2017
All Users + Add Segment
100.00% Sessions

Overview

Sessions ¥ ¥S. Select a metric Hourly = Day Week Month

@® Sessions

10,000

5,000

Hov & MNov 15 Mov 22 MNov 29
W New Visitor B Returning Visitor

Sessions Users Pageviews Pages / Session Avg. Session Duration
227,258 174,433 664,172 292 00:01:56
————— e e Ry e e T —
Bounce Rate % New Sessions
60.50% 70.39%

. =
wooceans DM hewess



™ Florida Keys & Key%st

come as you are®

Website Traffic Sources

All Traffic
Al Users Mov 1, 2017 - Nov 30, 20017
100.00% Sessions
Explorer
Summary
@ Sessions
M—\w
5,000
Naw B Mo 15 Mow 22 Mow 28
Caontribution to total:
Source | Madium [ Seasions ¥ | Seasions T =
227,258 227,258
% of Total: 100.00% (227,258) % of Todal: 100.00%
(227,258)
1. M google | organic 95,371 41.97%
2. M (direct) / (none} B4,658 37.25%
3. W google/ cpe 10,645 4 68%
4. birg f organic 7.21 3T%
m.facebook.cam /
5. N rafarral 4,710 2.07%
B. M yahoo / omanic 2,671 1.18%
surfinggator.com /
7. A retarral 1,485 0.65%
a. Imasdk googleapis. com 981 0.43%
1 referral
9. facabook com / referral BBT 0.39%
10. floridakeyswebcams.tv 726 0.32%
1 raferral

twooceans

DIGITAL

@ ﬂorldakeys 2
| keywest=



™ Florida Keys & Key%st

come as you are®

Most Visited Sections of Website

Content Drilldown

All Users Nov 1, 2017 - Nov 30, 2017
100.00% Pageviews
Explorer
® Pageviews
30,000
15,000
Nov B Mov 15 Mow 22 Bow 20
Page path level 1 Pageviews Contribution to total:
664,172 664,172
% of Total: 100.00% (664,172) 5 of Total: 100.00%
[654.172)
1. B fwabcamss 292 56T 44 .05%
2 u They-wast! 79,003 11.91%
inm ) 58,810 8.85%
4. Jeey-largol 40,335 6.07T%
5 W Inewel 26,587 4.00%
6 B fcalendar! 26,511 3.59%
7. 0 lslamoradal 24,326 3.66%
B. Imarathon/ 19,376 2.92%
8. fowear-keys! 17,738 2.67%
10. Iphotoadventures 13,738 207%

twc?@n . @ ﬂorldakeys =

keywest=



"™ Florida Keys & Key%st

come as you are®

Device Usage

Overview
All Users MNov 1, 2017 - Nov 30, 2017
100.00% Sessions
Explorer
Summary
@ Sessions
10,000
5,000
Mo B Mov 15 B 22 Mov 20
Device Category [sessions ¥] Seasicons — Contribution to total: .
227,258 227,258
% of Total: 100.00% (227,258) % of Total: 100.00%
(227,258)
1. H moblle 94,770 41.70%
2. M desktop 87,881 3B.6T%
3. N tablet 44,607 18.63%

twooCeans | ﬂorldakeysc

~ keywest=



™ Florida Keys & Key%st ®

« COmE as you arc

Section 2: Social Media Report

——

= R A e —

- T e SR .
I he

Florida Keys

& KeyWest

.o come as you are”

Facebook: 368,923 fans
Twitter: 43,617 followers
Instagram: 113,461 followers
Pinterest: 3,080 followers

Google +: 2,141 followers

Data mined 12/05/17
twooceans ' @ floridakeys =
DIGITAL k@YWQStE



™ Florida Keys & Key%st

Total
Facebook Page
Fans
The Florida Keys & Key
368,923

West

© 10,758,230

Impressions

PAGE IMPRESSIONS, BY DAY

JOO0K

200K
150K
100K

50K

come as you are®

FACEBOOK SUMMARY
Fan Posts Impressions Engagements
Impressions Engagements
Increase Sent per Post per Post
0.48% 60 B,314,127 88,669 76,451 1,274.2

1

H PAID

twooceans

DIG

1 TAL

200,900

Engagements

k 3,450

Clicks

Paid 27,873

Organic 165,904

Viral 99,520

Total Impressions 293,297

13 14 15 18 17 18 19 20

B ORGANIC H VIRAL

@ ﬂorldakeys 2
keywest=

Link
Clicks

4,214

22 23 24 256 26 27 28 29 30



™ Florida Keys & Key%st

cale® come as you are®

WHEN THE FACEBOOK PAGE IS MOST ACTIVE

309,288 T 308,292 307,712 308,866 309,291 309,187 309,493

TIMES

150,000

100,000

149,912
4:00pm

50,000

0

6:00pm

SHARED CONTENT
Audience Engagement

twooceans | § ﬂ‘“'l'(‘ém);sg



™ Florida Keys & Key%st

« COmE as you are®

AUDIENCE ENGAGEMENT, BY DAY

6K
5K
4K
3K

ZK

1 2 3 4 5 8 7 8 % 10 M 12 13 14 15 18 17 18 18 20 21 22 23 24 25 26 27 28 2% 30

NOV
B ReacTIONS B cOMMENTS B SHARES
Action Metrics Totals
Reactions 64,178 Total Engagements decreased
Comments 4,700
58.4%
v o
Shares 7,573 *
since previous month
Total Engagements 76,451
Facebook Audience Demographics
Page Fans People Reached People Engaged
BY AGE BY GENDER

 — 41.0%

T
o 59.0%

Women between the ages of 45-54 appear to be the leading force among your fans.

twooceans

DIGITAL

ﬂorldakeys"
) keywest=




™ Florida Keys & K .yw/est @

« COmE as you arc

CONTENT PERFORMANCE (top 3, sorted by Total Reach)

Reactions ¥ Commants Engagement

The Florida Keys & Key West

Thursday #flkeys sunset from #KeyLargo. #floridanow #sunset

10,078

(Post) November 02, 2017 6:32 pm

The Floride Keys & Key West

Fort Zachary Taylor State Park's beach locking magnificent from the air
Wednesday afternoon in Key West. Photo by Rob O'Neal. #lkeys
Fheywestnow £flkeys #loridanow

B,BE7

(Post) November 09, 2017 6:23 pm
The Floride Keys & Key West

Live Tuesday on the 7 Mile Bridge near Marathon in the #FLKEYS.
#FloridaMow

e ) 3983

(Post) Movember 07, 2017 8:56 am

648 TT%

8527 8.4%

378 7.3%

twooceans - @y floridakeys &

keywest=

Reach

159,788

103,882

90,490



™ Florida Keys & Key%st

come as you are®

TWITTER REPORT -follower and content data

Total Follower Tweets Impressions Engagements
Twitter Profile Impressions Engagements Retweets Clicks
Followers Increase Sent per Follower per Follower
The
. Florida 43617 0.6% 52 217,336 408 5,805 016 334 1,104
—
Keys
Follower Metrics Totals
Total Followers 43,617
Mew Follower alerts 436
Actual Followers gained 256
People that you unfollowed -3
SENT MESSAGE CONTENT YOUR TWEETING BEHAVIOR

29%

CONVERSATION

23

PLAIN TEXT Q
71%
UPDATES
PAGE LINKS

71%

NEW CONTACTS

29%

EXISTING CONTACTS

31

PHOTO LINKS

twooceans

DIGITAL

ﬂorldakeys"
) keywest=




™ Florida Keys & Key%st

« COmE as you are®

Twitter Audience Demographics

FOLLOWERS BY AGE FOLLOWERS BY GENDER

s20 o7
24 - 2.8%
-

48%

FEMALE FOLLOWERS

52%

MALE FOLLOWERS

3%

Men between ages of 35-44 appear to be the leading force among your recent followers.

WEBSITE VS. SOCIAL COMPARISON - traffic variations in relation to social referrals

45k 55

¥ WEBSITE TRAFFIC
231,032
43k 4 4
# TWITTER MENTIONS
40k 33 0
@ ARTICLES & BLOGS

38k

0

35k

33k

SOCIAL TRAFFIC

Social Traffic Sources ©

Facebook
Others

@ ﬂorldakeys =
LN keywest=



™ Florida Keys & Key%st

come as you are®

TOPICS FREQUENTLY MENTIONED HASHTAGS FREQUENTLY MENTIONED
with @thefloridakeys with @thefloridakeys

key west 2 2 #flkeys 42
enjoy one perfect remained couldn’t sail... playing enjoy keywest holiday season ton...

keys 1 3 #lovefl 1 8
love sharing experience totally can’t 530 .. want week love keys visit thank get ver...

florida keuys 11 #keywest 10
enjoy love beagutiful full just loved visit on.. good love ve best thank justfine post welc...
holiday season 1 #fltravelchat 0
enjoy never day looks go right love family parkin...
year 8  #travel 8
considering great impressive please back wailt s... business october relief efforts open want annual tr...
today 8  #florida 7

playing wait solo already thinking will check ... crazy days want cruise hurricane winter time ke...

twooceans

DIGITAL

Z4 floridakeys &
2 keyweystg




™ Florida Keys & Key%st

come as you are®

INSTAGRAM REPORT

Tatal Follower Followers Meadia Comments Total Engegements Engagements per
Instagram Profile
Followers Increassa Gained Sent Sent Engagements per Media Follower
The Florida Keys :
13451 1.4% 1602 15 5 45,691 3,046 0.40
& Key We

Instagram Top Posts

@thefloridakeys @thefloridakeys @thefloridakeys
6839 Engagements 6438 Engagements 5328 Engagements
Audience Growth

AUDIENCE GROWTH, BY DAY

100 Followers gained 86
g0
G0

40

20

1 2 3 4 5 ] 7 k= 5 10 M 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30

B FOLLOWERS GAINED

twooceans

DIGITAL

ﬂorldakeys"
" keywest=




™ Florida Keys & Key%st

come as you are®

INSTAGRAM ENGAGEMENT

The number of engagements

Likes Received 45,330 decreased by
Comments Received 352 744 3 0/
. (o)
i i th
Total Engagements 45,691 since previous mon

The number of engagements per

media decreased by
Engagements per Follower 0.4

Engagements per Media 3,046.07 ; . 0

since previous month

AUDIENMCE ENGAGEMENT, BY DAY

Likes Received 6,389
Comments 63
- Media Sent 1

6K

4K

B LIKES RECEIVED H COMMENTS M MEDIA SENT

ﬂorldakeysc
keywest=




™ Florida Keys & Key%st

come as you are®

Instagram Outbound Hashtag Performance

MOST USED HASHTAGS

#flkeys

#floridakeys

#photofriday

#floridanow

#travel

13

MOST ENGAGED HASHTAGS

#flkeys

#floridakeys

#floridanow

#photofriday

#keywestnow

@ ﬂorldakeys =
LN keywest=

27,661

21,213
15,069
8,394

6,099



™ Florida Keys & Key%st

Avg. daily impressions

134 -

. come as you are®

PINTEREST REPORT

Pinterest Summary

Impressions
180
Viewers
Avg. daily viewers
80 o0
®*21.33%
Nov 1 4 7 10 13 16 19 22 25 28
Top Pins on Pinterest
Top Pin impressions from the last 30 days Impressions Cl Saves Pin type
As the cold, dark December days herald t... 251 2 0
. The tours are now in their 10th year and f... 234 ] 3
u "Key Deer on No Name Key" Florida Keys ... 162 1] 0
#SCUBA diving in #KeyLargo, checking o... 112 0 0
ﬁ Cute turtle on the Benwood shipwreck in ... 86 0 0
Show more

Boards with top Pin impressions from the last 30 days Impressions ol Saves # of Pins
%g Island Holiday by The Florid.. 795 5 3 27
£im
’E‘ Florida Keys Weddings, Vow Renewals, H... by The Florid... 722 0 0 95
E‘ Florida Keys Visitor Photos by The Florid. .. 635 4 2 214

" Diving and Snorkeling by The Florid.. 397 0 2 36
o :
e ] Cool Finds in the Florida Keys by The Florid 385 1 1 90
=1 ys by The Florid..

| ﬂorldakeysc
7 keywest=
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Section 3: Geographic Data on Website Visitors
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Google Analytics
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I http://www.fla-keys.com
www.fla-keys.com

Location

All Users

100.00% Sessions

I 194,030

Map Overlay
Summary
~
»
1
Acquisition
Country

Sessions
227,258
% of Total:
100.00%
(227,258)
; 194,030
1. United States (85'38%)
6,403
2. Canada (2'82%)
5,949
3. Germany (262%)
; ; 5,256
4. United Kingdom (231%
1,631
5. France ©72%)
1,004
6. Sweden (0'44%)
895
7. Italy (0.35%)
895
8. Netherlands (039%)
; 842
9. India (0.37%
; 690
10. Switzerland (0.30%)
; 524
11. Czechia (0.23%)
; 490
12. Belgium (0.22%)

% New
Sessions

70.43%
Avg for
View:
70.39%
(0.07%)

69.96%

76.79%

68.28%

69.10%

75.97%

53.59%

64.58%

66.37%

89.43%

71.30%

87.98%

53.06%

New
Users

160,068
% of
Total:
100.07%

(159,962)

135,735
(84.80%)

4917
(3.07%)

4,062
(2.54%)

3,632
(2.27%)

1,239
(0.77%)

538
(0.34%)

578
(0.36%)

594
(0.37%)

753
(0.47%)

492
(0.31%)

461
(0.29%)

260
(0.16%)

Behavior

Bounce
Rate

60.50%
Avg for
View:
60.50%
(0.00%)

61.03%

55.10%

52.13%

56.35%

62.66%

47.11%

40.22%

53.97%

77.08%

46.96%

76.53%

36.94%

Pages /
Session

2.92
Avg for
View:
2.92
(0.00%)

2.90

3.15

3.33

3.06

3.04

3.39

4.40

3.04

1.54

3.91

2.27

5.30

Avg.
Session
Duration

00:01:56
Avg for
View:
00:01:56
(0.00%)

00:01:56

00:02:00

00:01:50

00:02:09

00:01:34

00:06:02

00:02:47

00:01:44

00:00:55

00:01:45

00:00:59

00:02:02

[Z1GO TO REPORT

Nov 1,2017 -

Conversions = Goal 1: Visited Places to Stay

Visited Places to Stay
(Goal 1 Conversion Rate)

1.92%

Avg for View:
1.92%

(0.00%)

1.77%

3.81%

2.30%

2.80%

2.51%

3.39%

2.68%

1.34%

2.97%

2.61%

1.53%

1.02%

Visited Places to Stay
(Goal 1 Completions)

4,361
% of Total:
100.00%

(4,361)
3,440
(78.88%)

244
(5.60%)

137
(3.14%)

147
(3.37%)

41
(0.94%)

34
(0.78%)

24
(0.55%)

12
(0.28%)

25
(0.57%)

18
(0.41%)

8
(0.18%)

5
0.11%)

Nov 30, 2017

Visited Places to
Stay (Goal 1 Value)

$0.00
% of Total:
0.00%

($0.00)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)


https://analytics.google.com/analytics/web/?utm_source=pdfReportLink#report/visitors-geo/a552146w2129713p2156971/?_u.date00=20171101&_u.date01=20171130&geo-table.plotKeys=%5B%5D&geo-table.rowStart=0&geo-table.rowCount=25/

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

Brazil

Austria

Australia

Poland

Norway

(not set)

Denmark

Spain

Nigeria

Russia

Ireland

Mexico

Indonesia

485
(0.21%)

406
(0.18%)

365
(0.16%)

357
(0.16%)

349
(0.15%)

340
(0.15%)

321
(0.14%)

290
(0.13%)

243
0.11%)

241
0.11%)

230
(0.10%)

222
(0.10%)

214
(0.09%)

71.96%

71.67%

86.03%

68.91%

63.90%

67.65%

70.40%

82.76%

86.83%

66.39%

80.87%

76.13%

93.46%

349
(0.22%)

291
(0.18%)

314
(0.20%)

246
(0.15%)

223
(0.14%)

230
(0.14%)

226
(0.14%)

240
(0.15%)

211
(0.13%)

160
(0.10%)

186
(0.12%)

169
(0.11%)

200
(0.12%)

55.26%

41.38%

63.29%

61.34%

52.15%

40.59%

48.29%

60.69%

78.60%

70.95%

57.39%

75.23%

81.31%

3.10

4.16

2.21

2.89

3.18

5.03

3.30

2.83

1.39

1.95

2.29

1.65

1.33

00:02:14

00:02:09

00:01:33

00:01:24

00:01:46

00:03:37

00:02:15

00:01:51

00:00:44

00:01:17

00:01:28

00:01:39

00:00:17

© 2017 Google

3.30%

4.68%

1.10%

1.12%

2.87%

3.82%

2.49%

2.07%

15.23%

1.24%

3.91%

1.35%

0.47%

16
(0.37%)

19
(0.44%)

4
(0.09%)

4
(0.09%)

10
(0.23%)

13
(0.30%)

8
(0.18%)

6
(0.14%)

37
(0.85%)
3
(0.07%)

9
(0.21%)

3
(0.07%)

1
(0.02%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)
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I http://www.fla-keys.com
www.fla-keys.com

Location

ALL » COUNTRY: United States

All Users

85.38% Sessions

I 38,205

Map Overlay
Summary
137
Acquisition
Region
Sessions
194,030
% of Total:
85.38%
(227,258)
. 38,205
1. Florida (19.69%)
18,201
2. New York (9.38%)
L 14,795
3. lllinois (7.63%)
) 11,276
4. Pennsylvania (5.81%)
10,245
5. New Jersey (5.28%)
9,356
6. Massachusetts (4.82%)
. ) 6,949
7. California (3.58%)
. 6,684
8. Ohio (3.44%)
6,302
9. Texas (3.25%)
o 6,031
10. Michigan (3.11%)
R 5,692
11. Virginia (2.93%)
12. North Carolina (2'281/5)

% New
Sessions

69.96%
Avg for
View:
70.39%
(-0.61%)

67.24%

73.87%

71.11%

64.25%

69.10%

71.33%

80.67%

66.97%

75.33%

68.28%

72.10%

70.73%

New
Users

135,735
% of
Total:
84.85%

(159,962)

25,690
(18.93%)

13,445
(9.91%)

10,520
(7.75%)

7,245
(5.34%)

7,079
(5.22%)

6,674
(4.92%)

5,606
(4.13%)

4,476
(3.30%)

4,747
(3.50%)

4,118
(3.03%)

4,104
(3.02%)

3,547
(2.61%)

Behavior

Bounce
Rate

61.03%
Avg for
View:
60.50%
(0.89%)

58.88%

69.53%

68.62%

60.38%

65.19%

71.21%

71.94%

49.21%

59.54%

50.90%

63.65%

55.21%

Pages /
Session

2.90
Avg for
View:
292
(-0.60%)

2.74

2.44

2.38

3.31

2.71

2.45

217

3.77

2.84

3.52

2.71

3.12

Avg.
Session
Duration

00:01:56
Avg for
View:
00:01:56
(-0.13%)

00:01:58

00:01:25

00:01:29

00:02:04

00:01:47

00:01:28

00:01:13

00:02:28

00:02:00

00:02:29

00:01:45

00:02:03

Conversions

Visited Places to Stay
(Goal 1 Conversion Rate)

[Z1GO TO REPORT

Nov 1,2017 - Nov 30, 2017

Goal 1: Visited Places to Stay

1.77%

Avg for View:

1.92%
(-7.61%)

1.34%

1.43%

1.41%

1.64%

1.40%

1.21%

1.51%

2.38%

2.44%

2.82%

1.77%

1.93%

Visited Places to Stay
(Goal 1 Completions)

3,440
% of Total:
78.88%

(4,361)
511
(14.85%)

260
(7.56%)

209
(6.08%)

185
(5.38%)

143
(4.16%)

113
(3.28%)

105
(3.05%)

159
(4.62%)

154
(4.48%)

170
(4.94%)

101
(2.94%)

97
(2.82%)

Visited Places to
Stay (Goal 1 Value)

$0.00

% of Total:
0.00%
($0.00)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)


https://analytics.google.com/analytics/web/?utm_source=pdfReportLink#report/visitors-geo/a552146w2129713p2156971/?_u.date00=20171101&_u.date01=20171130&geo-table.plotKeys=%5B%5D&geo-table.rowStart=0&geo-table.rowCount=50&_r.drilldown=analytics.country:US/

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.

28.

29.

30.

31.

32.

33.

34.

35.

36.

37.

38.

39.

40.

41.

42.

43.

44.

45.

46.

Georgia

Maryland

Indiana

Minnesota

District of Columbia

Wisconsin

Tennessee

Connecticut

New Hampshire

Missouri

Colorado

South Carolina

Washington

Kentucky

lowa

Alabama

Arizona

Delaware

Louisiana

Kansas

Maine

Oregon

Nebraska

West Virginia

Rhode Island

Oklahoma

Utah

Nevada

Arkansas

Vermont

Mississippi

New Mexico

Idaho

Hawaii

4,616
(2.38%)

4,296
(2.21%)

3,522
(1.82%)

3,436
(1.77%)

3,156
(1.63%)

2,926
(1.51%)

2,860
(1.47%)

2,735
(1.41%)

2,296
(1.18%)

2,193
(1.13%)

2,055
(1.06%)

1,735
(0.89%)

1,692
(0.87%)

1,611
(0.83%)

1,246
(0.64%)

1,229
(0.63%)

1,120
(0.58%)

1,039
(0.54%)

1,003
(0.52%)

984
(0.51%)

941
(0.48%)

934
(0.48%)

890
(0.46%)

818
(0.42%)

701
(0.36%)

649
(0.33%)

608
(0.31%)

598
(0.31%)

472
(0.24%)

435
(0.22%)

418
(0.22%)

388
(0.20%)

298
(0.15%)

224
(0.12%)

72.23%

70.02%

65.96%

65.28%

69.93%

67.67%

62.97%

68.08%

67.81%

72.78%

73.63%

71.01%

80.14%

68.96%

62.68%

71.60%

75.18%

70.16%

75.67%

62.80%

53.24%

78.48%

68.31%

61.25%

70.04%

72.42%

69.57%

77.26%

73.31%

72.64%

72.73%

72.42%

76.51%

72.77%

3,334
(2.46%)

3,008
(2.22%)

2,323
(1.71%)

2,243
(1.65%)

2,207
(1.63%)

1,980
(1.46%)

1,801
(1.33%)

1,862
(1.37%)

1,557
(1.15%)

1,596
(1.18%)

1,513
(1.11%)

1,232
(0.91%)

1,356
(1.00%)

1,111
(0.82%)

781
(0.58%)

880
(0.65%)

842
(0.62%)

729
(0.54%)

759
(0.56%)

618
(0.46%)

501
(0.37%)

733
(0.54%)

608
(0.45%)

501
(0.37%)

491
(0.36%)

470
(0.35%)

423
(0.31%)

462
(0.34%)

346
(0.25%)

316
(0.23%)

304
(0.22%)

281
(0.21%)

228
(0.17%)

163
(0.12%)

56.35%

58.73%

54.91%

51.57%

72.05%

50.41%

49.76%

60.37%

72.39%

53.63%

56.89%

53.31%

60.05%

51.21%

45.10%

56.39%

55.62%

62.75%

50.75%

52.13%

51.54%

64.99%

50.11%

58.68%

54.64%

55.32%

52.80%

68.73%

52.54%

55.86%

48.33%

69.07%

54.03%

69.20%

3.19

3.45

3.62

3.67

2.07

3.96

3.80

2.91

1.99

3.97

3.18

3.22

297

3.58

3.94

2.93

3.85

2.54

3.17

3.81

3.29

2.71

4.89

2.78

3.20

3.47

3.39

2.45

3.64

2.84

3.72

2.32

3.00

2.21

00:01:56

00:02:59

00:02:13

00:02:36

00:01:34

00:02:34

00:03:11

00:01:44

00:01:11

00:02:56

00:02:10

00:02:00

00:01:55

00:02:19

00:02:38

00:01:51

00:02:07

00:01:38

00:02:08

00:02:35

00:02:39

00:01:44

00:02:56

00:02:14

00:02:18

00:02:14

00:02:14

00:01:31

00:02:51

00:02:26

00:02:43

00:01:28

00:02:24

00:01:17

2.10%

1.98%

2.16%

2.53%

0.82%

3.49%

1.96%

2.16%

1.18%

2.23%

3.41%

2.54%

2.90%

2.73%

2.09%

2.03%

1.70%

1.44%

2.69%

2.13%

1.81%

1.71%

3.26%

1.59%

2.43%

2.31%

1.97%

2.01%

3.18%

1.84%

2.87%

2.84%

2.35%

0.89%

97
(2.82%)

85
(2.47%)

76
(2.21%)

87
(2.53%)

26
(0.76%)

102
(2.97%)

56
(1.63%)

59
(1.72%)

27
(0.78%)

49
(1.42%)

70
(2.03%)

44
(1.28%)

49
(1.42%)

44
(1.28%)

26
(0.76%)

25
(0.73%)

19
(0.55%)

15
(0.44%)

27
(0.78%)

21
(0.61%)

17
(0.49%)

16
(0.47%)

29
(0.84%)

13
(0.38%)

17
(0.49%)

15
(0.44%)

12
(0.35%)

12
(0.35%)

15
(0.44%)

8
(0.23%)

12
(0.35%)

11
(0.32%)

7
(0.20%)

2
(0.06%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)



47.

48.

49.

50.

(not set)

North Dakota

South Dakota

Montana

223
(0.11%)

222
(0.11%)

209
(0.11%)

202
(0.10%)

92.83%

76.13%

68.42%

79.70%

207
(0.15%)

169
(0.12%)

143
(0.11%)

161
(0.12%)

94.17%

49.55%

54.55%

60.89%

1.35

3.25

3.28

2.67

00:00:22

00:02:41

00:02:09

00:02:25

© 2017 Google

0.90%

4.05%

4.78%

3.96%

2
(0.06%)

9
(0.26%)

10
(0.29%)

8
(0.23%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)
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I http://www.fla-keys.com

www.fla-keys.com

Location

ALL » COUNTRY: United States » REGION: Florida

"™ All Users
16.81% Sessions

Map Overlay

Summary

City

1. Miami

2. Key West

3. Tampa

4. Orlando

5. Key Largo

6. Marathon

7. MiamiBeach

8. Fort Lauderdale

9. Jacksonville

10. (not set)

11. Cape Coral

12. St. Petersburg

T 5414

Acquisition

Sessions

38,205
% of Total:
16.81%

(227,258)

5,414
(14.17%)

4,317
(11.30%)

3,310
(8.66%)

2,541
(6.65%)

1,426
(3.73%)

1,014
(2.65%)

926
(2.42%)

777
(2.03%)

460
(1.20%)

401
(1.05%)

343
(0.90%)

329
(0.86%)

% New
Sessions

67.24%
Avg for
View:
70.39%
(-4.47%)

68.58%

47.09%

70.03%

77.21%

56.94%

48.22%

72.03%

61.13%

78.48%

65.84%

71.14%

65.05%

New
Users

25,690
% of
Total:
16.06%

(159,962)

3,713
(14.45%)

2,033
(7.91%)

2,318
(9.02%)

1,962
(7.64%)

812
(3.16%)

489
(1.90%)

667
(2.60%)

475
(1.85%)

361
(1.41%)

264
(1.03%)

244
(0.95%)

214
(0.83%)

Behavior

Bounce
Rate

58.88%
Avg for
View:
60.50%
(-2.68%)

65.44%

57.77%

65.92%

65.96%

55.54%

54.54%

57.24%

52.64%

51.96%

51.37%

54.81%

60.49%

Pages /
Session

2.74
Avg for
View:
2.92
(-6.20%)

2.19

2.59

2.09

212

2.92

3.18

3.17

2.86

3.08

3.02

2.85

2.55

Avg.
Session
Duration

00:01:58
Avg for
View:
00:01:56
(1.61%)

00:01:39

00:02:32

00:01:22

00:01:17

00:02:27

00:03:08

00:02:11

00:02:05

00:02:00

00:01:37

00:02:30

00:02:52

Y

()

Conversions

Visited Places to Stay
(Goal 1 Conversion Rate)

1.34%

Avg for View:
1.92%

(-30.30%)

0.78%

0.42%

0.73%

1.53%

0.14%

0.30%

0.43%

1.16%

3.91%

2.00%

2.92%

1.82%

[Z1GO TO REPORT

Nov 1,2017 -

Goal 1: Visited Places to Stay

Visited Places to Stay
(Goal 1 Completions)

511
% of Total:
11.72%

(4,361)
42
(8.22%)

18
(3.52%)

24
(4.70%)

39
(7.63%)
2
(0.39%)

3
(0.59%)

4
(0.78%)

9
(1.76%)

18
(3.52%)

8
(1.57%)

10
(1.96%)

6
(1.17%)

Nov 30, 2017

Visited Places to
Stay (Goal 1 Value)

$0.00
% of Total:
0.00%

($0.00)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)


https://analytics.google.com/analytics/web/?utm_source=pdfReportLink#report/visitors-geo/a552146w2129713p2156971/?_u.date00=20171101&_u.date01=20171130&geo-table.plotKeys=%5B%5D&geo-table.rowStart=0&geo-table.rowCount=50&_r.drilldown=analytics.country:US,analytics.region:US-FL/

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.

28.

29.

30.

31.

32.

33.

34.

35.

36.

37.

38.

39.

40.

41.

42.

43.

44.

45.

46.

Tallahassee

Pompano Beach

Boca Raton

Hollywood

Doral

Homestead

Davie

Port St. Lucie

Kendall

Coral Springs

Gainesville

West Palm Beach

Palm Beach Gardens

Cutler Bay

Plantation

Boynton Beach

Fort Myers

Islamorada

Pembroke Pines

Palm Coast

Wellington

Hialeah

Miramar

Melbourne

Clearwater

Bradenton

Sarasota

Delray Beach

North Naples

Deerfield Beach

Coral Gables

Port Charlotte

Naples

Greenacres

275
(0.72%)

268
(0.70%)

267
(0.70%)

259
(0.68%)

235
(0.62%)

227
(0.59%)

226
(0.59%)

219
(0.57%)

209
(0.55%)

206
(0.54%)

201
(0.53%)

196
(0.51%)

192
(0.50%)

189
(0.49%)

189
(0.49%)

187
(0.49%)

187
(0.49%)

177
(0.46%)

176
(0.46%)

174
(0.46%)

173
(0.45%)

165
(0.43%)

164
(0.43%)

155
(0.41%)

154
(0.40%)

153
(0.40%)

153
(0.40%)

148
(0.39%)

142
(0.37%)

139
(0.36%)

133
(0.35%)

132
(0.35%)

131
(0.34%)

131
(0.34%)

70.55%

64.93%

79.78%

79.92%

77.87%

76.65%

71.68%

68.04%

52.63%

71.84%

72.14%

78.06%

77.60%

24.87%

78.84%

67.38%

73.26%

64.97%

63.64%

52.87%

48.55%

77.58%

76.83%

71.61%

75.97%

77.78%

57.52%

80.41%

76.06%

76.26%

75.19%

56.82%

74.81%

73.28%

194
(0.76%)

174
(0.68%)

213
(0.83%)

207
(0.81%)

183
(0.71%)

174
(0.68%)

162
(0.63%)

149
(0.58%)

110
(0.43%)

148
(0.58%)

145
(0.56%)

153
(0.60%)

149
(0.58%)

47
(0.18%)

149
(0.58%)

126
(0.49%)

137
(0.53%)

115
(0.45%)

112
(0.44%)

92
(0.36%)

84
(0.33%)

128
(0.50%)

126
(0.49%)

111
(0.43%)

117
(0.46%)

119
(0.46%)

88
(0.34%)

119
(0.46%)

108
(0.42%)

106
(0.41%)

100
(0.39%)

75
(0.29%)

98
(0.38%)

96
(0.37%)

59.64%

53.36%

59.18%

63.71%

61.70%

56.83%

58.85%

48.86%

56.46%

54.37%

58.21%

67.86%

63.02%

59.79%

59.26%

48.13%

60.43%

58.76%

52.27%

44.83%

32.95%

63.64%

54.88%

55.48%

53.90%

59.48%

69.28%

50.68%

55.63%

51.08%

61.65%

44.70%

56.49%

65.65%

2.68

3.47

2.61

2.76

2.66

2.87

2.96

3.34

2.48

2.84

2.87

1.97

2.77

1.99

3.46

3.81

2.26

2.51

3.45

4.60

8.31

2.26

2.99

3.55

2.68

2.71

1.97

3.56

3.84

2.99

2.40

2.83

2.89

2.02

00:02:01

00:01:47

00:01:27

00:01:50

00:01:57

00:02:24

00:01:36

00:02:32

00:02:57

00:02:31

00:02:20

00:01:00

00:02:26

00:04:09

00:02:21

00:02:59

00:01:49

00:02:06

00:02:12

00:02:42

00:05:15

00:01:09

00:01:28

00:01:30

00:01:34

00:01:23

00:01:20

00:01:44

00:01:56

00:01:29

00:01:14

00:01:48

00:01:35

00:01:09

0.73%

4.10%

3.75%

1.54%

1.28%

1.32%

2.21%

4.57%

0.48%

2.43%

1.99%

0.51%

1.04%

0.53%

1.06%

3.21%

1.60%

1.13%

1.70%

0.57%

2.31%

0.00%

2.44%

2.58%

0.65%

2.61%

0.65%

1.35%

1.41%

3.60%

9.02%

0.76%

1.53%

2.29%

2
(0.39%)

11
(2.15%)

10
(1.96%)

4
(0.78%)

3
(0.59%)

3
(0.59%)

5
(0.98%)

10
(1.96%)

1
(0.20%)

5
(0.98%)

4
(0.78%)

1
(0.20%)

2
(0.39%)

1
(0.20%)

2
(0.39%)

6
(1.17%)

3
(0.59%)

2
(0.39%)

3
(0.59%)

1
(0.20%)

4
(0.78%)

0
(0.00%)

4
(0.78%)

4
(0.78%)

1
(0.20%)

4
(0.78%)

1
(0.20%)

2
(0.39%)

2
(0.39%)

5
(0.98%)

12
(2.35%)

1
(0.20%)

2
(0.39%)

3
(0.59%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)



47.

48.

49.

50.

North Port

The Hammocks

Estero

Largo

124
(0.32%)

120
(0.31%)

113
(0.30%)

112
(0.29%)

60.48%

7417%

71.68%

75.89%

75
(0.29%)

89
(0.35%)

81
(0.32%)

85
(0.33%)

49.19%

55.00%

58.41%

61.61%

3.43

2.71

2.61

2.77

00:02:13

00:01:56

00:01:54

00:01:53

© 2017 Google

1.61%

1.67%

1.77%

0.89%

(0.39%)

N

(0.39%

N2

(0.39%

(0.20%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

Rows 1 - 50 of 449



I http://www.fla-keys.com
www.fla-keys.com

Location

ALL » COUNTRY: Canada

" AllUsers

2.82% Sessions

T 832

Map Overlay
Summary
1
Acquisition
City
Sessions
6,403
% of Total:
2.82%
(227,258)
832
1. Toronto (12.99%)
2. Montreal @ 296%7)
3. Ottawa (4 12960/8)
4. Calgary (2.;3/3
5. (not set) (2.;'16%?)
6. Hamilton @ ;16“/1)
7. London @ 3‘?0/3
8. Mississauga @ (1,3,3
9. Quebec City @ 33,/3
10. Winnipeg a ;722
93
11. Vancouver (1.45%)
12. Edmonton (1.429%-|)

% New
Sessions

76.79%
Avg for
View:
70.39%
(9.10%)

80.53%

82.87%

76.12%

84.15%

67.70%

70.81%

81.02%

76.12%

71.97%

86.67%

78.49%

87.91%

New
Users

4917

% of
Total:
3.07%

(159,962)

670
(13.63%)

387
(7.87%)

204
(4.15%)

138
(2.81%)

109
(2.22%)

114
(2.32%)

111
(2.26%)

102
(2.07%)

95
(1.93%)

104
(2.12%)

73
(1.48%)

80
(1.63%)

Behavior

Bounce
Rate

55.10%
Avg for
View:
60.50%
(-8.92%)

58.29%

62.53%

50.00%

62.80%

49.69%

42.24%

56.93%

51.49%

54.55%

52.50%

67.74%

62.64%

Pages /
Session

3.15
Avg for
View:
2.92
(7.73%)

2.76

2.26

4.00

2.75

3.28

5.93

3.93

3.07

2.95

2.74

2.58

2.59

Avg.
Session
Duration

00:02:00
Avg for
View:
00:01:56
(3.13%)

00:01:32

00:01:21

00:02:45

00:01:36

00:02:27

00:04:31

00:02:23

00:02:40

00:00:57

00:02:01

00:01:11

00:01:12

-

[Z1GO TO REPORT

Nov 1,2017 -

Conversions = Goal 1: Visited Places to Stay

Visited Places to Stay
(Goal 1 Conversion Rate)

3.81%

Avg for View:
1.92%

(98.58%)

5.53%

3.43%

4.85%

5.49%

6.21%

3.11%

0.73%

5.22%

1.52%

3.33%

1.08%

3.30%

Visited Places to Stay
(Goal 1 Completions)

244

% of Total:
5.60%

(4,361)
46
(18.85%)

16
(6.56%)

13
(5.33%)

9
(3.69%)

10
(4.10%)

5
(2.05%)

1
0.41%)

7
(2.87%)

2
(0.82%)

4
(1.64%)

1
(0.41%)

3
(1.23%)

Nov 30, 2017

Visited Places to
Stay (Goal 1 Value)

$0.00
% of Total:
0.00%

($0.00)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)


https://analytics.google.com/analytics/web/?utm_source=pdfReportLink#report/visitors-geo/a552146w2129713p2156971/?_u.date00=20171101&_u.date01=20171130&_r.drilldown=analytics.country:CA&geo-segmentExplorer.segmentId=analytics.city&geo-table.plotKeys=%5B%5D&geo-table.rowStart=0&geo-table.rowCount=25/

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

Waterloo

Windsor

Laval

Kitchener

Brampton

Sherbrooke

Markham

Barrie

Oakville

Sarnia

Whitby

Chatham-Kent

Saugeen Shores

82
(1.28%)

68
(1.06%)

68
(1.06%)

66
(1.03%)

61
(0.95%)

54
(0.84%)

53
(0.83%)

52
(0.81%)

52
(0.81%)

51
(0.80%)

48
(0.75%)

48
(0.75%)

48
(0.75%)

80.49%

75.00%

61.76%

72.73%

85.25%

42.59%

71.70%

82.69%

75.00%

60.78%

54.17%

85.42%

25.00%

66
(1.34%)

51
(1.04%)

42
(0.85%)

48
(0.98%)

52
(1.06%)

23
(0.47%)

38
(0.77%)

43
(0.87%)

39
(0.79%)

31
(0.63%)

26
(0.53%)

41
(0.83%)

12
(0.24%)

52.44%

32.35%

54.41%

51.52%

54.10%

79.63%

41.51%

50.00%

57.69%

64.71%

77.08%

43.75%

37.50%

3.33

3.87

3.53

4.36

2.70

1.81

4.49

4.40

2.83

2.55

2.52

3.54

9.04

00:01:51

00:02:03

00:03:06

00:01:16

00:02:11

00:00:32

00:03:14

00:03:06

00:01:40

00:03:12

00:01:10

00:02:31

00:04:11

© 2017 Google

3.66%

7.35%

1.47%

4.55%

3.28%

1.85%

3.77%

7.69%

3.85%

3.92%

2.08%

10.42%

2.08%

3
(1.23%)
5
(2.05%)

1
(0.41%)

3
(1.23%)

2
(0.82%)

1
(0.41%)

2
(0.82%)

4
(1.64%)

2
(0.82%)

2
(0.82%)

1
(0.41%)

5
(2.05%)

1
(0.41%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

Rows 1 - 25 of 457



I http://www.fla-keys.com
www.fla-keys.com

Location

ALL » COUNTRY: United Kingdom

All Users

2.31% Sessions

T 1,241

Map Overlay
Summary
1
Acquisition
City
Sessions
5,256
% of Total:
2.31%
(227,258)
1,241
1. London (23.61%)
191
2. (not set) (3.63%)
124
3. Chesham (2.36%)
) 103
4. Edinburgh (1.96%)
o 98
5. Birmingham (1.86%)
97
6. Manchester (1.85%)
84
7. Coventry (1.60%)
. 81
8. Bristol (1.54%)
76
9. Chelmsford (1.45%)
76
10. Leeds (1.45%)
67
11. Glasgow (1.27%)
_ 63
12. Liverpool (1.20%)

% New
Sessions

69.10%
Avg for
View:
70.39%
(-1.83%)

74.29%

75.39%

3.23%

47.57%

82.65%

58.76%

40.48%

45.68%

18.42%

71.05%

83.58%

71.43%

New
Users

3,632

% of
Total:
2.27%

(159,962)

922
(25.39%)

144
(3.96%)

4
0.11%)

49
(1.35%)

81
(2.23%)

57
(1.57%)

34
(0.94%)

37
(1.02%)

14
(0.39%)

54
(1.49%)

56
(1.54%)

45
(1.24%)

Behavior

Bounce
Rate

56.35%
Avg for
View:
60.50%
(-6.85%)

59.87%

53.40%

1.61%

36.89%

67.35%

50.52%

55.95%

76.54%

48.68%

63.16%

67.16%

68.25%

Pages /
Session

3.06
Avg for
View:
2.92
(4.73%)

2.57

3.55

5.72

2.97

2.49

3.69

2.90

2.16

3.92

2.71

2.15

2.4

Avg.
Session
Duration

00:02:09
Avg for
View:
00:01:56
(11.25%)

00:01:42

00:01:56

00:07:31

00:02:31

00:00:41

00:03:49

00:01:49

00:02:00

00:03:35

00:02:11

00:00:36

00:01:00

[Z1GO TO REPORT

Nov 1,2017 -

Conversions = Goal 1: Visited Places to Stay

Visited Places to Stay
(Goal 1 Conversion Rate)

2.80%

Avg for View:
1.92%

(45.75%)

3.22%

5.24%

1.61%

1.94%

3.06%

3.09%

0.00%

0.00%

1.32%

1.32%

1.49%

1.59%

Visited Places to Stay
(Goal 1 Completions)

147

% of Total:
3.37%

(4,361)
40
(27.21%)

10
(6.80%)

2
(1.36%)

2
(1.36%)
3
(2.04%)

3
(2.04%)

0
(0.00%)

0
(0.00%)

1
(0.68%)

1
(0.68%)

1
(0.68%)

1
(0.68%)

Nov 30, 2017

Visited Places to
Stay (Goal 1 Value)

$0.00
% of Total:
0.00%

($0.00)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)


https://analytics.google.com/analytics/web/?utm_source=pdfReportLink#report/visitors-geo/a552146w2129713p2156971/?_u.date00=20171101&_u.date01=20171130&_r.drilldown=analytics.country:GB&geo-segmentExplorer.segmentId=analytics.city&geo-table.plotKeys=%5B%5D&geo-table.rowStart=0&geo-table.rowCount=25/

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

Hereford

Sheffield

Portsmouth

Nottingham

Kinross

Cardiff

Derby

Newcastle upon Tyne

Stoke-on-Trent

Rugeley

Bolton

Northampton

Southampton

51
(0.97%)

47
(0.89%)

46
(0.88%)

42
(0.80%)

38
(0.72%)

33
(0.63%)

32
(0.61%)

32
(0.61%)

32
(0.61%)

31
(0.59%)

30
(0.57%)

29
(0.55%)

29
(0.55%)

5.88%

80.85%

69.57%

76.19%

2.63%

84.85%

65.62%

78.12%

90.62%

80.65%

83.33%

75.86%

86.21%

3
(0.08%)

38
(1.05%)

32
(0.88%)

32
(0.88%)

1
(0.03%)

28
(0.77%)

21
(0.58%)

25
(0.69%)

29
(0.80%)

25
(0.69%)

25
(0.69%)

22
(0.61%)

25
(0.69%)

25.49%

53.19%

54.35%

66.67%

78.95%

66.67%

53.12%

53.12%

71.88%

25.81%

50.00%

55.17%

68.97%

8.06

3.32

3.52

3.21

2.08

2.42

4.22

3.31

2.06

2.03

2.43

2.90

2.41

00:09:44

00:01:33

00:01:45

00:02:04

00:08:22

00:01:30

00:02:09

00:01:24

00:00:42

00:01:23

00:01:05

00:03:20

00:00:54

© 2017 Google

0.00%

6.38%

2.17%

4.76%

0.00%

6.06%

0.00%

9.38%

3.12%

0.00%

0.00%

0.00%

0.00%

0
(0.00%)
3
(2.04%)

1
(0.68%)

2
(1.36%)

0
(0.00%)

2
(1.36%)

0
(0.00%)
3
(2.04%)

1
(0.68%)

0
(0.00%)

0
(0.00%)

0
(0.00%)

0
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

Rows 1 - 25 of 540
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Website Status Report
fla-keys.com

December 2017 Data for the January 30, 2018 TDC Meeting

° 8e8 "FloridaKeyssKeyWest .

Section 1: Website Traffic Report
Section 2: Social Media Report
Section 3: Geographic Data on Website Visitors
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™ Florida Keys & Key%st

come as you are”

Section 1: Website Traffic Report
Website Traffic Overview

Audience Overview

Dec1,2017 - Dec 31, 2017

All Users
100.00% Sessions
Overview
® Sescions
10,000
5,000
DecB Dec 15 Dec 22 Dec 29
B New Visitor B Returning Visitor
Sessions Users Pageviews
228,156 174,694 679,879

o B [

Pages / Session Avyg. Session Duration Baunce Rate
2.98 00:02:06 56.90%
% Mew Sessions

70.51%

2O floridakeys
twooceans L Il(eywe);tE



™ Florida Keys & Key%st

come as you are®

Website Traffic Sources

All Traffic

All Users Dec 1, 2017 - Dec 31, 2017
100.00% Sessions

Sumimary

@ Sessions

Dec & Dec 15 Dec 22 Dec 29

Source | Medium [ seasions v | Sessions [Sessions £ than to Rtel -

228,156 228,156

% of Total: 100.00% (228,156) | % of Todal: 100.00%
{228,156)

1. M google / organic 112,884 48 48%

2. W (direct) ! (none) 66,980 289 36% \

3. M google/ cpe 11,985 5.25% &
4. bing  organic 7,944 348%

5. m [Miacenook.com/ 3,497 153%

6. M yahoo ! organic 2,70 1.19%

surfinggator.com /
| raferal 1,227 0.54%

8. yvahoosearch / referral 958 042%

mywedding.com /
9 referral 741 032%

10. facebook.com / referral Ti6 031%

N
twooceans ) onakerss



Content Drilldown

All Users
100.00% Pageviews

™ Florida Keys & Key%st

come as you are®

Most Visited Sections of Website

Dec1,2017 - Dec 31,2017

Page path level 1

10.

hwebcams!
Thy-wst!

!
Tkey-largof
lislamorada/
lcalendar!
Inews
Imarathon/
Newer-keys!

Iphotoadventure/

679,879

% of Total: 100.00% (578,879)

274,180
91,228
59,552
45,931
32,628
30,276
25,354
24,156
17,759

8,307

Pageviews

679,879

% of Total: 100.00%
(679.879)

40.33%
13.42%
8.78%
6.76%
4.80%
4.45%
3.73%
3.55%
2.61%

1.22%

Dec 22 Dec 29

Contribution to total: [Pageviews ¥

‘ﬂorldake =
keywest=



Overview

All Users
100.00% Seggions

Surmimary

@ Sessions

™ Florida Keys & Key%st

come as you are®

Device Usage

Dec 1, 2017 - Dec 31, 2017

10,000

5,000

DecB Dec 15 Dec 22 Dec 29

Device Category [eszions ] Sesshons (s Contribution to total: .
228,156 228,156
% of Total: 100.00% (228,156) | % of Tatal: 100.00%
(226,156)
1. H mobile 97,154 42 B0%
2. W desklep 90,646 39.73%
3. M tablet 40,316 17.67%

floridakeys&
L Ilceywe);ta



™ Florida Keys & Key%st

come as you are®

Section 2: Social Media Report

lhe

Florida Keys

&KeyWest

cOme as you are”

Facebook: 370,0638 fans
Twitter: 43,939 followers
Instagram: 115,414 followers
Pinterest: 3,087 followers

Google +: 2,149 followers

.;-'R
twooCeans ) onakerss



™ Florida Keys & Key%st

come as you are®

Data mined 1/11/18
FACEBOOK SUMMARY
Facebook Page Total Fans ":r::“ F::: b pressions w:::‘:“ Emgagemsnis EH:Q::‘TE CL::s
! The Florida Keys & Key West 70638 04T% 69 5463088  T7O175 63,616 §220 5954
Facebook Activity Overview
© 5,463,069 * 63,616 * 5,954
Impressions Engagements Clicks

Facebook Impressions

PAGE IMPRESSIONS, BY DAY

TODK
B00K
S00K
400K
200K
200K

100K

o
2 3 4 5 B T B 9 W M 12 1 W 15 16 17T 1B 1% 20 20 27 23 34 I5 IE 23T ZB 2% 30 I

B rPaip W ORGANIC W VIRAL

- ﬂorldake y$ 3
twooceans eywests




™ Florida Keys & Key%st

! come as you are®

SHARED CONTENT

Audience Engagament
Facebook Engagement

AUDIENCE ENGAGEMENT, BY DAY

1ZK
10K
BK
[-19
4K

2K

o

1 z 3 4 5 B r B -] 1w " 12 13 %4 15 1€ 17 1B 1% 20 21 22 23 24 25 & 37 2B 25 30 3
DEC
B REACTIONS M COMMENTS M SHARES
Total Engagements decreased
Reactions 51,966
Comments 5.347 18 4?/
-
. (o]
Shares 6.303
since previous month
Total Engagements 63,616

Demographics

Facebook Audience Demographics

Page Fans People Reached People Engaged

BY AGE BY GENDER

;

41.0%

75%

- 205% MALE
o
| ) 59.0%
147% FEMALE

§|

Women between the ages of 45-54 appear to be the leading force among your fans.

E= United States 254,155 Miami, FL 4,850
B Germany 44,013 Key West, FL 3,339
United Kingdom 5,660 Jacksonville, FL 2,988
== Egypt 5,135 Mew York, NY 2,801
LB taly 4,544 Oriande, FL 2.768

O floridakeys 2
twooceans L‘ Ilceywe);ts

DIGITAL



™ Florida Keys & Key%st

come as you are®

CONTENT PERFORMANCE (top 3, sor'ted by Total Reach)

Top Posts, by Engagement

Facebook Top Posts, by Reactions

Post Reactions v Comments Engagement Reach

The Florida Keys & Key West

Interested in a trip to paradise? Tag someone you'd like 1o lounge by the
beach with at Tranquility Bay Beach House Resort in Marathon
https//buffly/2Aq03gZ

5776 1834 73% 169,988

(Post) December 01, 2017 4:01 pm

The Florida Keys & Key West
Celebrating LIVE from Key West, as a giant conch shell, the symbol of the

Florida Keys, descencds to welcome 2018, #FiKeys #OnlyinTheKeys
#NewYearsEve #FloridaNow

3936 295 6.2% 139,993

(Post) December 31, 2017 11557 pm

The Florida Keys & Key West

3138 122 71% 71,997

(Post) December 17, 2017 6:41 am

OA ‘ﬂorldakeysc

keywest=



™ Florida Keys & Key%st

come as you are®

TWITTER REPORT

Twitter Activity Overview

° 217,312 = 6,876 k1,742

Organic Impressions Total Engagements Link Clicks

Twitter Audience Growth

AUDIENCE GROWTH, BY DAY

30
25

20

1 2 3 4 ] 6 7 -1 9 10 M 12 13 14 15 16 17 1B 19 20 21 22 23 24 25 26 27 28 29 30 31

H NEW FOLLOWER ALERTS W ACTUAL FOLLOWERS GAINED
Twitter Publishing Behavior

SENT MESSAGE CONTENT YOUR TWEETING BEHAVIOR

41%
37 CONVERSATION
PLAIN TEXT 599%

UPDATES
PAGE LINKS 48%

NEW CONTACTS

18 52%

PHOTO LINKS EXISTING CONTACTS

\floridakeys
L Ieywe);tg



™ Florida Keys & Key%st

come as you are”

Twitter Audience Demographics

FOLLOWERS BY AGE FOLLOWERS BY GENDER

] In_?'x

-

48%

FEMALE FOLLOWERS

52%

MALE FOLLOWERS

200%

27.1%

nrs

;-

Twitter Engagement

ENGAGEMENT COUNT

140
120

100

BO

60

40

20

o -
1 2 3 4 3 6 7 & 9 W M 12 13 4 15 % 17 1B 19 20 21 22 23 24 25 26 2T 28 29 30 I
DEC

B REPLIES B RETWEETS W LIKES B TWEETS SENT

*OCA L ﬂorll(dakeys =




™ Florida Keys & Key%st

come as you are®

SOCIAL TRAFFIC

TOPICS FREQUENTLY MENTIONED HASHTAGS FREQUENTLY MENTIONED
with @theflaridakeys with @thefloridakeys

key west 21 #flkeys 3 4
enjoy check go touched beautiful open e.. keywest playing enjoy holiday season che...

keys 1 2 #keywest 1 2
explore including know coming need now .. check just funthings looking a3 holidays ..

holiday season 11 #lovefl

enjoy love keys uniquelyamerican holiday road trip idea...
today 7 #floridakeys 7
playing play solo return open 32% trip doub... key largo open can merry christmas island time t...
degrees 6 #marlinbay 6
even beautiful walking 10:30 stay chilly still fr... living great right look live toke wont happenin...
florida keys 6  #travel 6

enjoy love sell visit live worm go ploying love visit planning mrs winter called favorite Afi...

tw@n S L ﬂorll(dakeysc




™ Florida Keys & Key%st

come as you are®

INSTAGRAM REPORT

Instagram Activity Overview
* 115,414 ¥ 51,586 = 440
Total Followers Likes Received Comments Received

Instagram Audience Growth

AUDIENCE GROWTH. BY DAY
oo

8O

B0

20

1 2 3 4 5 & 7 B8 9 10 M 12 1F 4 15 1w 17 18 19 20 21 22 23 24 25 26 2T 28 29 30 3

Hl FOLLOWERS GAINED

Instagram Top Posts

@thefloridakeys athefloridakeys athefloridakeys
8002 Engagements 4722 Engagements 4617 Engagements

' ﬂorldake S
twooceans eywe);tg
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™ Florida Keys & Key%st ®

INSTAGRAM ENGAGEMENT

Instagram Engagement

AUDIENCE ENGAGEMENT, BY DAY
7K
-1
5K
4K

3K

1 2 3 4 2 6 7 g8 % 10 n

B LIKES RECEIVED

Likes Received
Comments Received

Total Engagements

Engagements per Follower

Engagements par Media

Instagram Outbound Hashtag Performance

MOST USED HASHTAGS

#flkeys 13
#floridakeys 6
#floridanow 6

12 13 14 15

M COMMENTS

& 17 18 19 20 21 22 23 24 25 26 27 I8 2% 30 3N

B MEDIA SENT

The number of engagements
increased by

51.586
-9.6%
440 . (o]
52,026 since previous month
The number of engagements per
media increased by
0.45 o
o -9.6%

since previous month

MOST ENGAGED HASHTAGS

#flkeys 22,099
#floridakeys 13,405
#floridanow 7,430

) floridakeys 2
L Ilceywe);tg



™ Florida Keys & Key%st

. come as you are®

PINTEREST SUM MARY

Avyg. daily impressions

314

1,800

Avg. daily viewers

600

% 63.24%

Dec 1 4 7 10 13 16 19 22 25 28 31
¥
s Add more of your Pins to Pinterest to increase impressions and reach more people. Learn more.

Top Pin impressions from the last 30 days Impressions Clicks Saves Pin type
- ) R
wie. A Road Trip Through the Florida Keys 401 7 3
. The tours are now in their 10th year and f... 393 2 1
. A stunning underwater shot of a Moray ee... 208 0 3

‘L_ Alligator Reef, Islamorada One of my favo... 202 1 1
m Driving the Florida Keys...a bucket list mu... 176 3 2
Boards with top Pin impressions from the last 30 days Impressions Clicks Saves # of Pins
=B Family Travel by The Flord.. 1,780 15 9 24
- Y .
|
!% Key West by The Florid. .. 1,478 14 14 66
lafn )
Al | Florida Keys Weddings. Vow Renewals, H... by The Flond... 1,308 1 3 104
L Diving and Snorkeling by The Florid... 1,149 4 8 39
nE
En Florida Keys Visitor Photos by The Florid... 870 0 0 214

~EBN L‘ﬂorldakeysc

two keywest=

DIGITAL
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come as you are®

Section 3: Geographic Data on Website Visitors

J

Google Analytics

ﬂondakeys"
keywest=




I http://www.fla-keys.com
www.fla-keys.com

Location

All Users
100.00% Sessions

Map Overlay
Summary
~
A
1 I 197,174
Acquisition
Country
Sessi % New New
essions Sessions Users
228,156 70.56% | 160,995
% of Total: Avg for % of
100.00% View: Total:
(228,156) 70.51%  100.07%
(0.07%) = (160,878)
; 197,174 o 137,561
1. United States (86.42%) 69.77% (85.44%)
8,045 9 6,250
2. Canada @san  709% e
5,091 o 3,680
3. Germany (2.23%) 72.28% (2.29%)
. . 4,602 o 3,349
4. United Kingdom (202%) 72.77% (2.08%)
1,544 9 1,200
5. France (0.68%) 77.72% (0.75%)
825 o 483
6. Sweden ©36n) 985% o3
; 736 o 622
7. India (0.32%) 84.51% (0.39%)
708 o 525
8. ltaly o3 A% (s
609 o 435
9. Netherlands (0.27% 71.43% (0.27%)
. 553 o 413
10. Switzerland (0.24%) 74.68% (0.26%)
. 465 o 358
11. Brazil (0.20%) 76.99% (0.22%)
) 418 o 281
12. Belgium ©1s) 9722% (o7

Behavior

Bounce
Rate

56.90%
Avg for
View:
56.90%
(0.00%)

56.75%

57.38%

53.21%

58.19%

60.75%

44.48%

78.94%

44.92%

50.25%

51.36%

60.00%

47.13%

Pages /
Session

2.98
Avg for
View:
2.98
(0.00%)

3.00

2.94

3.07

2.70

2.84

3.25

1.43

3.82

3.12

3.29

2.49

4.49

Avg.
Session
Duration

00:02:06
Avg for
View:
00:02:06
(0.00%)

00:02:08

00:01:58

00:01:34

00:01:47

00:01:34

00:05:29

00:00:59

00:01:59

00:01:36

00:01:17

00:02:01

00:02:04

[1GO TO REPORT

Dec 1,2017 -

Conversions = Goal 1: Visited Places to Stay

Visited Places to Stay
(Goal 1 Conversion Rate)

2.24%

Avg for View:
2.24%

(0.00%)

2.17%

3.73%

2.30%

2.59%

3.04%

2.55%

0.82%

3.53%

2.30%

2.17%

3.01%

2.63%

Visited Places to Stay
(Goal 1 Completions)

5119
% of Total:
100.00%

(5119)
4,270
(83.41%)

300
(5.86%)

117
(2.29%)

119
(2.32%)

47
(0.92%)

21
(0.41%)

6
(0.12%)

25
(0.49%)

14
(0.27%)

12
(0.23%)

14
(0.27%)

11
(0.21%)

Dec 31, 2017

Visited Places to
Stay (Goal 1 Value)

$0.00
% of Total:
0.00%

($0.00)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)


https://analytics.google.com/analytics/web/?utm_source=pdfReportLink#report/visitors-geo/a552146w2129713p2156971/?_u.date00=20171201&_u.date01=20171231&geo-table.plotKeys=%5B%5D&geo-table.rowStart=0&geo-table.rowCount=25/

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

Austria

Denmark

Australia

Poland

Spain

(not set)

Norway

Czechia

Ireland

China

Hungary

Russia

Mexico

386
(0.17%)

333
(0.15%)

316
(0.14%)

297
(0.13%)

286
(0.13%)

282
(0.12%)

239
(0.10%)

215
(0.09%)

215
(0.09%)

200
(0.09%)

179
(0.08%)

178
(0.08%)

163
(0.07%)

70.47%

69.07%

89.24%

73.06%

77.62%

72.34%

71.55%

73.02%

86.05%

89.00%

41.90%

69.66%

82.82%

272
(0.17%)

230
(0.14%)

282
(0.18%)

217
(0.13%)

222
(0.14%)

204
(0.13%)

171
0.11%)

157
(0.10%)

185
(0.11%)

178
(0.11%)

75
(0.05%)

124
(0.08%)

135
(0.08%)

48.70%

50.45%

62.03%

56.90%

65.03%

42.91%

48.54%

49.77%

64.19%

82.00%

39.66%

64.04%

67.48%

3.36

3.39

2.59

3.20

2.86

3.75

3.30

3.37

2.32

1.54

4.66

2.07

2.24

00:01:47

00:02:22

00:01:49

00:01:50

00:01:36

00:02:52

00:02:03

00:02:44

00:01:09

00:01:01

00:03:20

00:00:58

00:01:33

© 2018 Google

2.33%

2.40%

2.53%

0.00%

2.45%

4.61%

1.26%

1.40%

3.26%

1.50%

1.68%

0.00%

2.45%

(0.18%)
8
(0.16%)
8
(0.16%)

0
(0.00%)

7
(0.14%)

13
(0.25%)

3
(0.06%)

3
(0.06%)

7
(0.14%)

3
(0.06%)

3
(0.06%)

0
(0.00%)

4
(0.08%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

Rows 1-25 of 186



I http://www.fla-keys.com
www.fla-keys.com

Location

ALL » COUNTRY: United States

All Users

86.42% Sessions

T 45,702

Map Overlay
Summary
147
Acquisition
Region

Sessions
197,174
% of Total:
86.42%
(228,156)
. 45,702
1. Florida (23.18%)
15,354
2. New York (7.79%)
o 12,874
3. lllinois (6.53%)
. 10,748
4. Pennsylvania (5.45%)
8,890
5. New Jersey (4.51%)
. 7,514
6. Ohio (3.81%)
7,312
7. Massachusetts (3.71%)
o 6,816
8. Michigan (3.46%)
6,311
9. Texas (3.20%)
. 5,901
10. North Carolina (2.99%)
o 5,812
11. California (2.95%)
5,492

% New
Sessions

69.77%
Avg for
View:
70.51%
(-1.06%)

69.68%

69.23%

69.02%

64.17%

65.96%

68.61%

67.33%

68.10%

76.60%

69.19%

79.34%

New
Users

137,561
% of
Total:
85.51%

(160,878)

31,843
(23.15%)

10,629
(7.73%)

8,885
(6.46%)

6,897
(5.01%)

5,864
(4.26%)

5155
(3.75%)

4,923
(3.58%)

4,642
(3.37%)

4,834
(3.51%)

4,083
(2.97%)

4,611
(3.35%)

4,072

Behavior

Bounce
Rate

56.75%
Avg for
View:
56.90%
(-0.26%)

60.82%

61.42%

60.83%

53.90%

58.46%

47.83%

61.98%

48.90%

55.92%

50.18%

65.47%

Pages /
Session

3.00
Avg for
View:
298
(0.64%)

2.51

2.70

2.88

3.35

2.97

3.74

2.73

3.70

3.05

3.41

2.51

Avg.
Session
Duration

00:02:08
Avg for
View:
00:02:06
(1.92%)

00:01:53

00:01:54

00:01:57

00:02:11

00:02:01

00:02:30

00:01:57

00:02:38

00:02:11

00:02:40

00:01:49

Conversions

Visited Places to Stay
(Goal 1 Conversion Rate)

[1GO TO REPORT

Dec 1,2017 - Dec 31,2017

Goal 1: Visited Places to Stay

2.17%

Avg for View:

2.24%
(-3.48%)

1.19%

2.05%

2.24%

1.90%

1.91%

2.71%

2.15%

2.73%

2.61%

2.80%

2.39%

Visited Places to Stay
(Goal 1 Completions)

4,270
% of Total:
83.41%

(5119)

545
(12.76%)

314
(7.35%)

288
(6.74%)

204
(4.78%)

170
(3.98%)

204
(4.78%)

157
(3.68%)

186
(4.36%)

165
(3.86%)

165
(3.86%)

139
(3.26%)

129

Visited Places to
Stay (Goal 1 Value)

$0.00
% of Total:
0.00%

($0.00)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00


https://analytics.google.com/analytics/web/?utm_source=pdfReportLink#report/visitors-geo/a552146w2129713p2156971/?_u.date00=20171201&_u.date01=20171231&geo-table.plotKeys=%5B%5D&geo-table.rowStart=0&geo-table.rowCount=50&_r.drilldown=analytics.country:US/

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.

28.

29.

30.

31.

32.

33.

34.

35.

36.

37.

38.

39.

40.

41.

42.

43.

44.

45.

46.

Virginia

Georgia

Maryland

Indiana

Minnesota

Tennessee

Wisconsin

District of Columbia

Connecticut

Missouri

Colorado

Kentucky

South Carolina

New Hampshire

Washington

lowa

Alabama

Arizona

Louisiana

Maine

Nebraska

West Virginia

Kansas

Delaware

Oklahoma

Oregon

Rhode Island

Utah

Arkansas

Nevada

Mississippi

Vermont

New Mexico

Idaho

North Dakota

(2.79%)
5,318
(2.70%)

4,241
(2.15%)

3,949
(2.00%)

3,854
(1.95%)

3,380
(1.71%)

3,269
(1.66%)

3,098
(1.57%)

2,642
(1.34%)

2,398
(1.22%)

2,171
(1.10%)

1,964
(1.00%)

1,892
(0.96%)

1,790
(0.91%)

1,572
(0.80%)

1,452
(0.74%)

1,386
(0.70%)

1,112
(0.56%)

1,088
(0.55%)

1,036
(0.53%)

996
(0.51%)

960
(0.49%)

889
(0.45%)

875
(0.44%)

820
(0.42%)

761
(0.39%)

717
(0.36%)

648
(0.33%)

577
(0.29%)

564
(0.29%)

513
(0.26%)

396
(0.20%)

328
(0.17%)

324
(0.16%)

317

74.14%

74.39%

67.37%

66.09%

66.92%

69.56%

70.08%

66.07%

73.05%

74.69%

71.40%

67.82%

73.36%

59.05%

83.08%

62.26%

76.48%

79.05%

78.95%

52.32%

67.37%

58.33%

66.14%

72.11%

78.05%

82.26%

69.74%

73.77%

75.22%

73.23%

76.22%

71.72%

69.51%

71.91%

68.45%

(2.96%)
3,956
(2.88%)

2,857
(2.08%)

2,610
(1.90%)

2,579
(1.87%)

2,351
(1.71%)

2,291
(1.67%)

2,047
(1.49%)

1,930
(1.40%)

1,791
(1.30%)

1,550
(1.13%)

1,332
(0.97%)

1,388
(1.01%)

1,057
(0.77%)

1,306
(0.95%)

904
(0.66%)

1,060
(0.77%)

879
(0.64%)

859
(0.62%)

542
(0.39%)

671
(0.49%)

560
(0.41%)

588
(0.43%)

631
(0.46%)

640
(0.47%)

626
(0.46%)

500
(0.36%)

478
(0.35%)

434
(0.32%)

413
(0.30%)

391
(0.28%)

284
(0.21%)

228
(0.17%)

233
(0.17%)

217

58.23%

54.93%

54.56%

51.13%

48.13%

47.99%

47.81%

66.85%

56.17%

48.96%

54.68%

47.66%

50.53%

58.16%

60.50%

41.80%

48.05%

55.13%

48.90%

51.54%

47.59%

51.35%

52.76%

59.20%

49.27%

58.87%

47.98%

52.31%

54.94%

62.94%

51.66%

51.77%

67.68%

50.62%

40.38%

2.86

3.06

3.30

3.55

3.61

3.72

3.87

2.34

3.18

3.61

3.02

3.63

3.35

2.73

2.76

4.18

3.41

3.39

3.10

3.33

3.96

3.24

3.27

2.98

3.54

3.01

3.05

3.29

3.12

2.46

3.10

3.13

2.61

2.99

4.05

00:01:53

00:02:07

00:02:40

00:02:24

00:02:41

00:03:04

00:02:39

00:01:45

00:02:17

00:02:28

00:02:06

00:02:22

00:02:29

00:01:50

00:01:49

00:02:39

00:02:31

00:02:13

00:02:09

00:03:01

00:02:40

00:02:14

00:02:21

00:01:55

00:02:24

00:02:07

00:02:37

00:02:16

00:01:57

00:01:26

00:01:52

00:01:51

00:01:24

00:01:30

00:03:22

2.35%

2.95%

2.76%

3.32%

3.09%

2.60%

3.36%

1.58%

2.42%

2.84%

2.67%

3.00%

2.43%

1.45%

2.35%

3.24%

2.81%

2.25%

2.57%

2.32%

3.11%

2.92%

3.15%

2.40%

2.68%

3.02%

1.67%

3.86%

4.33%

1.77%

2.34%

2.27%

1.22%

2.78%

6.31%

(3.02%)
157
(3.68%)

117
(2.74%)

131
(3.07%)

119
(2.79%)

88
(2.06%)

110
(2.58%)

49
(1.15%)

64
(1.50%)

68
(1.59%)

58
(1.36%)

59
(1.38%)

46
(1.08%)

26
(0.61%)

37
(0.87%)

47
(1.10%)

39
(0.91%)

25
(0.59%)

28
(0.66%)

24
(0.56%)

31
(0.73%)

28
(0.66%)

28
(0.66%)

21
(0.49%)

22
(0.52%)

23
(0.54%)

12
(0.28%)

25
(0.59%)

25
(0.59%)

10
(0.23%)

12
(0.28%)

9
(0.21%)

4
(0.09%)

9
(0.21%)

20

(0.00%)
$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00



47.

48.

49.

50.

South Dakota

Montana

(not set)

Hawaii

(0.16%)

276
(0.14%)

228
(0.12%)

176
(0.09%)

169
(0.09%)

80.43%

80.26%

95.45%

77.51%

(0.16%)

222
(0.16%)

183
(0.13%)

168
(0.12%)

131
(0.10%)

51.81%

55.26%

89.20%

68.64%

3.41

2.83

1.22

2.05

00:01:50

00:02:20

00:00:27

00:01:22

© 2018 Google

5.43%

2.63%

0.00%

1.18%

(0.47%)

15
(0.35%)

6
(0.14%)

0
(0.00%)

2
(0.05%)

(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

Rows 1 - 50 of 52



I http://www.fla-keys.com
www.fla-keys.com

Location

[1GO TO REPORT

ALL » COUNTRY: United States » REGION: Florida Dec 1,2017 - Dec 31,2017

"™ All Users

20.03% Sessions

Map Overlay
Summary
o]
‘e
Y
1 - 7,132 ‘
Acquisition Behavior Conversions Goal 1: Visited Places to Stay
City
Sessi % New New Bounce Pages / sAvg. Visited Places to Stay Visited Places to Stay
essions Sessions Users Rate Session ession (Goal 1 Conversion Rate) (Goal 1 Completions)
Duration
45,702 69.68% 31,843  60.82% 2.51 00:01:53 1.19% 545
% of Total: Avg for % of = Avg for Avg for Avg for Avg for View: % of Total:
20.03% View: Total: View: View: View: 2.24% 10.65%
(228,156) 70.51% 19.79% = 56.90% 2.98 00:02:06 (-46.85%) (5119)
(-1.19%) | (160,878) = (6.89%) (-15.78%) (-9.86%)
P 7,132 o, 5,062 9 .01- 9 68
1. Miami (15.61%) 70.98% (15.90%) 66.81% 2.04 00:01:31 0.95% (12.48%)
4,897 o, 2,569 9 -09- 9 18
2. Key West (10.72%) 52.46% (807%) 63.71% 2.32 00:02:12 0.37% (3.30%)
4,517 o 3,292 9 .01- 9 27
3. Tampa (9'88%) 72.88% (10/34%) 67.15% 2.08 00:01:18 0.60% (4.95%)
3,715 o, 2,881 9 -01- 9 32
4. Orlando (813%) 77.55% (9.05%) 65.63% 212 00:01:35 0.86% (5.87%)
1,851 o, 1,160 9 -01- 9 2
5. Key Largo (@05%) 62.67% (3/64%) 61.70% 2.41 00:01:56 0.11% (037%)
1,356 o 789 9 .09- 9 7
6. Marathon @97%) 58.19% (2.48%) 55.83% 2.97 00:02:22 0.52% (1.28%)
P 865 o, 686 9 -01- 9 12
7. MiamiBeach (1.89%) 79.31% (2.15% 59.42% 2.46 00:01:49 1.39% (2.20%)
862 o 613 9 .01- 9 7
8. Fort Lauderdale (1.89%) 71.11% (1.93%) 58.47% 240  00:01:52 0.81% (1.28%)
; 573 o 442 9 -09- 9 13
9. Jacksonville (1.25%) 77.14% (1.39%) 52.36% 3.09 00:02:05 2.27% (2.39%)
416 o 271 9 01- 9 8
10. (not set) 0.91%) 65.14% (0.85%) 58.89% 2.82 00:01:44 1.92% (1.47%)
382 o 279 9 -01- 9 3
11. Cape Coral (0.84%) 73.04% (0.88% 52.36% 2.65 00:01:54 0.79% (0.55%)
321 250 6

Visited Places to
Stay (Goal 1 Value)

$0.00
% of Total:
0.00%

($0.00)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00


https://analytics.google.com/analytics/web/?utm_source=pdfReportLink#report/visitors-geo/a552146w2129713p2156971/?_u.date00=20171201&_u.date01=20171231&geo-table.plotKeys=%5B%5D&geo-table.rowStart=0&geo-table.rowCount=50&_r.drilldown=analytics.country:US,analytics.region:US-FL/

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.

28.

29.

30.

31.

32.

33.

34.

35.

36.

37.

38.

39.

40.

41.

42.

43.

44.

45.

46.

Hollywood

Port St. Lucie

St. Petersburg

Doral

Islamorada

Homestead

Plantation

Boca Raton

Pompano Beach

South Venice

West Palm Beach

Tallahassee

Gainesville

Boynton Beach

Davie

Pembroke Pines

Coral Gables

Kendall

Clearwater

North Port

Big Pine Key

Palm Beach Gardens

Cutler Bay

Hialeah

Wellington

Greenacres

Delray Beach

Sarasota

Miramar

Fort Myers

North Naples

Coral Springs

Jupiter

Port Charlotte

Naples

(0.70%)
296
(0.65%)

291
(0.64%)

287
(0.63%)

286
(0.63%)

273
(0.60%)

262
(0.57%)

258
(0.56%)

255
(0.56%)

232
(0.51%)

228
(0.50%)

226
(0.49%)

218
(0.48%)

216
(0.47%)

210
(0.46%)

201
(0.44%)

197
(0.43%)

187
(0.41%)

186
(0.41%)

183
(0.40%)

179
(0.39%)

179
(0.39%)

177
(0.39%)

175
(0.38%)

169
(0.37%)

168
(0.37%)

160
(0.35%)

159
(0.35%)

156
(0.34%)

155
(0.34%)

155
(0.34%)

151
(0.33%)

148
(0.32%)

143
(0.31%)

137

77.88%

63.18%

73.88%

81.18%

61.19%

78.39%

78.24%

77.52%

83.14%

15.09%

68.86%

73.89%

80.73%

56.02%

79.52%

68.16%

85.79%

67.91%

73.12%

48.09%

62.01%

78.77%

40.11%

72.00%

56.21%

70.83%

63.75%

60.38%

71.79%

81.94%

74.84%

78.81%

73.65%

58.74%

71.53%

(0.79%)
187
(0.59%)

215
(0.68%)

233
(0.73%)

175
(0.55%)

214
(0.67%)

205
(0.64%)

200
(0.63%)

212
(0.67%)

35
(0.11%)

157
(0.49%)

167
(0.52%)

176
(0.55%)

121
(0.38%)

167
(0.52%)

137
(0.43%)

169
(0.53%)

127
(0.40%)

136
(0.43%)

88
(0.28%)

111
(0.35%)

141
(0.44%)

71
(0.22%)

126
(0.40%)

95
(0.30%)

119
(0.37%)

102
(0.32%)

96
(0.30%)

112
(0.35%)

127
(0.40%)

116
(0.36%)

119
(0.37%)

109
(0.34%)

84
(0.26%)

98

57.01%

52.70%

55.67%

55.40%

61.54%

57.14%

55.73%

55.81%

54.90%

78.45%

57.89%

50.00%

53.21%

47.69%

62.38%

54.73%

61.93%

67.38%

61.29%

50.27%

54.19%

52.51%

69.49%

56.57%

48.52%

52.98%

58.75%

63.52%

50.00%

58.06%

54.19%

51.66%

54.73%

48.95%

54.74%

2.77

2.89

2.58

2.83

2.07

2.49

2.57

2.54

2.94

1.73

2.21

3.02

2.70

3.03

2.62

2.36

2.18

2.26

3.24

3.05

2.60

2.07

2.97

6.21

2.71

2.68

2.79

2.46

2.37

3.88

2.89

3.22

3.26

2.42

00:02:35

00:02:03

00:03:38

00:02:21

00:02:12

00:01:59

00:02:04

00:01:25

00:02:17

00:01:56

00:01:58

00:02:24

00:02:04

00:03:00

00:01:37

00:01:59

00:01:24

00:01:16

00:01:23

00:02:53

00:01:51

00:02:17

00:02:12

00:01:47

00:02:40

00:02:05

00:01:50

00:02:04

00:01:42

00:02:18

00:01:45

00:01:43

00:01:51

00:02:49

00:01:04

1.87%

1.01%

2.41%

0.70%

0.70%

1.83%

1.91%

1.55%

1.96%

0.86%

3.51%

5.75%

2.29%

3.24%

2.86%

1.49%

1.52%

2.14%

3.23%

0.55%

1.12%

2.23%

0.56%

0.00%

0.59%

4.17%

0.00%

1.26%

2.56%

1.94%

1.94%

2.65%

0.00%

2.80%

1.46%

(1.10%)
3
(0.55%)

7
(1.28%)

2
(0.37%)

2
(0.37%)

l

(0.92%)

5
(0.92%)

4
(0.73%)

5
(0.92%)

2
(0.37%)

8
(1.47%)

13
(2.39%)

[&)]

(0.92%)

7
(1.28%)

6
(1.10%)

3
(0.55%)

3
(0.55%)

4
(0.73%)

6
(1.10%)

]
(0.18%)

2
(0.37%)

4
(0.73%)

1
(0.18%)

0
(0.00%)

1
(0.18%)

7
(1.28%)

0
(0.00%)

2
(0.37%)

4
(0.73%)

3
(0.55%)

3
(0.55%)

4
(0.73%)

0
(0.00%)

4
(0.73%)

2

(0.00%)
$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00



47.

48.

49.

50.

Summerland Key

Brandon

Bradenton

Palmetto Bay

(0.30%)

136
(0.30%)

134
(0.29%)

133
(0.29%)

131
(0.29%)

66.91%

69.40%

83.46%

57.25%

(0.31%)

91
(0.29%)

93
(0.29%)

111
(0.35%)

75
(0.24%)

59.56%

50.75%

62.41%

71.76%

© 2018 Google

2.57

3.47

2.25

217

00:02:32

00:02:46

00:01:18

00:01:41

2.21%

3.73%

2.26%

0.76%

(0.37%)

(0.55%)

(&)

(0.92%)

w

(0.55%

(0.18%)

(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

Rows 1 - 50 of 465



I http://www.fla-keys.com
www.fla-keys.com

Location

ALL » COUNTRY: Canada

" AllUsers

3.53% Sessions

I 1,041

Map Overlay
Summary
1
Acquisition
City
Sessions
8,045
% of Total:
3.53%
(228,156)
1,041
1. Toronto (12.94%)
509
2. Montreal (6.33%)
344
3. Ottawa (4.28%)
) 251
4. Hamilton (3.12%)
179
5. Calgary (2.22%)
176
6. (not set) (2.19%)
145
7. Vancouver (1.80%)
o 142
8. Mississauga (1.77%)
134
9. London (1.67%)
o 127
10. Winnipeg (1.58%)
. 122
11. Quebec City (1.52%)
110

% New
Sessions

77.69%
Avg for
View:
70.51%
(10.18%)

80.98%

85.46%

80.23%

65.74%

87.71%

77.27%

79.31%

80.28%

84.33%

82.68%

79.51%

New
Users

6,250

% of
Total:
3.88%

(160,878)

843
(13.49%)

435
(6.96%)

276
(4.42%)

165
(2.64%)

157
(2.51%)

136
(2.18%)

115
(1.84%)

114
(1.82%)

113
(1.81%)

105
(1.68%)

97
(1.55%)

90

Behavior

Bounce
Rate

57.38%
Avg for
View:
56.90%
(0.84%)

60.42%

62.28%

61.34%

52.99%

55.87%

52.84%

65.52%

64.08%

54.48%

48.82%

63.93%

Pages /
Session

2.94
Avg for
View:
298
(-1.33%)

2.56

2.61

2.48

492

2.97

2.44

2.31

2.42

3.38

3.09

2.29

Avg.
Session
Duration

00:01:58
Avg for
View:
00:02:06
(-5.89%)

00:01:43

00:01:34

00:01:53

00:03:44

00:01:33

00:01:17

00:01:57

00:02:23

00:01:44

00:01:52

00:01:28

- 4

[1GO TO REPORT

Dec 1,2017 -

Conversions = Goal 1: Visited Places to Stay

Visited Places to Stay
(Goal 1 Conversion Rate)

3.73%

Avg for View:
2.24%
(66.20%)

3.27%

3.93%

3.78%

5.18%

3.91%

3.41%

4.14%

2.11%

6.72%

7.87%

2.46%

Visited Places to Stay
(Goal 1 Completions)

300
% of Total:
5.86%

(5119)

34
(11.33%)

20
(6.67%)

13
(4.33%)

13
(4.33%)

7
(2.33%)

6
(2.00%)

6
(2.00%)

3
(1.00%)

9
(3.00%)

10
(3.33%)

3
(1.00%)

7

Dec 31, 2017

Visited Places to
Stay (Goal 1 Value)

$0.00
% of Total:
0.00%

($0.00)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00


https://analytics.google.com/analytics/web/?utm_source=pdfReportLink#report/visitors-geo/a552146w2129713p2156971/?_u.date00=20171201&_u.date01=20171231&_r.drilldown=analytics.country:CA&geo-segmentExplorer.segmentId=analytics.city&geo-table.plotKeys=%5B%5D&geo-table.rowStart=0&geo-table.rowCount=25/

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

Brampton

Windsor

Laval

Waterloo

Burlington

Edmonton

Kitchener

Sarnia

Richmond Hill

St. Catharines

Saugeen Shores

Barrie

Sherbrooke

Kingston

(1.37%)
109
(1.35%)

106
(1.32%)

100
(1.24%)

93
(1.16%)

78
(0.97%)

77
(0.96%)

75
(0.93%)

72
(0.89%)

70
(0.87%)

70
(0.87%)

69
(0.86%)

67
(0.83%)

66
(0.82%)

81.82%

79.82%

57.55%

82.00%

69.89%

85.90%

63.64%

57.33%

87.50%

71.43%

15.71%

84.06%

43.28%

71.21%

(1.44%)
87
(1.39%)

61
(0.98%)

82
(1.31%)

65
(1.04%)

67
(1.07%)

49
(0.78%)

43
(0.69%)

63
(1.01%)

50
(0.80%)

11
(0.18%)

58
(0.93%)

29
(0.46%)

47
(0.75%)

58.18%

46.79%

42.45%

59.00%

55.91%

65.38%

48.05%

53.33%

58.33%

64.29%

11.43%

60.87%

70.15%

78.79%

2.45

3.17

4.00

2.55

2.39

1.96

4.44

3.07

2.36

2.60

11.73

2.20

1.67

1.74

00:01:28

00:02:11

00:03:43

00:01:16

00:01:33

00:01:09

00:01:34

00:03:28

00:01:41

00:01:24

00:02:03

00:01:21

00:00:38

00:01:26

© 2018 Google

6.36%

6.42%

5.66%

3.00%

3.23%

5.13%

0.00%

4.00%

4.17%

1.43%

0.00%

5.80%

0.00%

0.00%

(2.33%)
7
(2.33%)

6
(2.00%)

3
(1.00%)
3
(1.00%)

4
(1.33%)

0
(0.00%)

3
(1.00%)

3
(1.00%)

1
(0.33%)

0
(0.00%)

4
(1.33%)

0
(0.00%)

0
(0.00%)

(0.00%)
$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

Rows 1 - 25 of 493



I http://www.fla-keys.com
www.fla-keys.com

Location

ALL » COUNTRY: United Kingdom

All Users

2.02% Sessions

N 1,037

Map Overlay
Summary
1
Acquisition
City
Sessions
4,602
% of Total:
2.02%
(228,156)
1,037
1. London (22.53%)
162
2. (not set) (3.52%)
) 103
3. Edinburgh (2.24%)
102
4. Inverness (2.22%)
72
5. Chesham (1.56%)
68
6. Glasgow (1.48%)
o 60
7. Birmingham (1.30%)
60
8. Manchester (1.30%)
) 56
9. Liverpool (1.22%)
55
10. Leeds (1.20%)
. 54
11. Bristol (1.17%)
54

% New
Sessions

72.77%
Avg for
View:
70.51%
(3.21%)

81.20%

74.69%

35.92%

2.94%

5.56%

76.47%

83.33%

80.00%

73.21%

78.18%

87.04%

New
Users

3,349

% of
Total:
2.08%

(160,878)

842
(25.14%)

121
(3.61%)

37
(1.10%)

3
(0.09%)

4
(0.12%)

52
(1.55%)

50
(1.49%)

48
(1.43%)

41
(1.22%)

43
(1.28%)

47
(1.40%)

51

Behavior

Bounce
Rate

58.19%
Avg for
View:
56.90%
(2.27%)

62.97%

54.94%

27.18%

72.55%

8.33%

47.06%

71.67%

56.67%

66.07%

58.18%

55.56%

Pages /
Session

2.70
Avg for
View:
298
(-9.48%)

2.24

3.59

2.80

1.90

4.06

3.07

2.23

2.65

2.54

2.69

3.15

Avg.
Session
Duration

00:01:47
Avg for
View:
00:02:06
(-14.53%)

00:01:06

00:02:39

00:02:10

00:03:24

00:04:17

00:02:08

00:01:15

00:01:38

00:01:59

00:01:25

00:01:57

[1GO TO REPORT

Dec 1,2017 -

Conversions = Goal 1: Visited Places to Stay

Visited Places to Stay
(Goal 1 Conversion Rate)

2.59%

Avg for View:
2.24%
(15.25%)

2.51%

3.70%

0.97%

0.00%

0.00%

2.94%

5.00%

0.00%

1.79%

3.64%

7.41%

Visited Places to Stay
(Goal 1 Completions)

119

% of Total:
2.32%

(5119)
26
(21.85%)

6
(5.04%)

1
(0.84%)

0
(0.00%)

0
(0.00%)

2
(1.68%)

3
(2.52%)
0
(0.00%)

1
(0.84%)

2
(1.68%)

4
(3.36%)

0

Dec 31, 2017

Visited Places to
Stay (Goal 1 Value)

$0.00
% of Total:
0.00%

($0.00)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
(0.00%)

$0.00
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